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Assessment 3
1. Give short answers for the following questions.
I. How the income groups influence fashion?

Income’s effect on fashion is not only limited with consumer’s purchasing power and her wearing habits it also has a cyclic effect on fashion’s nature. As buying habits and/or income levels are effective on the adaptation of the trends to a market, individuals belonging to the higher income group accept the fashion change more easily and provide a basis for the beginning of fashion cycle. 
On the other hand; the effect of lower income group on fashion contributes to the fashion cycle by sustaining and spreading of fashion from higher income groups to the other levels of the society. As higher fashion is not reachable for everyone, manufacturers produce cheaper orientations of higher priced clothing suitable for lower income groups that provides sustainability to the fashion. By spreading of new fashion to all levels hence the new fashion cycle process begins for customers, manufacturers and other sectors which take their inspiration. 
II. Why is awareness of fashion forecasting important for the designer and the buyer?
Fashion forecasting tries to determine the reason of buying of the potential customers according to their mood, occasion and beliefs. After completing the identification in the main areas of fashion forecasting, the process of product development, brand marketing and retailing could reach the successful level. For gathering together the customer and the product it is important to manage the ideal fashion forecasting process to hit that targeted ones. If necessary and efficient information could be provided to the designer, the final product would accurately meet to its customer. Hence the success would be caught for the sales and process of fashion. As the fashion is a whole of the successfully connected chains, the right combination and connection of the all elements within this chain would prevent the loss of buyer, money and business. 
III. What is meant by fashion trend?

Fashion trend can be defined as the movement of fashion over a period of time. What is accepted as fashionable during a season could be out of wardrobe on the next. Fashion trends could be described as “latest” or the “newest.” They are styling ideas. In recent years, “new” has tended to mean that the product has been missing or scarce in the marketplace for a while and is being reintroduced by designers or retailers. It may only be truly new to the generation of consumers who missed the trend the first time around.

Trends do not have to be seasonal. Other trends burst into the stores, are worn for a very limited time, then disappear just as quickly as they emerged. These varying lifespans of trends are known as “fashion cycles.” A trend’s fashion cycle is determined by the number of people that buy into the look and how long it takes for the look to take off and eventually die out. In order for something to become fashionable it has to be accepted by the consumer. Although a designer or retailer may push a particular style, if it is not bought and worn there is no trend.

IV. What are the different factors that affect fashion trend?

Several factors influence fashion trends from season to season and from decade to decade. These can include: technology, economic conditions, social conditions, media, celebrities, and peer groups.

Designers are influenced by their surroundings and current events. Moods and feelings play an important part in the development of designs and different designers are often influenced by the same factors. Trends may develop along a safe and predictable route—from a previous season’s product or as a reaction against a trend that has become saturated. 
2. Define the following terms; 

Classics, fads, interrupted cycles, recurring cycles, fashion adaptation, traditional fashion adoption, reverse adoption, dissemination.
Classics:

Classic fashion is something that stands the test of time and never dies. They never go out of fashion. 

Fads:

Temporary fashion often followed by a group of people followed by a period of time. Also could be called as passing fashion.

Interrupted Cycles

It is the breakdown or cut in the fashion cycle generally characterized by the reason of social, economic or political reasons. Interrupted cycles is the end of a fashionable look with an effect and emergence of a new look. 
Recurring Cycles
This is the re-emergence of the past fashion. Turning back to past by taking popular elements of the past time and tailoring it with new ideas or effects often followed by a famous brands as awakening the sixties or seventies fashion.
There are three variations of the fashion- adoption process: traditional adoption, reverse adoption, and mass dissemination. It is important to understand how new fashion ideas are disseminated, or spread, and how they are adapted to the tastes, life-styles, and budgets of various consumers.

Traditional Fashion Adoption
Traditional fashion adoption is like triangle which the new original high fashion look takes its position on the top of the triangle which cost is high for the general population to buy and wear and also desired by them. From this desire the garment standing on the top is modified and produced again and again with cheaper cost to be bought by everyone.  After spreading of that fashion to the lower levels of the triangle, the new look becomes old and generally used by people. Hence the traditional fashion cycle finds its way to start a new cycle again.

Reverse Adoption

Reverse adoption is the opposite way of the cycle which a style or trend starts to emerge from the lowest level of the triangle and reaches to highest top. For example: in the 1960s and early 1970s young people in London and San Francisco influenced the whole fashion industry by creating unique combinations of old, new, and handcrafted clothes.
Mass Dissemination
Modern communications bring fashion from around the world into our homes instantly. Consumers see the trends and want to look as fashionable as the celebrities. Manufacturers copy hot new styles almost immediately to meet the high demand; therefore, production speed is of the greatest importance. Mass dissemination is becoming the prevalent mode of fashion adoption. Oscar de la Renta commented that information is traveling a bit too fast—a denim coat from his collection had been copied and was selling at Bloomingdale’s before his original version reached the stores. There is no longer one channel of fashion dissemination. Many separate markets have developed geared to various age ranges, lifestyles, tastes, and pocketbooks. What appeals to a junior customer would probably not appeal to a missy customer. Various designer and manufacturer labels appeal to various market segments at different price points. Increased diversity means that many different styles can be acceptable at the same time. 
3. Activity

Look into some old and new fashion magazines, read fashion columns in the daily newspaper. Compare contents with fashion looks six months ago. From the information you find, try to analyse the fashion directions for the future. Organise your ideas for few basic trend forecasts for colour, fabric, silhouette and line.
Fashion direction for the future:

After comparing fashion looks six months ago and today and also evaluating the magazines and newspapers for the upcoming trends, The Fall Winter 2014-15 collections saw the return of an old favourite: the trousers suit. Whether experimental, classic, feminine or androgynous this very eighties favourite has made it back on the runways. Though the overall inspiration of the collections in terms of silhouettes were the decades of the 60s and 70s, there was a definite look towards some eighties staples such as the aforementioned trousers suit and in the sportswear camp with very modern and unusual manifestations of the shell suit. 

Shapes took an all-together more top-heavy feel with oversize coats, capes and billowing furs. Slumped raglan shoulders with an exaggerated roundness are constructed on coats, capes and dresses as well as jackets and tunics. To contrast the too heavy feel leggings, tights and delicate footwear completed many looks. 

The colour palette is divided in two very contrasting camps: autumnal hues and pastels, which in a way represent the mood of the collections: on the one side experimental and unusual, and on the other coherent, safe and ever so commercial. The colour of the season is generally red.
Colour: Generally red took its place for the season and also black, winter sun and alpine blue sit alongside blazing orange and fir cone brown. The core tones can be used bright for a modern application or taken down for an aged aspect. The season’s new complimenting satellite color palettes take inspiration from both natural sources and the man-made world, offering and creating a harmonious connection for the active wear sector.
Fabric: Laser cut leather outer wear, soft full look in wool, fur coat and embrodied silk haute couture dresses will take the dominant position in fabric.
Silhouette: Cocoon silhouette and sixties silhouette would be widely used in many collections.
Line: Optical monochrome is observed in many collections. Black and white went graphic on the runway as designers presented geometric patterns. 
From current fashion magazines, collect five examples of each of the following types of fashion: 

(a) high fashion; 
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(b) mass fashion; 
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(c) classic; 
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(d) fad.
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