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1. Give short answers to the following questions: 
I. What do you understand by sustainable tourism development?

According to R.Buller (1994), sustainable tourism development is a tourism that is developed and maintained in an area in such a manner and scale so as to remain viable over an indefinite period and does not degrade or alter the environment in which it exists to such a degree that it prohibits the successful development and well being of other activities and processes.
In the same vein, Middleton and Rebecca (1998) defined it as the particular combination achievement of numbers and types of visitors, the cumulative effect of whose activities at a given destination, together with the actions of the servicing businesses, can continue into the foreseeable future without damaging the quality of the environment on which the activities are based.”

In a Broader view, sustainable tourism development is the optimal and positive use of natural, cultural, social and financial resources for national development on an equitable and self sustaining basis to provide a unique visitor experience and an improved quality of life through partnerships among government, the private sector and communities. 
II. Why is sustainability needed in tourism development?

Sustainability in tourism can greatly help, justify and pay for conservation of an area’s natural and cultural resources. Thus, tourism can be an important means of achieving conservation in areas that otherwise have limited capability to accomplish environmental protection and conservation objectives.”

In fact sustainable tourism actually benefits everyone involved, and not just one half of the equation. It justify and pay for conservation of an area’s natural and cultural resources. It is important means of achieving conservation in areas that otherwise have limited capability to accomplish environmental protection and conservation objectives.

Sustainability permit a wise management of all resources in such way to fulfill economic, social and aesthetic while maintaining cultural integrity, essential ecological processes, biological diversity and life support system.
Unsustainable tourism might be fine from the point of view of the tourist, but it is unlikely to benefit or gain support from the host community. And, at the end of the day, tourism should not be a one-way street. Everyone involved should be benefiting from it in one way or another. Sustainable tourism employs local people, contributes enormously to the local economy, it is sensitive to the impacts on its host community
Sustainability is important for all tourism businesses, rural and urban. There is clear evidence to show that businesses which reduce their environmental impacts are more sustainable, profitable, valuable and competitive. 

Sustainable tourism is fundamental to the long-term competitiveness of the tourism industry and will ensure that it continues to make a positive contribution to the quality of the visitor experience and to the overall quality of life of the local community. The UN World Tourism Organisation defines sustainable tourism as: "Tourism that meets the needs of present tourists and host regions while protecting and enhancing opportunity for the future". The objective is to retain the economic and social advantages of tourism development while reducing or mitigating any undesirable impacts on the natural, historic, cultural or social environment. So it is more than just "being green". 

III. Mention the five reasons for collective action given by Middleton.

Middleton mentioned five good reasons for collective action by the multiple players in tourism on the environmental issues (Sustainable Tourism, 1998):

1. Size and Growth Potential

2. Prosperity

3. Global reach

4 Market Demand, and

5. Competitive Business Advantage.

All these five aspects are interlinked. For instance, the size and growth potential will depend on the quality of the environment of tourism areas and a sense of growing responsibility has to be conveyed to all in this regard. The physical environment and diverse cultures, as the core resources for tourism not only need to be “collectively protected” for their “intrinsic values” but also need to be treated by the industry in practice “in the same way as commercial assets, needing continuous maintenance, refurbishment, and investment”.
Tourism is a global activity and the industry has the option either to be in the “vanguard of change and influence and control events, or ignore the process of environmental change”. However, if they opt for the second, they alone will be the sufferers as the initiative and control will pass on to “regulators” and “anti-tourism lobbies”. Middleton points out that there are clear indicators that the market demand is for such tourism products “which offer clean air, clean beaches and bathing water, pristine mountain slopes and uncongested, crime and pollution-free destinations. One can add to this many other attributes like authenticity of crafts, customs (i.e., cultural aspects), the demands of “green tourists”, etc. Hence, ignoring these aspects of market demand in product-design, marketing strategies and business operations will be a self-defeating exercise for the tourism industry. Those in the industry who contribute towards sustainable practices and development will have a competitive business advantage. A realisation to this effect is already there and various tourism industry associations are making their members aware and adopting codes of conduct in this regard. Here one must remember that the NGO’s are playing a vital role, often through struggles also, in influencing the attitudes of the industry as well as the people in the destination areas. The NGO’s have also brought to fore the necessity of changing the behaviour and attitudes of the consumers of tourism products.
2. Discuss the various approaches to sustainable tourism development.
Sustainable tourism development had been covered by different approaches representing a myriad perceptions used as a tool to gage and compare the social change in its economical, technological, cultural and geo-political context. And to evaluate the balance, development and growth. As a result four main approaches can be distinguished as follows;
1. Modernisation theory: The modernization style perceives the development of societies through gradual increment, in other words societies pass through different stages from low to high, from classical to modern change, the higher level is characterised by achieving a process of innovation and entrepreneurship. The government involvement to ensure a trickle-down effect is regarded as part of the concept of this theory. An example of this theory can be depicted for instance by the state-owned Ashok group in India, a group of western style hotels in metros, urban areas and even remote destinations was a part of the modernisation model.
2. Dependency theory: Development is stamped by external forces where the central power exploits the periphery. A colonial example is a great illustration of this theory, whereby the colonialist’s interests determine the path of development. For instance British colonialism to Indian concentrated the international tourism in the west.  The response to this concentration of wealth and power is to favour domestic markets, be self-sufficient and substitute domestic tourism for international tourism to have control of the expenditure and benefits.
3. Neo-Liberal/Neo-classical: is based on the privatisation and market liberalization (concept of free market). Development through incentives, subsidies and other financial inducements to foreign investors has been propagated for developing countries to reach the same level in tourism activity as Europe and North America have achieved in the post war period. The World Bank has been a major proponent of this approach, along with other non-governmental international organisations like the UNDP and the ADB, which have funded major tourism programmes in developing countries. The scale of these projects often defied the local aspirations and conditions. This led to the emergence of the movement of local NGOs, who evaluated the impacts of such developments. Their conclusions were that such forms of tourism did not help the disadvantaged who were the most in need of economic activity that would help to remove their poverty.

4. Alternative development approach: Alternative Development approaches are based on basic needs satisfaction. Has theresort development at Kovalam or Goa resolved the issue of food, clothing, housing, health and education needs of the local people? This approach provides a grass roots perspective, where local needs and peoples control are the major planning inputs. Eco-tourism, nature tourism, appropriate tourism, ethical tourism and responsible tourism are some of the concepts that have emerged from this approach. These concepts often overlap and are not very precise. Critics argue that tourism is big business, and the grass roots approach may not bring the benefits desired. The gender perspective, which looks at the issue of women in tourism and opposes the promotion of child abuse and sex tourism, has also been a contentious area between proponents of alternative tourism and mainstream tourism.
As these ideas indicate, the tourism development debate is also a political and ideological. 

Conservative politics favours open market with very little State control in tourism.The top-down approach, with a strong private – public partnership is their solution to the issue of growth in tourism. Liberals are divided between non-structural economists and structural economists. The former urge the grass-roots approach while the latter favour broad based reforms to create a better distribution of wealth. The more radical Marxist approach, which favours class struggle as a method to redistribute wealth and power, sees in international tourism the seeds of neo-colonialism. It advocated social tourism or state subsidy for access to tourism for the mass of people. However, the Marxian approach is also undergoing changes. The development of tourism in China for economic gains, in Cuba for

image promotion and economic benefits and the emergence of Kerala under a Marxist government as leading tourism state in India are examples in this regard.
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