[image: BOLC_Logo]                                                                  
 (
   
Assignment Cover Sheet
)



	Student Name:
	Sumbal Jamil

	Student Number:
	1149

	Course:
	Fashion design

	Assignment NO:
	3




Student Statement:

By submitting this assignment, I confirm that this is my own work.



	Student Signature
	Sumbal jamil
	Date
	11-4-2013




For Tutor / Assessor Use Only
	Total Marks
	

	Marks Obtained
	

	Percentage / Grade
	












Sumbal  Jamil
Student no: 1149                                                                
Assignment no: 3
Course: Fashion design
Sumbal.jamil94@yahoo.com

1. Short Answers.
a. Income groups greatly influence fashion because people having high incomes and high jobs and living in a sophisticated environment will accept fashion change more quickly than others. Mostly fashion leaders are members of high income groups and they greatly affect the fashion because quality high fashion is expensive and they can afford high expensive fashion. Income groups also affect the fashion because of fashion followers. Because of low income of fashion followers, most members of fashion industry are copyist or adapters and they make mass production successful.
b. Empowered by the internet and television, global trends are moving at an accelerating pace. The life-span of a trend is now about five months instead of a year to determine the acceptability of fashion, awareness of fashion forecasting is important to both for the designers and buyers. For retail buyers, it is becoming a huge challenge to figure out which trends will become fashion basics, like Capri’s and which are only fads, such as pony prints. Buyers have to become very flexible in their buying patterns. If the market becomes flooded with a new trend, consumers may react negatively to the overexposure. That’s why awareness of fashion forecasting is important to buyers. It is important for the designers should be aware of colour forecast because colour dictates the mood and attitude of the season. On-trend colour is directly linked to consumer’s mood and aspirations, and getting shades right can increase the sales considerably.                                                                                                             
c. Fashion trends are the styling ideas that major collections have in common. They indicate the direction in which fashion is moving. Fashion forecasters look for styles they think are a prophetic, idea that capture the mood of the times and signals a new fashion trend.
d. There are many factors that affect fashion trends. Some of them are:
· Color is very important factor that affect fashion trend because people greatly respond to color. People related very personally to color, usually selecting or rejecting a fashion due to color does or does not appeal to them or flatter their own coloring.
· Texture also affects the fashion trend because consumers relate to texture duo to it sensuous appeal.
· Price is most important factor because average consumers evaluate the price.

3. Definitions

a. Classics: When a fashion is constant or long lasting, such as T-shirts and skirts, it is called basic or Classic. It is similar to a standard music. Classics are the outfits which stays in the fashion scene for a long period of time that is from past to present and even in future it stands.
b. Fads: Fad is short lived fashion, it stays for a very short period, because they are very costly and every one cannot afford to buy it .A fad is something which can either make a designers life more interesting or tenser.
c. Interrupted cycles: sometimes the normal progress of a fashion cycle is prolonged by social upheaval, economic depression or war. The new look will be a radical change because the old cycle had been unnaturally prolonged. This period is called interrupted cycle.
d. Recurring cycles: After a fashion dies, it may resurface. When a style reappears years later, it reinterpreted for a new time, a silhouette or proportion may recur, but it is interpreted with a change in fabric and detail. This period is called recurring cycle.
e. Adaptation of fashion: It depends on a particular group of people who area potential consumers. Sources of influence and methods of adaptation vary with the consumer’s age range, income level, lifestyles and fashion preference.
f. Traditional Fashion adoption: Traditional fashion adaption is based on the fact that most high fashion is expensive and therefore affordable to only a few people. As the new fashions are worn by publicized fashion leaders or shown in fashion publications, most consumers are exposed to the new looks and some will desire to have it for themselves. To appeal to this broader group of consumers, manufacturers produce less expensive versions of high fashion.
g. Reverse Adoption: Most fashion filters down from high priced designer clothes, fashion occasionally begins with the consumers, For example, in the 1960s and early 1970s young people in London and San Francisco influenced the whole fashion industry by creating unique combination of old, new and handcrafted clothes.
h. Mass Dissemination: Missy market styling is generally adapted from designer fashion through the traditional process .styling ideas for active sportswear and denim wear are usually inspired by the consumer, through the reverse process. Junior fashions might be mass-disseminated, since the original ideas are often produced precisely for the youthful market.





Answer no 2:

There are three variations of the trend adoption process: traditional adoption, reverse adoption and mass dissemination. The adoption of trend depends on the particular group of people who are potential consumers. Sources of influence and methods of adoption    vary with the consumer’s age range income level, lifestyles and fashion preference. The timing of fashion trend adoption depends on the geographical location of potential consumers. Designers from Paris and Italy are quickly accepted worldwide by those whose incomes and lifestyles afford them the opportunity to wear European fashion. Otherwise, it usually takes one or two years for the ideas put forth in Europe to be accepted by Americans. New York designers fashion is accepted more readily and widely in America because they are specially designed for the country’s needs. Manufacturers and retailers naturally adjust their trend prediction accordingly.
· Traditional fashion adaption is based on the fact that most high fashion is expensive and therefore affordable to only a few people. As the new fashions are worn by publicized fashion leaders or shown in fashion publications, most consumers are exposed to the new looks and some will desire to have it for themselves. To appeal to this broader group of consumers, manufacturers produce less expensive versions of high fashion. Innovative designers have the courage and confidence to try new looks. At first the looks seem outrageous to many people, until it is seen how they can adapted by the customers. Not every extreme design is accepted by the general public. To cause attention and change direction even moderately, high fashion often seeks to be extreme.

· Most fashion filters down from high priced designer clothes, fashion occasionally begins with the consumers, For example, in the 1960s and early 1970s young people in London and San Francisco influenced the whole fashion industry by creating unique combination of old, new and handcrafted clothes.

· Missy market styling is generally adapted from designer fashion through the traditional process .styling ideas for active sportswear and denim wear are usually inspired by the consumer, through the reverse process. Junior fashions might be mass-disseminated, since the original ideas are often produced precisely for the youthful market








                          Activity
           Fashion direction for the future:
· Color trend
[image: C:\Users\Home User's\Downloads\ss14_Pomegranate.jpg][image: C:\Users\Home User's\Downloads\ss14_4runwaycolor.jpg][image: C:\Users\Home User's\Downloads\ss14_3runwaycolor (1).jpg][image: C:\Users\Home User's\Downloads\ss14_5runwaycolor.jpg][image: C:\Users\Home User's\Downloads\ss14_2runwaycolor.jpg]


· Textile print trends
[image: C:\Users\Home User's\Downloads\ss14_1nyfw_print.jpg]
[image: C:\Users\Home User's\Downloads\ss14_4nyfw_print.jpg][image: C:\Users\Home User's\Downloads\ss14_2nyfw_print.jpg]
[image: C:\Users\Home User's\Downloads\ss14_8nyfw_print.jpg][image: C:\Users\Home User's\Downloads\ss14_5nyfw_print.jpg][image: C:\Users\Home User's\Downloads\ss14_6nyfw_print.jpg][image: C:\Users\Home User's\Downloads\ss14_7nyfw_print.jpg][image: C:\Users\Home User's\Downloads\ss14_9nyfw_print.jpg]
Runway trends
[image: SS 2014, women's runway report, metallic trend][image: SS 2014, women's runway report, raw edge trend][image: SS 2014, women's runway report, mesh trend]
[image: SS 2014, women's runway report, fringe trend][image: SS 2014, women's runway report, moroccan tile print trend][image: SS 2014, women's runway report, illusion skirt trend]






Key denim trends
[image: F/W 2014-15, mens and women's contemporary denim, key trends, chain gang][image: F/W 2014-15, mens and women's contemporary denim, key trends, studs][image: F/W 2014-15, mens and women's contemporary denim, key trends, side stripes][image: F/W 2014-15, mens and women's contemporary denim, key trends, patches][image: F/W 2014-15, mens and women's contemporary denim, key trends, raw indigo][image: F/W 2014-15, mens and women's contemporary denim, key trends, splatter]








Examples:

High  fashion:
[image: http://media1.onsugar.com/files/2012/09/39/2/192/1922564/Milan-Fashion-Week-Spring-2013-Trends.xxxlarge/i/Milan-Fashion-Week-Spring-2013-Trends.jpg][image: http://www.sydnestyle.com/wp-content/uploads/2013/02/Deep-Pink-Trend.jpg]
[image: http://kindredlive.com/wp-content/uploads/2013/02/high-low-dress.jpg][image: http://bigcityplayground.files.wordpress.com/2013/04/london-fashion-week-spring-2013-trends.jpg][image: http://www.fashionium.net/wp-content/uploads/2013/03/Spring-summer-fashion-trends-2013-rebecca-minkoff.jpg]













Mass Fashion:

[image: http://www.roomeetimes.com/wp-content/uploads/2013/02/Hong-Kong-Fashion-Week-Autumn-Winter-2013-02.jpg][image: http://darkroom.baltimoresun.com/wp-content/uploads/2012/07/REU-GERMANY-1.jpg]
[image: http://magazine.motilo.com/wp-content/uploads/2013/05/gwyneth-paltrow-met-gala-2013.jpg][image: http://4.bp.blogspot.com/-ggTa--4v1rA/UKVo7bHTa5I/AAAAAAAAMRM/PfSGD-_-Is8/s640/Alessandra+Ambrozio+Colcci+Autumn+Winter+2013+Brazil+Sao+Paulo+Fashion+Week+Inverno+(22).jpg][image: Hong Kong Fashion Week Autumn-Winter 2013-01]
















Classic fashion:

[image: Camel blazer - fall staple.][image: http://cdn01.cdnwp.celebuzz.com/wp-content/uploads/2011/09/11/11/Charlize-Theron-Black-and-White.jpg][image: red blazer / grey / black denim / brown boots][image: Autumn Pattern The Pitsihame][image: Carolina Herrera ● Fall 2013 ● Cocktail Dress][image: casual fall +]










Fad fashion:
[image: http://3.bp.blogspot.com/-vj1Ea51cdlY/UbnI-6airYI/AAAAAAAAAy4/H3vbCbGRPZU/s1600/5c3fad21c0c04b8f5871ac6b998d2525.jpg][image: http://shechive.files.wordpress.com/2013/02/fashion-90s-style-6-e1362123107582.jpg?w=500&h=381][image: http://stylehints.net/wp-content/uploads/2012/10/YLE-NEW-YORK-FASHION-WEEK-SS-2013-SPRING-SUMMER-CHAIN-NECKLACE-DENIMON-DENIM-CHAMBRAY-BRIGHT-BLUE-CROSSBODY-BAG-MIRRORED-SUNGLASSES-VIA-ELLE-MAGAZINE-.jpg][image: http://media-cache-ec0.pinimg.com/236x/66/71/5c/66715c62eb3688054eb9819d7ffb624b.jpg][image: http://resources1.news.com.au/images/2013/11/02/1226751/800433-25b00e18-436d-11e3-9370-fad865867213.jpg]
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