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	Answer I.
A Fad is something which can either make a designers life more interesting or tenser. Very often something appears on the fashion scene that captures the imagination, only to fizzle out in short duration. Overall, Fad can be defined as short lived fashion, lasting for a very little time or period, acceptable by only a certain group of people for example, hippies-their clothing, accessories, hairstyle, etc. As Fad is short lived fashion, it stays for a very short period, because they are very costly and every one cannot afford to buy it.
AnswerII.
Fashion Forecasting is a global career that focuses on upcoming trends. A fashon forecaster predicts the colours, fabrics and styles that will be presented on the runway and in the stores for the upcoming seasons. The concept applies to not one, but all levels of the fashion industry including haute couture, ready-to-wear, mass market, and street wear. Trend forecasting is an overall process that focuses on other industries such as automobiles, medicine, food and beverages, literature, and home furnishings. Fashion forecasters are responsible for attracting consumers and helping retail business and designers sell their brands. Today, fashion industry workers rely on the internet to retrieve information on new looks, hot colours, celebrity wardrobes, and designer collections. Fashion forecasting is done through many communicating media, such as, cinema, fashion show, press, magazines, newspapers and window display.
answerIII.
The different designers work in different ways. Some sketch their ideas on paper, others drape fabric on a dress stand, pinning, folding and tucking it until the idea for a garment emerges. A third method is to adapt their own patterns from previous season .(this method can give continuity to a fashion studio,s output).
Making a toile or muslin after making a rough paper pattern, or life-size 2-d plan, of the garment, a sample machinist skilled sewing machine operator then makes a trial version of the garment from plain-colour calico. The toile is put on to a dress stand to see how it fits and whether it hangs properly.
Making a card pattern when the designer is completely satisfied with the fit of the toil .they show it to a professional pattern maker who then  makes the finished, working version of the pattern out of card . when we watch old movies as well as the new movies which are released just, can see the skirts, or denims worn in it may be with a slight change or modification accordingly.trend are the styling ideas major collection have in common. Fashion forecasting is through many communicating media, such as, cinema, fashion show, press, magazines, newspapers and.
Answer IV.
Fashion trend are the styling ideas planning a collection every collection is very carefully researched and planned so that all the items in it complement each other, and have the particular fashion look which the company is known for  predicting trend one of the hardest skills a fashion designer has to master is predicting future trends. To do this, they look at what the fashion directions have been in previous seasons, keep an eye on what others in the fashion business are doing, and read fashion forecasting magazines. They also rely on knowlgede of their own customers to see which styles succeeded and which were less popular in past seasons. Perhape most importently, designers use their imaginations to come up with new ideas. They often choose a theme to provide inspiration. Choosing a theme the theme of a collection can be period in history, a foreign place, a range of colours and type of fabric-anything which has a strong visual impact. As designer are not invited the shows, they must evaluate by shopping in major fashion capitals or using design services, magazines, and newspaper. if the market becomes  flooded with a new trend, consumers may react negatively to the overexposure.
Answer V.
The consumer evaluates the total worth of all the fashion appeal aspects of the garments or accessory and their relationship to its retail price. The try-on is a crucial step in the consumers selection of a garment because sizing is not a guarantee of fit. The department of commerce has tried to set sizing standards, but each company tends to very some what. Each company tries its sample garments on models that are typical of the companys customers. However, it is difficult to set size ranges and grading rules to fit every figure. The fitting room try-on further enables the customer to judge if fashion-appealelements are suitable to his or her figure type or general appearance. The junior customer cares little about quality She is likely to throw away a garment before it wears out. The designer, contemporary, or missy customer, on the other hand, generally considers clothing an investment and may not mind spending more for the lasting qualities of fine detailing and workmanship.
Answer2.
For example, life in a large city requires more formality in clothing than life in the country impulse shoppers do not consider appropriateness and therefore purchase any items that do not fit into their wardrobe brands are manufacturers means of product identification. Some consumers buy on the basis of a particular brands reputation, often as result of heavy advertising.  Many professional fashion designers start off by specializing in a particular area of fashion. The smaller and the more specific the market, the more likely a company is to get the right look and feel to their clothes. It is usually safest for a company to expand in to an area similar to the one it already know.  For example, a designer of woman`s sportswear might expand into men`s sportswear. 
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