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i. How important it is for a business to assess the market trends within a given market?
· It’s important to assess the market trends within given market because you get to know the needs and demands of the customers. It’s important to assess the market and customers because it gives you more information about the business you getting into. Customers are the heart of the business so their needs should come first 

ii. Discuss different types of market research techniques.
· They are six areas that provide framework for formulating and effective marking plans. The following six areas also known as 6ps or marking mix are;
· Product –this covers the combination of goods and services.
· Place-the place you start your business is crucial because one has to have an accessible location to be easily exposed to his or her clientele.
· Price-The price of the product agrees with the item on sale. Ensure that the product matches with its value. It is important to realize that the price influences customer’s demand.
· Promotion- As mentioned above, promotions are fundamental in business management. It is beneficial for one to engage in promotion strategy as a means of attracting customers especially for new products in the market.
· People- One has to ensure that he or she has dedicated staff (always on call).The staffs contribute significantly in establishing a business and meeting primary goals of a company.
· Process- All business processes must be geared towards attaining the primary goals of the business. As a result, it is beneficial for the business person to tune the minds of his or her workers to practice in one accord and to always win the clients favors at all times.

iii. Explain the factors that affect buyer behavior.
· Consumer buying behavior determines how our consumers decide to buy our product and what the various factors are. The customer is the heart and soul of a business. The goal of marketing research is to identify and assess how changing elements of marketing plan impacts customers’ behavior. Factors that affect buyer behavior may include:
· Products and services and their customer fit.
· Customer profiles;
· Customer characteristics;
· Customer needs and wants.

iv. Assess the validity and reliability of market research findings.
· the findings will help the company correct its mistakes.

v. What is meant by “target market”?
· Target marketing is the breaking of a market into segment and then concentrating your marketing efforts on one or few key segments.
vi. Outline the key points which a marketing plan must contain.
· Before outlining key points in your market plan you need to research the potential market for your product or services.
Marketing plan has the following key points;
· Purpose- What should the marketing plan help in achieving?
· Benefits- How will your products and/or services benefit the customer and exactly how will they satisfy their needs and requirements?
· Customers- Identify your target customer market and devise a system or strategy about how you will build long-term relationships with them.
· Company Profile- In order to position yourself in the market, you must carefully analyze how your customers will see your company. Therefore, be sure that your company has a terrific profile to set out with.
· Niche- What is the niche that your company has defined and is willing to serve?
· Tactics- There is many tactics that you can use to reach out to your customers. In this plan, list out your preferred method or tactic that you will use to attract more customers.
· Budget- This is one crucial step in preparing. You must have a budget allocated specifically for marketing purposes.

You have to make sure you detail how your product or service is overall business plan; you need to describe who you are, and what your business is about. You also have to identify your target market and customers. Then you will also and to know your competition. How you would deliver the product to your customers.
vii. Why it is important for a business to plan the market strategy keeping in view the target market/ customer?
· It’s important for a business to plan the market strategy keeping in view the target market/ customer because the market plan is supposed to help build a long term relationship with the customers. Tactics need to be used to reach out to customers

Activity
Mobile phones produced by a large American company are not selling well, as they
were. The top management has decided that company should prepare a market research plan to handle the situation. Keeping in view the above situation prepares a marketing research plan for this company.

Description of products
A fasting growing mobile company with the latest technology which in includes water proof 20pixs camera and inbuilt space which can reach up to 100gp of space.

TARGET MARKET
The target market is mostly youth and business man/women who would like to carry their work around because it has the best office software and because of its unlimited inbuilt memory any data can be carried on the phone.

Purpose
The purpose of this marketing plan is to help give a better in site of our product.
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