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I. A written statement of an organization's main purpose and focus that normally remains unchanged for a prolonged time. Properly crafted mission statements serve as filters to separate what is important from what is not, clearly state which markets will be served and how, and communicate a sense of intended direction to the entire organization whereas corporate objectives are well defined and realistic goals set by a company that often influence its internal strategic decisions. 
Most corporate objective targets used by a business will specify the time frame anticipated for their achievement and how the company's success in doing so is to be assessed. On the other hand corporate goals are statements that outline an overall company vision that includes an operating philosophy and specific objectives. Corporations set goals to provide direction to management and employees. Clear goals allow companies to communicate expectations and provide a blueprint for decision making.

II. Different categories of corporate planning are project planning which deals a lot with issues of marketing, productions and also funding or capital investment, another category is operational planning which is more about an established area of an organization and its planning, strategic planning is another category that deals more about direction which an organization wishes to take and strategies to use in order to achieve its objectives.
Corporate image is also a very important category which deals a lot with the way an organization is presented to or perceived by its members and the public. 
III. How organization progress is measured; it is measured through the use of financial results which measure a company's financial performance over a specific accounting period. Financial performance is assessed by giving a summary of how the business incurs its revenues and expenses through both operating and non-operating activities. It touches elements such as the profits, losses, assets, liabilities and also shareholders’ equity.
Physical results are also used to measure progress of an organization in that it assesses the utilization of products made by the organization and also contain information on company’s success or lack of in planned targets. 
IV. Corporate image is the general way a corporation is perceived by customers, employees, industry, media, and the public. 
Corporate image depends more on the way it is viewed by its shareholders, competitors, general public and employees, the confidence that employees and customers have on it, its reliability in products and services, organization’s flexibility to adapt to changing environment, well coordinated departmental working relationships and transparent communication with its publics.
V. Steps in Corporate public Relations activity are; defining objectives from annual and perspective plans which deals a lot with decision making on objectives or goals by the public relations practitioner, selecting and setting strategies. 
Then there is planning and implementation of public relations projects for image building and exposure, planning includes defining roles and missions, selecting objectives, determining work scope, action plan preparation, budgeting and implementation of the programme and also evaluating results. 
Last but not least step is communication with requires efficiency of all elements of communication; message sender, the message and the message content. Communication is in two types, that is internal and external communication. Internal communication dealing with dissemination of messages in the company while external communication deals with transmission of information to external publics like customers.
VI. Aspects considered in the evaluation of Public relations programme are;
 The method which was used to project the organization’s image, the message content adequacy and structure, how much the media is used, its nature and also its sustainability. 
Other aspects include the target audience and also the effect that the message has brought on the target market. 
VII. a) Social audit is the process of assessing and reporting a business’s performance on fulfilling the economic, legal, ethical, and philanthropic social responsibilities expected of it by its stakeholders. Social audits are tools that companies can employ to identify and measure their progress and challenges to stakeholders including employees, customers, investors, suppliers, community members, activists, the media, and regulators who are increasingly demanding that companies be transparent and accountable for their commitments and performance.
     b) Corporate accountability is a foundation of corporate social responsibility. Corporate social responsibilities, at the most general level, include economic duties, legal and regulatory compliance, responsiveness to ethical norms, and discretionary social welfare contributions. In addition, one of the most basic of all corporate social responsibilities is corporate accountability. It is defined as the continuous, systematic, and public communication of information and reasons designed to justify an organization's decisions, actions, and outputs to various stakeholders.
c) Corporate culture is the pervasive values, beliefs and attitudes that characterize a company and guide its practices.
2.  Activity

In such a situation one of the things I will do is to make a campaign and appeal to the business community to be aware of the shortage and come to some kind of agreement in assisting with the sourcing of drugs that are needed. 
As an organization we can pledge to contribute a major amount to educate people about the epidemic and also include the ministry of health as to how locals can prevent themselves whilst still battling issues of drug shortages.

The other important thing to reduce prices of drugs so that they can be affordable to the community or subsidize some of the drugs. That shall help the community get healthy and avoid fatality rates.
Still on the same issue we can come to an agreement with other manufactures to produce drugs for the community as a collective effort.
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