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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1 – I – Market Research is the systemic collection and interpretation of information regarding consumer’s behavior in order to understand and predict consumer wants and needs. Its purpose is to study groups of individuals in order to develop a product that fits their preferred and desired criteria.

1 – II – Market Research is the research of what the customer wants and needs, while Marketing Research is the research of which way is the more effective to promote a product. Even though both researches have the same objective (understanding the consumer), market research is used to develop the actual product, while marketing research is used to sell the product that has been developed.

1 – III – The various types of market research methods include:
Product Research: Identifying new users for existing product and needs for a new product.
Customer Research: Produces data related to the customer characteristics and behavior in order to understand current market trends.
Sales Research: Ensures that the territories are equal in value and size, the methods and approaches are effective enough, and that the appropriate training and motivation is being provided to the sales force.
Promotion Research: Provides information regarding suitability of promotional approaches and measures the success of those promotional activities.
Marketing Environment Research: Anticipates environmental changes and develops responses accordingly in advance by examining the business’s micro and macro environment.
Distribution Research: Identifies the most appropriate and suitable channels for distribution.

1 – IV – Marketing Environment Research is the examination of aspects of a business’s micro and macro environment in order to anticipate changes and develop responses accordingly in advance. This research is carried out by analyzing vital information and raw facts that is already present in the company’s records.

1 – V – Qualitative Research deals with statements and opinions, while Quantitative Research deals with numbers and statistical data. Due to the nature of the research, the qualitative method is more time consuming, the sample size is smaller, and is used for exploratory purposes, while the quantitative method deals with data that can be directly expressed in exact numbers, involves less time and cost investment, and is used to draw conclusions, usually for the data gathered on the qualitative research.

1 – VI – The various sampling methods include:
Random Sample: Every individual in the entire market has an equal chance of being selected.
Quota Sample: After a population analysis, a quota is set representing each category and the individuals are interviewed until the quota is filled.
Stratified Sample: The population is divided into categories but individuals are interviewed by chance. 

2 – The data collected differs in nature depending on the method used. Quantitative Data Analysis consists of three steps: Editing, where the data is quickly reviewed to determine the credibility and usability of the data, and all the spoiled responses are eliminated and discarded. Tabulating, where the data is introduced in the correct rows and columns in order to enable comparison, cross-referencing, and totaling of the data. Interpreting, where already tabulated the data is subjected to mathematical and statistical calculations to allow researchers to determine how reliable the data is. These statistical methods include: Exponential smoothing, Regression analysis, Correlation, Factor analysis, and Significance testing. After this statistical analysis is performed, researchers will be able to compare the data to previous surveys and form a pattern.
Qualitative Data Analysis, being mainly text-based (opinions, statements, etc.), requires a different approach to the data. The traditional method for this data is for the researchers to make judgments and support them with statements quoted from the data, however, with the advancements in technology and increase use of computers, programs have been developed that analyze the data for the researcher, making the process less complicated and time-consuming.
These new programs carry out functions and operations such as: searching the information for key-words and counting them, creating indexes (indicating exactly where were those words mentioned and at was the context), associating codes with content identifying the topic of the text, and connection of categories enabling cross-referencing between statements. This advance in technology allows for a more scientific approach to the data, resembling the approach to the quantitative data analysis.




3 – The Research Process of data collection begins by defining the problem and setting objectives, this will determine what data is relevant and how to extract it. This data can then be collected from Primary or Secondary sources. Secondary sources are sources of data that has already been collected and published by other parties (magazines, newspapers, etc.), which means that the cost of collecting this data is much cheaper than conducting an independent survey, as well being much less time-consuming. On the other hand, it is unlikely that a survey with the exact characteristics has been performed, which means that it will be necessary to examine individual pieces of information available. It is also necessary to check the authenticity of this data and if it is up to date.
This secondary sources are the first step on collecting data, the information collected will account for a bulk quantity of data, which means that the researcher only need to fill the missing information, and examining the already collected information will help conduct a better primary research.
[bookmark: _GoBack]When the data from secondary research is collected, this information will be compared to the previously set objectives to determine what information is still missing, who will be able to provide that information and what methods will provide better results. The primary research will then be conducted to collect and complete the data.
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