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Q1. I. IDENTIFY A PORTENTIAL TARGET AUDIENCE FOR AN EVENT IN EACH OF THE FOLLOWING SECTORS:

a)SPORTING:
· Professional and upcoming sportsmen and sportswomen,
· School and college students interested in sport, 
· Families,
· Groups of friends of all age groups 
· Non sports participants, but have an interest in watching sport,
· Different organisations and corporate groups

b) CORPORATE:
· Professional groups and companies
· Big and small enterprise workers
· Aspiring business entrepreneurs

c) LEISURE:
· Families 
· Individuals as well as small groups of friends, colleagues and acquaintances
· Teenagers
· The elderly
· Couples and single groups


II. EXPLAIN THE IMPORTANCE OF IDENTIFYING OTHER EVENTS IN ADVANCE WHICH MAY DIRECTLY COMPETE WITH THE ONE YOU ARE GOING TO ORGANISE. 
· The expected size of audience will be affected therefore it is important to be aware of the events running at the same time. 
· The pool of vendors, suppliers, volunteers and event staff within that community may be reduced due to having another event to work at. 
· In order to have a successful event, it will be important to have an event that may steer a different type of group of people in order to still achieve the event goals. 
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· Emergency services should be alerted in advance in order to have enough manpower to support both events. 
· It is highly important to know this information as that will have a bearing on the extent needed to promote and market the event against the competing event.
                                                        

III. DESCRIBE WHAT IS MEANT BY MARKETING MIX.
· This is a strategic plan of factors or aspects that is used to promote a brand or product. The factors are as follows:
· PRODUCT: the goods or services being offered to the customer. 
· PRICE: what it will cost the customer to obtain or experience the product.
· PROMOTION: what the best ways to make the product known and to generate interest in customers. 
· PEOPLE: the group of people and companies that will find the product useful and appealing enough to want to obtain or experience the product.
· PLACE: this is the venue and its accessibility in which customers will be able to obtain the product. 
· PROCESS: the methods and ways in which these services are provided and how the product gets to the customer. 
· PHYSICAL EVIDENCE: This refers to how the customers find the product and how well their experience of the product is. 


IV. LIST ATLEAST 4 METHODS TO PROMOTE AN EVENT.
· Having a pre event mailing list where invitations are sent to the company database of customers. 
· Hosting a pre-event event which may be a cocktail, luncheon or workshop to generate interest and taking the opportunity to get feedback from the community as to what they would want to see at the main event. 
· Using social media, television and radio services to raise awareness of the event. 
· Having the partnership of big reputable companies or known individuals to draw more interest.


V. EXPLAIN THE IMPORTANCE OF INITIAL MARKET RESEARCH IN EVENT PLANNING. 
· The research will make the event planning team know the needs and expectations of the targeted audience and will assist them during the planning phase of the event. 
· Past events and what their positives and negatives were will help in putting together a more successful event. 
· This research will show if the type of event will suit the community and what is happening in the environment and economy. 
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Q2: EXPLAIN THE IMPORTANCE OF THE FOLLOWING RESOURCES TO PROMOTE AN EVENT:

a) TIME:
· There will need to be ample time to get all promotional materials designed, printed and distributed. 
· Generating interest and raising awareness to new customers will require repeated and persistent marketing which will need a long time. 
· Timing of promotions should be at acceptable times within a community’s economy and environmental situation. 

b) BUDGET:
· A promotional budget is important as it will be able to cover all costs of from designing to distribution of promotional material. 
· This will be able to cover costs of the pre-event promotions and ensure that the quality of the product is made known in order to gain interest. 
· Necessary processes can be planned for in advice in order to keep the event profitable. 


c) STAFFING:
· Events are usually judged by the way the event staff interact and run their duties therefore having the right personalities is vital for the success of the event. 
· The number of event staff and volunteers and their management should be predetermined in time.
· Staff training may be required in order to offer the best services to the event audience.

d) EQUIPMENT:
· The amount and level of equipment used at the event will create the ambience and mood required at the event. 
· Audio and visual equipment will enhance the customer experience of the event thus creating good memories which will in turn cause repeat customers to events. 
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Q3: PRODUCE A MARKETING PLAN FOR AN EVENT OF YOUR CHOICE.

· Event profile: Cross fit competition to mark as the opening of a new cross fit training gym.
· Target audience: fitness fanatics, cross fit athletes, those that would benefit from a lifestyle change of health and fitness. 
· Competition: the other already functioning cross fit gyms in the same area which are known and have gained their reputation. 
· Marketing mix:
Product: The different and more equipment training area with qualified trainers who are professional cross fit athletes themselves. Raising health and fitness alternatives for all age groups therefore this completion will have different age group events and prizes. 

Price: Entry fees will cover t-shirts and vouchers for discount membership registration. 

Promotion: Pre-event free sessions, incorporating endorsement and participation of a sports team such a provincial rugby team in the community, offering free goods upon registration before the opening event, making use of social media, newspaper and radio support. Food and refreshments free for participants from a sponsoring company. 

People: Community members that are looking for lifestyle change, fitness fanatics that would be interested in a different training station, school sports teams and individual athletes. Competition age groups of 8 – 12 years, 13-16yrs, 17- 19yrs, Ladies’ and Men’s open events. 

Process: Fun activities and competitions that cover the above mentioned age groups. There will be 3 competition events for all groups and there will be an accumulative point system which will be used to rate the competitions. 

Physical evidence: sponsored prizes to reward those that win, and discounts to all participants. Smooth programming of events.

· Resources: 
Staffing: trained adjudicating volunteers, entry registration personnel, onsite medical services, catering for refreshments, DJ  for entertainment, scorers,
Equipment: timers, whistles, computer for recording results, sound system for music and announcements of events, traffic marshals and security. 
Time: 4 months of marketing and gaining sponsorship opportunities. Planning the event programming and activities, getting the sports teams involved etc. 
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Budget: this should cover the promotional activities and material, medical services, permits, and event staff. 


ACTIVITY

a) WHAT TYPE OF EVENT WAS IT, FORMAL OR INFORMAL?
· The wedding was a combination of formal and informal. 
· The ceremony was very formal and systematic. It was held in a church.
· The reception was more informal as it became a relaxed celebration party which was held outdoors. There were cocktail tables and finger foods being passed around during the evening. The master of ceremony only guided the program when it was time for toasts, cake cutting as well as couple’s dance.  The deco was fun and musical given the background of the couple. 

b) HOW MANY PEOPLE ATTENDED, WHAT WAS THEIR BACKGROUND, WERE THEY FAMILY, FRIENDS, ACQUANTANCES, NEIGHBOURS, WORK COLLEAGUES, WHO WAS INVOLVED AND WHY?
· This wedding had 100 attendees which covered the bride and bridegroom’s close families, friends, neighbours as well as work colleagues.
· The bride and bridegroom are both musicians. 
· The wedding community comprised of the Bride’s family and friends because they would make sure that this day went just the way the bride wanted. 
· The venue catering company was used to provide the cocktail foods and to run the open bar. 
· Music was provided by colleagues and friends of the couple.
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