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1. Give short answers for the following questions:
I. What does a promotional activity aim at?
Promotional activities have a variety of aims:

For instance, promotion aims to:

- Inform current and potential customers about the existence of products

- Explain the potential benefits of using the product

- Persuade customers to buy the product

- Help differentiate a product from the competition

- Develop and sustain a brand

- Reassure customers that they have made the right choice.
II. What does ‘GTA’ stand for? And what is its role in tourism marketing?
GTA stands for the Government Tourism Associations.
The GTA should retain the responsibility for projecting the overall image of the country's tourism sector. And the GTA itself, in consultation with the private sector should coordinate marketing policies and strategies. 
The GTA also plays a key part in product development. It has important responsibilities in shaping and maintaining the overall tourism product to meet marketing objectives.
III. What is advertising and how is it different from marketing?
Advertising is a paid, public, non-personal announcement of a persuasive message by an identified sponsor; the non-personal presentation or promotion by a firm of its products to its existing and potential customers.

Marketing: The systematic planning, implementation and control of a mix of business activities intended to bring together buyers and sellers for the mutually advantageous exchange or transfer of products.

Advertising is a single component of the marketing process. It's the part that involves getting the word out concerning your business, product, or the services offered It involves the process of developing strategies such as ad placement, frequency, etc. Advertising includes the placement of an ad in such mediums as newspapers, direct mail, billboards, television, radio, and of course the Internet. Advertising is the largest expense of most marketing plans, with public relations following in a close second and market research not falling far behind.
IV. When preparing a promotional material which points should be kept in mind?
Promotional material is any combination of media that provides participants with descriptive information regarding the learning activity. Materials can include brochures, email announcements, website and direct mail, to name a few.
When preparing any promotional material the following points should be kept in mind; 
What is the purpose? Who is it aimed at? To say what? With what result? Where will people obtain it? Where will it be mailed / distributed? If it so how?   A How many will be printed?
V. What is collateral material which type of items are included in it?
Ancillary material used to support and reinforce a media advertising campaign, such as lighters, pens, credit, wallets, writing cases, postcards, etc. This collateral material carries promotional logo and is used for public relations usually as giveaways. Again it is has to be of a design and quality compatible with the image.
VI. Which type of information is contained in the travel agent’s manual?
The travel agent manual contains a comprehensive description of the destination; It includes all the inbound tour operators, travel agencies, hotels, restaurants, tourist attractions, sporting and recreational facilities, entertainment facilities and the complete range of tourism services on offer.
It is the destination’s visiting card and a valuable source of reference. It provides the necessary information to make bookings and do business with the destination.
It also contains Information on rates and tariffs however this information should be printed on a separate sheet to facilitate reprinting and updating.
2. Activity 
You are a tour operator and organize inbound tours. You want to run a campaign for summer season tours. Produce a details report about your plans; the promotional material used, different types of packages available and how the marketing campaign will be run.
I. About the Tours
Providing visitors a unique, memorable and diversified holiday experience in the south part of Morocco (form Dune and Berber desert tour, to Camel riding tour,  to high Atlas mountain trekking, to Ouzoud waterfall excursion to the fascinating Agadir beach…, to discover the country's rich cultural history while staying with family and friends in a world-famous hotels or charming private riads through a selection for the guests famous Morocco Tours and adventures among Moroccan nature and culture, This tour aims to explore the most popular sights at a comparatively low prices.

II. The Campaign aims
-Inform current and potential customers about the existence of products

- Explain the potential benefits of using the product

- Persuade customers to buy the product

- Help differentiate a product from the competition

- Develop and sustain a brand

- Reassure customers that they have made the right choice.
III. The message to be conveyed
The company offers bespoke Morocco Travel & Tailored Tours in Morocco. The Atlas Mountains, Imperial Cities & Sahara Desert are the real Morocco.
Travel in Comfort with Security & Confidence…The company’s experience and  knowledge about the best places in the country will certainly create a  great tour experience together…
IV. Results to be achieved
-Build a strong company reputation through high quality services, an unforgettable moment above client expectation. A satisfied customer will thus, undoubtly express his satisfaction and will not hesitate to recommend the company to friends and relatives, and may also publish his enjoyable experience in many places. These experiences will serve the company to build a strong reputation and will be very useful tool encouraging prospective clients to opt for our service.
-Create a climate of confidence and trust between our staff and clients.
-Create a tour satisfactory model that will be used and improved for future tours.
Source of information Where will people obtain
Information will be available firstly online via the company website, through brochures that will be obtained in the company offices and via the office of tourism in local country.
Information will also be supplied by phone and email.
V. Promotional material to be used
• Promotional Advertising video
A 15 minutes video sequence showing the company’s various experiences and places visited, information about these places and what are previous clients saying about their experience with the company.

• Direct Mailing Mail and email our current clients and partners to inform them with the launch of our new packages, embassy and tourism representative office and all other partners should be considered.
• Hard copy brochures and leaflet and e-brochures
Creation and edition 5000+ double sided brochures containing a brief about the company and years of existence in the Market alongside detailed information about the packages offered with details of each one (Itinerary, program, price and services offers…) 
VI. Available packages
· Walking treks
· Camel Treks
· Landcruiser Safaris
· Golfing holidays
· Hot Air Ballooning
· Skiing in Moroco
· Kitesurfing
· Windsurfing
· Quad-biking
· Horse riding
· Eco Adventure Park (Terres D’Amanar)
VII. MARKETING CAMPAIGN 
STEP 1:
1. ASSEMBLE CONTACT LIST Compile a list of postal or email addresses from own records, or purchase one from a third party vendor. It is critical that this information is accurate, complete and up to date! 
2. CREATE MAILING Sample text and photos that will be used for the Campaign You can tailor this text so that it’s more relevant to your company and offering. for email promotional link  to the company landing page on the web.  Making sure the company has a strong call-to-action that makes the prospects want to find out more about the offering and/or want to get in touch with the company for further information. Simplifying the mailing step for the recipient by clearly stating the company contact details! 
3. CREATE LANDING PAGE This is a special web page that prospects will be directed to when they click on or visit the URL included in the mailing. 
4. SEND OUT EMAIL / DIRECT MAIL
6. TRACK & RESPOND As a best practice, answering incoming responses within 24 hours! Also, noting who responded and when – this helps the company measure the success of the campaign afterwards. If possible, tracking who visited the landing page provided in the mailing too. 
7. CARRY OUT FOLLOW UP CALLS To increase success rate, calling each of the contacts that the mailing has been sent to. 
STEP 2. 
Creating Publishing the offers on social medias in the form of targeted Ads ;
-Facebook Ad: a subscription to publish Ad to segmented market, for instance people looking for tours packages.
-YouTube advertising: a subscription to broadcast the company promotional video for YouTube audience looking specifically for videos about tour experience.
-Google Ad sense: subscribe with Google ad services in order to include the company package offers and website into the web search for people using keywords related to tour packages in Morocco.
-Travel websites : creating partnerships with renowned travel websites such as tripadvisor and Expedia to include the company offer in the list of offers as well as permitting to clients to share their experiences with others by given feedback and rating about the company package offers.
-Publishing Newspaper and magazine ads in locally and nationally for the targeted country.
-Coordinating with the office of tourism representative office in the targeted country and send them hard copy of brochures and e-brochures. 
Also coordinating with a local media agency to advertise in street billboard.
STEP 3
Partcipating in the Worls Travel Market Event and major events
The company will take part in the event taking place in different places in the world such as (World Travel Market) in London and Dubai, a stand will be adequately designed and will promote the company image along with advertising for its different packages. 
Whilst this exhibition, collateral materials such as pens, usb sticks, wallets and calendars, DVD gifts and free reports will be distributed for free to potential clients along with brochures and Cds containing all information about the company and different packages.
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