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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment (in word format)  here:
1. Give short answers to the following questions:
I. State the advantages of magazines as a medium for publicity.
Magazines allow for open or specialized mediums of communication such as specialized markets i.e. Fashion, computers, gardening, etc. Magazines offer both a whole spectrum of coverage, in particular, specific market areas (Newsom & Haynes 2011). A magazine also allows the sender to be creative with the choice of message and is conveyed in a written medium and supported with images were appropriate. 
Magazines are also moving with online access to deal with the demands of ever changing updates and audience accessibility without handling hard copies (Huebsch 2014). 
II.  State three essential criteria for the success of a new release.
News releases have advantages in communicating accurate information to its publics (Person 2013). Information supplied to the media needs to be interesting and factual to be considered newsworthy. Press releases need to generate interest to the public and to the editorial press who will issue the information (McIntyre 2008). The success of a news release is determined by the content of the article delivering facts and gripping, provocative story lines (Brown & Imre 2014).  The structure of a press release also has an impact on the success of a news release.
III. What do you understand by mass media? Indicate some of the major media used by the publicists. Catherine Richardson
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The mass media are diverse media technologies that are intentional to grasp a large audience through mass communication (Heath 2015). Technology can vary depending on the different types of communication. . By the late 20th Century, mass media could be categorised into eight mass media activities: magazines, books, the Internet, films, newspapers, television and radio (Herman 2002). The eruption regarding digital communication technology in the late 20th and early 21st centuries categorised the term "mass media" (Martin 2002) Mass media is a viable concept of communication whereby categories are expanding and new technologies develop new lines of communication (Stanton 2007). With such an elaborate choice publishers need to ensure that appropriate communication (Lloyd 2015) is chosen to ensure that the desired messages are sent with the best intentions (Stoldt 2012).

IV. How can the radio be used as publicity medium?
Radio can help get customers to recognise and recall your name (Attard 2000). There are numerous ideas to help organisations get noticed (Begin 2015) and often interviewed by radio reporters and talk show hosts (Buckley 2008).
Being a guest on a radio slot, either news slot or a talk show can give businesses free publicity to help sell products, services and gain name recognition for your company. (Attard 2015)
Attard explains further that guests taking part in a radio slot should focus on local, national and international topics to discuss current news. "Stay on top of the news and know the issues and angles of the news stories the networks are covering" (Attard 2000).
It is also imperative to have a communications strategy (McCourt 1999) regarding current news topics and how the business is related to the wider industry (Horowitz 1995).  

V. What are the important pre-requisites for making a news clip for television?
Television communication tends to have same foundations to inform and engage audiences (Aronson 2007). These stepping stones separate video from other storytelling arrangements (Bromley 2014), and having some awareness will allow high receivers impact. Catherine Richardson
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There are nine elements that can distinguish the story's, plan and structure of the video clip and the effectiveness of the story. Frechette (2012) offers nine items that have an impact on the structure and effectiveness of video clips.
1. Emotion gives audiences a way to connect to a story, sometimes in a very personal way. 
2. Visual appeal such as shot composition, visual perspectives, and angles make video clips appealing adding impact to the story. 
3. Action & movement methods, sequences, and motions are best suited for video.  Video can reveal exactly what the process looks like and precisely how it works.
4. Audio runs hand in hand with visuals. A sound confirms a sense of place. Whether by enhancing specific moments or by punctuating particular actions. 
5. Events & moments. Video documents and captures unique moments in a given time frame. 
6. Characters within a scene add an interesting element in storytelling. They provide a medium whether these characters can show their emotions to enhance plots, feeling and experiences to engage viewers. 7. Newsworthiness. Journalistic video stories show newsworthy events that are realistic and timely within a quick timeframe. 
8. Settings & locations establish a foundation by setting the natural scene of people, geographical location, culture, etc. Geographic surroundings provide visual textures of remoteness in deserts or dense populations in cities.
9. Focus gives two familiar elements: plot and theme, which are the basis of countless video productions, whether three-hour cinematic epics or 30-second TV advertisements. 
The nine pre-requisites form a basis to build accurate shooting, recording and editing techniques. Storytelling through video uses a range of skills that are both artistic as well as technical. Mostly, a video is used to capture meaningful and moving stories to engage the audience using emotive tendencies. (Fretchette 2012)
Catherine Richardson
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VI. What are the advantages and limitations of exhibitions as a public relations tool?
According to Smit (2002), Many organisations participate in exhibitions without establishing what the outcomes are. Exhibitions can have positive results for an organisation if all opportunities are used appropriately and efficiently (Wang 2013). Public relations practitioners can use these opportunities in conjunction with the organisations values and objectives in mind. 
Within the public relations domain tools to enhance reputation, reputation building, etc. can be used as an instrument within an exhibition framework (Jenkins 1994). 
Advantages of exhibitions provide a neutral ground for both an organisation and their publics. Both parties are not necessarily at an advantage of being in one's organisational space. 
Exhibitions provide a blank canvas (Abbott 1994) for an organisation exhibiting to develop a concept specific to their goals. Planners can shape their ideas (Rossler 2014)and purpose accordingly to attract potential clients with the long-term goal of creating relationships, selling services and enhancing reputation.
Limitations of exhibitions are the length of time required to plan an effective exhibition, having the appropriate staff to man the stand (Freestone 2014).
Exhibitions are effective tools for communicating to the public, although they also considered expensive (Moss & Powell 2010).
Organisations exhibiting their services rely on visitors coming to the stand. As an example, the AIDEX exhibition in Brussels last year saw few visitors to previous years as many visitors were motivated with the explosion of the Ebola crisis in western Africa. 
Public relations practitioner's' main objective is to build the image of an organisation by providing and obtaining positive coverage. Exhibitions, when planned with care and attention creates a great platform of opportunities to achieve such objectives. Organising and planning exhibitions often take the time to prioritize (Winogrand 1977). In the grand scheme of things, these potential opportunities can be overlooked.  It is important to ensure that the planning of publicity campaigns is kept to realistic schedules to ensure that opportunities are achieved. 
In conclusion, public relations practitioners need to communicate effectively. An organisation also needs to include a multi-disciplinary team for decision-making processes. This includes public relations to ensure than exhibitions make the criteria of enhanced reputation and relationship building with its publics (Gregory 2015).Catherine Richardson
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VII. What is ‘Open House'? How is it conducted?
An open house is when an organisation organisers access for the public, stakeholders and visitors into their organization. The organization offers an open display of their services and facilities allowing the public to gain insight into the organisations' operations. The objective of open days is opportunities to build stronger relationships with the communities and publics.  Organisations may also consider such events as a method to reinforce important messages that a company needs to convey (Lorette & Stomierowski 2011).
Open days are conducted in good time to allow for preparation on the day. The organization would also have to consider staffing, budgets, the message and purpose of the open day as well as promotional giveaway items. Most open days offer the publics a tour of the facilities, hospitality services and time for questions to be answered.

2. Indicate some of the major tools of media relations.
Some of the most common tools in media relations are available to communicate an organisations' message out to the community as well as to its publics and stakeholders. Amongst all the different varieties of media relations tools, the main focus will be press and news releases with the medium of magazine publications, television, and social media. These chosen mediums provide greater coverage to both small and large audiences, helps to build public support and public opinion to generate an enhanced reputation for an organization (Doorley 2010).
Establishment and preservation of a good public reputation is an intricate and continuous process. Reaching large audience groups and gaining their attention can be challenging and difficult with ineffective PR representatives. Changing opinions and influencing larger audience groups also poses difficulties. Even when relationships are established, most of the hard work is the maintenance of reputation and relationships. For some, an example is marriage! 
Public relation practitioners use a variety of tools to ensure that relationships are maintained at a high level.Catherine Richardson
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Organisations need to attend public events to attract and engage their publics and also the larger audience. 
Press releases in relation to mainstream media results a much bigger impact and influence than advertisements (Woodward 2007). In general paid advertisements don't often give transparent and trustworthy information; therefore press releases provoke a meaningful and plausible story.
Sending newsletters provides relevant information about an organisation, its products or services aimed directly to their target audience (Emsley 2013). This is also a widespread method that helps to create and maintain strong relationships. Public relations practitioners use newsletters to inform and share information that is of interest to their publics and stakeholders. 
Another tool is Blogging. In today's society we have a tendency to communicate thorough social media. According to Flynn (2006) 61% of businesses say they operate external blogs for PR and marketing. Reaching to wide audiences with social media is fast to the point of "real time" up to date information. How many times have social media sites released "unofficial" information before the televised version? As social users news channels, blogging sites etc. often have areas for their audiences to comment. The Daily Mail online has this facility for readers to discuss their opinions regarding the articles published. This is another way of enhancing relationship building techniques by encouraging two-way communication.
Social media is used by the marketing industry as well as the public relations sphere. Facebook is the ultimate social media tool. Most people are on it! Businesses use it to enhance connectivity by establishing direct contact with those who follow (Scott 2009).

Activity
Read the illustration provided of news items accompanying the section on Press release. Now look through some issues of nation or financial dailies for spotting news-items based on news releases. Make a list of news-worthy events for an organisation on which news releases could be sent.
Imperial Car Supermarkets is a car dealership undergoing expansion in the UK the automotive industry. A news release was posted on the 18th November highlighting their expansion in the automotive industry. Catherine Richardson
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The above example shows a press release from journalism.co.uk about a car dealership in Chertsey, UK. 
This press release shows the following examples of a press release:
The name of the organization, location of their showrooms, and the link person (Managing Director) are highlighted in the release (Goodden 2009). The press release was dated as a post date of the 18th November. Catherine Richardson
1427
Diploma in Public Relations
Public Relations Tools & Methods 
Assessment 5
Page 8

In general the content of the information fulfills the criteria covering the information in one page. It shows factual information with reputation building / enhancing justification (McQuivey 2014).
“It represents more success for the group continuing its solid growth over the last decade and having been voted Auto Trader’s Car Supermarket of the Year. The success is built on the back of offering exceptional levels of customer service and saw it initiated into the Daily Telegraph’s Business Club.” 
The above quote taken from the news release identifies two creditable organisations; Auto Trader’s and the Daily Telegraph to promote and enhance creditable reputation. Most readers would identify that by having an organization providing testimonials enhances an organisations reputation (Bracy 2015).
The details are brief by confirming to one page and are unambiguous offering factual and transparent information which is essential for the longevity of a business (Landry 2014). 
The possible news-worthy events which are relevant for this organization are: 
Open Days. This encourages the general public and local communities to experience an organization whilst promoting transparency and goodwill.
Exhibitions promote services, products and the organisations’ reputation. It allows the organisations’ representative to engage in meaning conversations with those who have an interest. An exhibition also assesses the competition in the market. 
Events such as a Family Day or a Road Safety Event promotes social corporate responsibility whereby the organization partakes in a community lead project. Such events enhance reputation, transparency and credibility of an organization.
Radio and Television would be useful as a mass media tool to gain more coverage in a quick and dramatic effect. Sponsorship would probably be the best way forward to enhance this business in an indirect way of promoting and not direct advertising. 
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ImpsrislCar Supermarkets it ixwith sunch of nswSurrsy deslership
Successful car dealarshp chain opans newstate-of the-art showroom inCherisey

Posted: 18 November 2015
Thisralease has had 44 unique views (Source: Google AP, updated dai)

ImperialCar Suparmarkets has addad asixth ranchto S growing porflio across the Southaf England. The
new showroomis based on Stains Road in Chertsey and houses mora than e hundred compatiSely-priced
Venices from theworkds mast popular motoring brandsincluding; Aud BV, Jaguar, Mrcedes-Benzand
many more.

Itfollowsthe group's successful move o 3t locationin Northampton in 2034; sdding o it origne stesin
Southampton, Portsmouth, Swanickand Fest. I rapresents moresuccess fortha group continungitssolid
&rowth over the a5t decade and having been voted Auto Trader' Cr Supermarket of the ear. The success s
bt on the back f offering sxceptonsl levels of customsr savice and saw tniitad nto the Dily
Telegraph's BusinessClub

To help ampower matorists morain thebuying process alcas re advertsed onlnewith adocumentation
ackthat can be viewad and downlosdad. Thisslows customs = 10 Sccess the venick s registrtion detis,
Service istory, HP| check and VIOT statusin ons place prir to purchase. Alldverts e supportsdith
interactive 360 resimages o the car interior and exteior; 5wl 53 ull deserigtonso theresre no
surpriseswaitingon atestdrive.

Wike Bel, ImperislCarSuparmarkets Managing Diractr, admitted that he was " acstatc” with i scquision
ofthe newsite in Chertsey. He hopes themovenwillboost loca access to fordablstransportation sayin:
16 3n onour o be ableto launch  ar suparmarketnthe heartof Surray and help drivrs n thereafind
grestualue cars”

“We've grown hugsly ove the pastnine years and this seeme Iike the nextogical sep,so 'm defightadit s
finall coming o fruSonand ust can'twait o get startad at our newlocation” headded.

Thetransformation ofthe deslership can b folwed scross Impsris Car Supermrkets socisl macia channsls
About Imperial Car Supermarkets

Established in 2006, ImperislCar Supermarietsprovides high qualty usad cars arossthe Southof England
with showroomsin Southampton, Portsmouth, Swanwick, Fise, Northampton and Chertsey. With nundrecs of
€0 quaity premiummodels cross the UK's most popuar marques, uch as W, Frd, Nissan and many more
Allvehiciasare prepsred to s high standard, RAC inspacted,price chacked dily and with hgh straet
competitve finance packages sailable, A MOT and Service centreslocated t the newsuper-ste n
Southampton

Company:ImperisiCar Suparmarket
‘Company Wabsite:http/ . impsrislcarsuparmarkets.cok/
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