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I. Outline the benefits of public awareness programmes.

	Public awareness is a crucial part of tourism. The creation of awareness can be time-consuming and it requires commitment and local support. One of the most effective way to build and maintain public awareness is through a selection of activities that raise and increase appreciation. The success of these programmes depend on the understanding and participation of the local community. Education and training are all linked to raising awareness. Both formal and non-formal education are indispensable to change people's attitudes so that they have the capacity to assess and address their concerns.  
	Countries should stimulate educational establishments in all sectors, especially the tertiary sector, to contribute more to awareness building. Educational materials of all kinds and for all audiences should be based on the best available scientific information, including the natural, behavioural and social sciences, and taking into account aesthetic and ethical dimensions.
	Effecting behavioural changes among the general public concerning the value of tourism and its benefits requires a comprehensive, sustained and well coordinated campaign to reach and influence the different target audiences.  Main target audiences include policy makers, career influencers (teachers and parents), students, workers in the industry, owners and managers of tourism businesses, media, and the general public. They can be reached through a sophisticated and targeted communication program that utilizes different tools including meetings, workshops, and training sessions in addition to print material, advertising and public relations.
	Another element of the national tourism awareness campaign should focus on implementing community based tourism awareness programs that aim to reach out directly to those geographically located around major tourism attractions to enhance their understanding of the importance of tourism and the country’s tourism attractions closest to them, and how it affects their lives.


II. How do inbound tours benefit the country?

	Inbound tourism brings both benefits and costs to a destination country. The obvious advantage of inbound tourism is that foreign tourists bring with them cash to pay for goods and services – and as such it is a form of “export of services”. In turn, this should bring additional revenues for the budget, both state and local, and the circulation of additional money should help improve the standard of living for local citizens.
	In addition, serving them provides employment for the local population and, as in the rest of the world, the majority of jobs in the industry are in small or medium sized enterprises, such as small hotels and guest houses, cafés and restaurants, or shops), rather than in large international corporations. Furthermore,  tourism offers opportunities for the development of rural regions, and many projects funded by international donor agencies consider tourism as a potential source of additional income for those living in rural areas. This, and the implementation of infrastructure projects, (hotels, restaurants, places of entertainment, museums, roads and other utilities, etc.), should, of course, assist the local population who will also be able to use the facilities as well as the tourists for whom they were originally intended.
	As well as these obvious economic benefits, there are other intangible ones to be gained as a result of receiving tourists. In particular contact between visitors, who experience and learn about a different culture and locals helps to widen horizons and encourage mutual understanding between peoples.


III. Outline the ways for promoting inbound tours.

Tourism is similar to other 'export' industries in that the domestic market provides the foundation for business activities, and expansion into serving overseas market. Inbound travel industry can take up big part of tourism. Through promotion campaign, countries can promote themselves to domestic holiday makers as an economical alternative to foreign travel.
Inbound tourism is an educational process for the environment since it plays a big role in influencing public view points. It is a programme where tourists are persuaded to visit natural attractions within the country they are visiting.
International and domestic tourism should complement each other. One should not be neglected in favour of the other.
The following ideas should greatly help promoting inbound tourism:

· Compilation of information on religious and cultural events happening in the country or specific area of the country.
· Publication of an accommodation guide (including youth hostels, Rest Houses, guest houses etc.) for the benefit of domestic tourists. (Budget travellers).
· Print tourist guide map for domestic tourists.
· Training of youth as site guides at major tourist sites to assist the domestic tourists.
· Publication of tourist handbooks for the benefit of domestic tourists. (by sponsorship)
· Launch of a tourist friendly cities programme, in major tourist areas.
· Launch of the clean & green campaign at major tourist sites & cities.
· Conducting of surveys on the impact of domestic tourism through undergraduates who are studying tourism.
· Conducting of awareness raising programmes on the ethics for domestic travellers.
· Encourage travel agents to introduce low budget tour packages for the domestic tourists.
· Media promotional campaign.
· With the great assistance of local functional agencies, travel operators and airlines can launch promotional campaigns encouraging tourist to ‘go on holiday without leaving their country’.
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2. Discuss in details the programmes that can be organized to create public awareness about tourism.                                                                                            (12)


	Awareness raising activities are great opportunities to enable governments and other decision-makers, business and the community to better understand what tourism is, how it operates in their sphere of the community, and the financial and non-financial contribution it makes to any country.
	The local community plays a vital role in the development of a successful tourism industry. Supply (local resources and attractions) and demand (visitors wishing to access those resources and attractions) are the obvious elements in the tourism equation, but the local community can be a ‘silent partner’ (O’Connell, 1998). Ultimately it will be the community that must live with the consequences of tourism activity. An appropriately informed, involved and empowered community can play a key role in supporting the local tourism industry. This process should include consulting and informing community stakeholders on tourism developments and their impacts, to ensure that concerns are acknowledged and addressed.
	It is important that the local business sector of the community, both within or outside the direct tourism industry, fully understand the significance  of tourism to the local economy, and to recognise how they are a part of the local support infrastructure for that industry.
	Well-informed government members and officials, investors and other key decision-makers can make decisions and develop policies that better account for the needs of the tourism industry. An acknowledgement of the significant financial benefits of tourism may particularly assist in regard to funding decisions and the strategic management and allocation of community resources. In addition, raising awareness in opposition and independent government members at all levels of government, may assist when lobbying governments on issues that affect tourism in your community. The labour intensity of tourism can create many jobs and as it is more decentralised than other major employing industries, it can provide jobs that help to keep people, particularly young people. Tourism can also contribute to the costs of infrastructure and other essential services.
	Increasing awareness and building a positive perception takes time, and so it’s important to have a clear plan of how you intend to proceed. An overall program or campaign can build a strong presence through consistent, relevant and community-oriented publicity.

Some channels to create Public Awareness might include:

· Visual means (displays and posters, photos and other graphics, TV and video, slides); Workshops, seminars, photo exhibitions of heritage buildings/structures and visit to heritage areas are being conducted for tourists, officials, public, and school and college students, for example photo exhibition on monuments and buildings can be  organized.

· Spoken means (interpersonal exchange, speeches and meetings, radio news and interviews); Awareness programmes for tour guides and training programme on conservation and maintenance of heritage buildings for various government department officials can also be organized by heritage commissioner‟s office.  

· Written means (media releases, press items, newsletters and fact sheets, books and guides, brochures, flyers and ads with information). Newsletters and brochures can provide target audiences with up-to-date and relevant information, and allow for bulk distribution of information. As visual presentations, charts or diagrams, photos and other illustrations are critical.

	For maximum impact, it is important that any awareness-raising activity that seeks to promote the value of tourism in a specific region includes accurate and current information on tourism activity in that region. There are a range of publicly available data on the tourism industry that are produced regularly by government and other organisations.
	
With the rapid growth of tourism in many countries, there can be shortage of trained people, both on the front line as well as supervisory positions. Vocational training is essential to build in order to support these demands. There is also a need for higher-level education (degree level) to afford people the opportunity to rise to management levels.
	Irrespective of whether it is vocational or professional tourism education, it is important that the content and delivery positioned within the culture and characteristics of the country/region. For example, the content of the course needs to recognise the unique cultural aspects of the region as they relate to tourism. This is not just a focus on nationality.
 	The last component of tourism education is addressing the development of skills and acknowledging to work for oneself. An appropriately designed training programme should incorporate cultural nuances and norms, and focus on how entrepreneurs can be adoptable and flexible, with the ability to blend the modern and traditional.
	Tourism training and education alone is not enough to empower people in tourism. To fully support the aspirations of people, the education and training should build a platform of cultural understanding.

The following objectives also should be included when awareness programmes are created:

-  Encourage and promote awareness on traditional built forms.
- Create better awareness regarding heritage resources.
-  Co-ordinate efforts of different disciplines, stakeholders and authorities.
- Mobilize finance and resources for restoration and support participatory action programmes.
- Listed heritage buildings should be placed with special plaque at the entrances to enhance the identity and inculcate a sense of pride and belonging among the neighbourhoods.
- Create awareness among the general public towards the importance of safeguarding heritage assets.
- Heritage walk needs to be promoted more intensively by involving professionals, institutions, associations, volunteers, tourists, agencies and community organizations.
- Dilapidated heritage buildings to be given wide publicity for undertaking conservation and restoration measures by the owners of the property.
- Best way to maintain buildings is to put them for some use. The damaged or ruined heritage buildings to be restored to original character and put them under adaptive re-use and compatible uses like, tourist oriented activities, museums, tourist information centres, tourist hotel, arts and craft centre, etc.
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