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	Q: 1. Give short answers to the following questions:

I. What is meant by market segmentation ?                                                           By market segmentation is meant the different parts or steps of the process in the fashion industry. Market segmentation are: Market research – the research of the fashion market world wide; The Design Concept – the process of creating ideas , drawing them down and to refine them; Market Screening – checking if the population exists for what the design concept is created for; Prototype Pattern – the design idea gets real and “3D”, it is the model; The Range Meeting – scrutiny the design idea in all aspects and the final decision if the garment will be produced or not; Pattern Adoption – based on the results of the range meeting, some alterations  will be made on the pattern to reduce the cost, correct any fitting problem and to have alterations of other fabrics; Testing – how the resistance and behavior is in washing and dry-cleaning, to attack fluids and sunlight and to wear; Production Patterns – the “recipe” for the production of the garment, all things which are necessary (for example: seams, inlays, pattern identification...); Grading – sizing the garment and to increasing or decreasing the pattern to have the garment also in other sizes; Marker Making, Production templates, Specification – the efficient marker to efficient use of the fabric; and Feedback from Manufacturers and the Market Place.

II. “ Design is a visual thinking, perhaps of a higher order than verbal thinking”. Explain

Design as a visual thinking is necessary for the normal live, and to handle some problems easier, but verbal thinking is also needed to handle problems in other circumstances. I think, both kind of thinking is important, so I can not say which kind of thinking has a more higher order.

III. Explain briefly the developing of a sample garment.

The developing of a sample garment begins with the sketch. The working sketch is simple, but it is accurate enough for the correct interpretation of the pattern maker. The next step is the first pattern, it is made in a sample size, the one which is used for testing and selling purposes. Draping method and flat pattern method are two methods which pattern maker can use. Draping method means working with muslin on a dress form and the flat pattern method means working without a dress form. Now the sample maker sews the prototype and as the prototype is sewn the factory constructions must be tested. If the garment is finished the fit of the garment will be tested. All details from every garment (which are important for the production department) includes the designer worksheet. The style board is the master plan, it is a board which is presenting all designs in different colors and fabrics for the next line. This style board is posted on the wall in the design room. At the end the designer and management select the best designs for the line.

IV. What is CAD system and how it has revolutionized the fashion industry?

A CAD (Computer-aided design) system is a computer system where you can design nearly like on paper. With the CAD system you can design not only two dimensional but also three dimensional, that gives the designer a more real picture of the designed object. The designer can see, with the Computer-aided design system, the designed object from all sites. The CAD has also the option to use different effects and simulations how it would look like or behave in the reality. It calculates also all measurements what means that you do not have to do it by your self and you will save a lots of time, fore example in fashion design you can design a garment with CAD and you can see your designed garment three dimensional from all sites and then you can let printed the complete pattern on paper. Working with the CAD system can make the design process much quicker and it is a database for the manufacturer. The Computer-aided design system is used not only in fashion design but also in many other parts of creation, design and industry like: architecture and in many design directions (cars, airplanes, electronic machines, any packets or flashes etc.)

Project: Market research

a) Compare two dresses of similar price by two different designers, try them on. Which one has the best fit? Compare fabric choices in terms of quality and suitability to the design. Compare styling which is more innovative? Which dress is the best by? Sketch both the garments.

[image: image3.emf]         HUGO BOSS Dress                                            JOSEPH RIBKOFF Dress

          price: 269,95 €                                                          price: 239,95 €              

         fabric: 47 % viscose                                                  fabric: 92 % polyester

                    37 % cotton                                                                 8 % spandex

                    16 % poly-amide

The Hugo Boss Dress is straight, the Fabric is firm and falls not like the fabric of the Joseph Ribkoff Dress. The design of the Hugo Boss dress is very simple and a little bit too formal, it is not so innovative and appealing as the design of the dress from Joseph Ribkoff. In the aspect of quality, both dresses have negative and good sites: The dress designed by Hugo Boss is not full synthetic - it has cotton and viscose, but if the cotton is not an organic cotton, then polyester might be even better. The dress designed by Joseph Ribkoff looks as the whole appearance more qualitative. I think the quality of both dresses is in the end the same, but to really know which dress has more quality you have to buy it and wear it and check how long “the quality” exists.  

The dress of Joseph Ribkoff is the best by. It is pleasant to wear and the fabric suits to the dress. It is cheaper and very beautiful!

b) In a local department store, compare contemporary and junior departments. List the major manufacturers in each department, and explain the general styling differences.

Contemporary: Rebecca Minkoff; NECESSARY OBJECTS; ROMEO&JULIET COUTURE; NEIL BARRETT; Jason Wu; Tiger of Sweden; Save the Queen; SIONI; Roberto Collina; Eileen Fisher; Rebecca Taylor; Alice+Olivia

Junior: A.L.C.; Eileen Fisher; Eliza J; Topshop; St. John Collection; Alice+Olivia; BOSS; Rebecca Taylor; Diane von Fürstenberg; Ming Wang; Tanya Taylor; Ted Baker London; NIC+ZOE; Marni; Armani Collezioni; ELLERY; PASKAL; Donna Karan

There are no big styling differences between contemporary and junior departments.
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