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Assessment 2
1. Give Short answers for the following questions:

I. What is fad?
A fad is the latest rage that causes people to go into a craze trying to obtain all that it has to offer. Every industry has its fads, including the health industry with its diet fads, the fashion industry with its fashion fads, and the toy industry with its toy fads. 

Fad is a term describing a short term fashion which is strikingly new or revolutionary quality that sets them apart from current fashion and they also short-lived, with a rapid growth in popularity and demişe. Fad is a fashion again accepted only in, and intensely popular within, small groups or subcultures.

The concept of a fad seems to relate almost as much to who participates as it does to time. According to the Oxford English Dictionary the term is related to the earlier concept of fidfad (short for fiddle-faddle). A fidfad, dating back to 1754, was a person who gave "fussy attention to trifles." In the mid-nineteenth century, the terms "fad" and "faddish" were used to refer to shallow or unpredictable patterns of behavior or people.

Fad can be seen in many aspects of life, clothing, accessories, music, dance, fashion, etc. For example; during the 1980’s one fad was the wearing of legwarmers -- knit, thick socks in various colors that covered from below the knee to the ankle.
II. Define the term “fashion forecasting”.

Fashion forecasting is key intelligence for the industry and involves research into lifestyle and culture and it is the prediction of mood, behavior and buying habits of the consumer. It is no longer a question of identifying the customers by age, geography or income, but looking into how and why they buy, based on their mood, beliefs and the occasion. Fashion forecasting is the prime issue underlying the issue of trends. It is a vital activity where experienced fashion analysts scrutinize past buying patterns signs for current market dynamics and project these into the future. There are forecast agencies that collect facts pertaining to consumer buying patterns, activities and occasions for which clothes are needed, their priorities, reading habits etc. this is done through liaison with stores, retailers and wholesalers fashion professionals also rely on information sources such as design, colour and video Services, newsletters, books, magazines and websites. In order to gear up for the season to come, the fibre and textile producers must start new developments almost two years in advance, clothing and accessory manufacturers must have their products ready well in time months before the consumers' wearing season. 
Fashion forecasters; identifies the basic facts about past trends and forecasts, determines the causes of change in the past,  determines the difference between past forecasts and actual behaviors,  determine the factors likely to affect trends in the future, applies forecasting tools and techniques while paying attention to issues of accuracy and reliability, follows the forecast continually to determine reasons for significant deviations from expectations and of course revise the forecast when necessary. Fashion forecasting must be performed well in advance of the actual buying season because purchasing departments place orders months ahead of sales. Forecasting isn’t an exact science; successful forecasters rely on history, recent fashion trends, economic conditions and their own instincts.

Fashion Forecasting includes; market research, consumer research, surveys, consumer focus groups, in-store informal interviews, shopping, sales records, evaluating the collections, fashion trends and trend for target markets.

How would you differentiate fashion forecasting from trend forecasting?

Trend forecasting, means spending time by researching what is currently happening, both locally and internationally across a broad spectrum of areas. These areas include, yet not limited to the following: Design, Art, Fashion, Economies, Political climate, Consumer attitudes, Technology, Retail, Architecture, Consumer spending patterns, etc. after researching those areas it is important to look for common threads taking place across these various fields as well as what has taken place prior to these developments and identifying in which way the trends are moving and what will be a short lived fad or micro trend as what as what will be a macro trend, that will have longevity and simply be here today and gone tomorrow. And then trend forecasters translate this information to the various industries they involved with in order to look for meaningful ways in which business can better engage with it's consumers in order to further grow the brand. The trend may appear in a fabrication, a silhouette, or another design element that appears in several collections.

Trend forecasting is much more wider than fashion forecasting with its whole identifying process of all areas of life in abovementioned fields while fashion forecasters identifies the basic facts about past trends and forecasts, determines the causes of change in the past, determines the difference between past forecasts and actual behaviors and determine the factors likely to affect trends in the future. 

In trend forecasting it is essential to have a good understanding of the present – such as politics and global economies – and the effect this has on the consumer. Trend forecasters must have a good handle on news, current affairs, economics, cultural and creative happenings and socio-economic trends. Experienced fashion analysts evaluate consumer buying patterns, customer proﬁles and their lifestyle choices, all of which are used to aid the prediction of the trends to their clients. In addition, trend forecasters will use information sources such as design, colour and video services, newspapers, books, magazines and websites.

Fashion forecasting covers the colors, fabrics, trends and styles thus encompasses trends in it. As a result; fashion forecasting consists of trends while the trend forecasting itself covers many areas. 

III. What is meant by fashion trends?

Fashion trend can be defined as the movement of fashion over a period of time. What is accepted as fashionable during a season could be out of wardrobe on the next. Fashion trends could be described as “latest” or the “newest.” They are styling ideas. In recent years, “new” has tended to mean that the product has been missing or scarce in the marketplace for a while and is being reintroduced by designers or retailers. It may only be truly new to the generation of consumers who missed the trend the first time around.

Trends do not have to be seasonal. Other trends burst into the stores, are worn for a very limited time, then disappear just as quickly as they emerged. These varying lifespans of trends are known as “fashion cycles.” A trend’s fashion cycle is determined by the number of people that buy into the look and how long it takes for the look to take off and eventually die out. In order for something to become fashionable it has to be accepted by the consumer. Although a designer or retailer may push a particular style, if it is not bought and worn there is no trend.

Several factors influence fashion trends from season to season and from decade to decade. These can include: technology, economic conditions, social conditions, media, celebrities, and peer groups.

Designers are influenced by their surroundings and current events. Moods and feelings play an important part in the development of designs and different designers are often influenced by the same factors. Trends may develop along a safe and predictable route—from a previous season’s product or as a reaction against a trend that has become saturated. 

IV. Outline the basic practical that a customer takes into account when selecting fashion garments or accessories? 

Customers take into account elements of fashion appeal and practical considerations when selecting fashion garments or accessories. An element of fashion appeal attracts the consumer’s attention to the fashion and practical considerations are case sensitive for each consumer’s personal choice and conditions surrounding her. 

Elements of fashion appeal can be separated into two categories as colour and style. Colour is the first attracting element effecting choice with its uniqueness to each person’s own coloring. Consumer could select or also not select a garment by looking its colour.  Also the texture is similar with colour as it will cover consumer’s body with its touch.  Style as another element also effects consumer’s habit by garments line, silhouette and details.

Practical considerations can be categorized by price, fit, appropriateness and brand. These factors are also effective when selecting a garment. Price is one of the most important elements for an average customer. Price is also the decisive factor of consumer’s choice due to its relation with the budget.

Fit as another factor plays an important role as if garment is suitable to wearer’s body shape or general appearance. Whether Department of Commerce set sizing standards as each company have their own customer type sized or styled garments, these sizes differs somewhat. Hence, customer should try and see if the garment is fully fit to her needs. 

Appropriateness’s effect on buying habits is about garments harmony of the special occasion or life-style of the customer. 

Brand is also somewhat important for buying a garment or not because of customer’s brand passion and also product identification. 

At the end; in addition to abovementioned elements also fabric performance and workmanship are decisive factors for some customer’s selection of garment. 
2. What is the difference between fashion and style? Explain with examples.

Fashion is what is currently in fashion right now, that is, what is being featured in magazines, on TV and on the fashion runways. Style, on the other hand, is unique to everyone. This is the person’s own opinion, their own choice in clothes and accessories. Style is something that has been modified and customized on an individual level to suit each person’s own personality and body. Style is the basic outline of any garment.
According to Oscar de la Renta, “Fashion is about dressing according to what’s fashionable. Style is more about being yourself.” 

Dictionary.com defines ‘fashion’ as:

A prevailing custom or style of dress, etiquette, socializing, etc.: the latest fashion in dresses.

Conventional usage in dress, manners, etc., especially of polite society, or conformity to it: the dictates of fashion; to be out of fashion.

Manner; way; mode: in a warlike fashion.

The make or form of anything: He liked the fashion of the simple, sturdy furniture.

Dictionary.com defines ‘style’ as:

A particular kind, sort, or type, as with reference to form, appearance, or character: the baroque style: The style of the house was too austere for their liking.

A particular, distinctive, or characteristic mode of action or manner of acting: They do these things in a grand style.

A mode of living, as with respect to expense or display

An elegant, fashionable, or luxurious mode of living: to live in style.

A mode of fashion, as in dress, especially good or approved fashion; elegance; smartness.

A particular, distinctive, or characteristic mode or form of construction or execution in any art or work: Her painting is beginning to show a personal style. 

Fashion is very versatile. It keeps on changing. Things that are fashionable tend to go out of fashion by next year, or next season, or even next week. A person is only fashionable if they are following the current fashion. One must constantly keep changing their wardrobe to keep up with all the current fashions. It doesn’t matter if the trend is ugly, if it doesn’t go with your personality, if it’s not flattering to your body shape, if the color that is in season does not go with you at all, one must conform to it, in order to be considered fashionable.

Style, on the other hand, is considered more permanent and timeless, as it does not need to change. It may only change when the person does, or this style or personality is redefined. Style is not dependent upon clothing; it can be associated with anything that makes you look stylish, be that a unique way of speaking, a unique paring of accessories, a unique way of carrying yourself, etc. 
We can toughen the difference between fashion and style by giving exercises. For instance the fashion could be pleated skirts whether the style is accordion pleat, fashion could be capri pants whether the style is high-waisted, fashion could be collared dress whether the style is peter pan collar.
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