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	1. Give short answers for the following questions:
I. What is a fad?
 Fad is a fashion that is very short living. Fad is a one time pop-up fashion, as fast as they come up they are gone away. Fad is a quick and short behavior, a short enthusiasm for something but only so long as it is new and interesting. It can be motivated by the desire to overcome social norms and to commit themselves to a counterculture, for example the wayfarers in Germany or the hippies in the United States. Also peer pressure, the pressure to belong to a certain group, can lead people to adopt a fad. 

 Fad is not only in fashion it can be also in languages, toys, behaviors, lifestyles... There is a nice Fad story: Gary Dahl originated the idea of the Pet Rocks. Pet Rocks are stones from the Rosarito beach in Mexico that were marketed like live pets in boxes with straw an breathing holes for the “animals”. A manual with tips how to care for the “animal” and how to train the “animal” to do something – but only with the help of the “trainer”, the owner of the stone. The manual included also many jokes. The fad existed about six months. Dahl sold one pet rock for 4 dollars, he sold 1.5 million pet rocks and became a millionaire – in six months!    
II. Define the term ´fashion forecasting´.
Fashion forecasting is comparable to meteorology. A meteorologist has to find out which weather will be in the next days and weeks. A meteorologist finds out by watching the atmosphere and by instruments like weather balloons. The weather forecast is very important especially for farmers. Farmers have to know how the weather will be for the next days, no weather forecast may result in the loss of the whole harvest. So, fashion forecasting means to watch in which direction the mean stream of fashion moves and to assess how the fashion will be and which fashion will be most liked. Some “instruments” for fashion forecasting are for example consumer research, market research,  in-store informal interviews, and shopping. Fashion forecasting is very important for designers, retail businesses and others. It helps them to know how to attract the consumer and to sell their brands. Fashion forecasting means to find out the direction in which the fashion will go so that designers and retail businesses are capable to prepare  to be able to stay on the cutting edge and to be able to sell their brands well also in future.            
III. How would you differentiate fashion forecasting from trend forecasting?
 The difference between fashion forecasting and trend forecasting is very easy to find by giving a closer look to the words. Fashion forecasting means forecasting in the fashion world, for example, to find out and forecast what colors will be favored in future, which type of textile will consumers prefer, or which style will become more popular. Trend forecasting means forecasting the next trend in other industries for example, home furnishings, medicine, automobiles and so on. Trend forecasting in the automobile industry would contain to forecast the next trend of the colors of cars, or which spotlights the consumers will become enthusiastic about. In the home furnishing industries trend forecasting could mean to see which material  will become popular, for example, chipboard or solid wood.                                                                                                                      IV. What is meant by fashion trends?
Fashion trends are similar styling ideas in collections which become common. Fashion designers have similar styling ideas because they very often have the same inspiration sources,  for example television and internet. The worldwide availability of these inspiration sources also contributes to the phenomenon that trends of today are very similar around the globe. Fashion trends are predetermined styling ideas which are common, created that the consumer will adopt the style. Today, it is an important topic, particularly among the young population, to be in trend. That means to stay on the wave and to be able to adopt every new trend. The lifespan of fashion trends are three to five months, so it can make effort to be in trend and not out of trend. The short lifespan of fashion trends also means  that the consumer does not give much importance to the durability of clothing,  because very soon a new trend will come and they have to buy new cloths. So, they might also  prefer low prices. This might be one reason why many clothes companies let their goods  be produced in  developing countries.
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Based on this diagram I want to explain the different terms. Fads behave like soap bubbles, they have no specific time or place. They are “flying” everywhere and suddenly – with out a warning -  they burst. Trends are more stable, their life is between 3 and 5 months. And when one trend is over the next trend is coming. Fashion is the whole box, it is the total term. It is like the term wood. But in the wood are trees and foliage. A tree is not a wood and foliage also not, but without trees and foliage there is no wood. 
 V. Outline the basic practical consideration that a customer takes into account when selecting fashion garments or accessories?
A practical consideration what some customers  take into account when selecting fashion garments or accessories are brands. Brands are the manufacturer´s product identification. Some customers buy only some specific  brands.

 Another practical consideration  that customers take into account is appropriateness. The fashion items have to be suitable for the consumers´ needs and life-style. It is also important that the fashion item match with the customers´ surroundings, activities and  events.

 An important practical consideration is whether the fashion item also fits. The try-on is very important, because sizing is not a guarantee of fit. In the fitting room it is revealed whether the fashion item  is suitable to the customers figure type and the general appearance. 

The price is probably the most important practical consideration when selecting fashion garments or accessories. The customer weighs up the total worth of all the fashion appeal aspects of the fashion item and compares to the retail price.                                                          2.What is the difference between fashion and style? Explain with examples.       Fashion is like an umbrella term, it is classified by many types like style, fads, trends  and basic or classic. The term fashion is today most of the time used  for dress fashion. It is something that corresponds to the current prevailing taste or prevailing belief about beauty and attractiveness.  

Fashion can have shorter or longer time periods and is subject to a constant process of change, a conversion process that depends on the social context with its contemporary tastes and habits. Fashion is only something that is popular. Before a fashion designer´s collections and styles become popular, the fashion designer is in a way not a fashion designer but a style designer or style creator. Fashion designer is only someone which collections´ are accepted of the consumers and therefore become popular.
 

Style is not fashion, it does not have to be common or accepted. Style is a characteristic and distinctive appearance of something which distinguishes it from others. The term 'style' is very also often used in arts. For example: style of painting, writing style, composing style, vocal style, etc. But it is not only in art that the term 'style' is used, there are also some other areas, for example,in the architecture. Here are some examples for different styles of buildings:
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But also lifestyle – the way how people live, what they do and how they do it, or what they eat and how they eat and so on. And of course hairstyle as well as clothing style. Here are some examples for different styles of dresses:
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It is important to have a harmonious mixture of stylish elements in order to prevent a stylistic incongruity. 

References of the pictures:
The pictures of the different dresses are all sourced from www.wikipedia.org. 

The pictures from the different houses are photographed by myself or family members.  
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