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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
1.
I. Elements of communication are; Sender, receiver, communication channel, encoding and message decoding.

II. Publicity is an act of  giving out an information about a product or service to the public through media, for example, radio, television, internet and newspapers

III. Publicity is about generating news about a product or service in the media without paying for it whereas advertising deals a lot with promotion of products or services by using money or paying for the placement of the advert in the media by the sponsor.
In most cases publicity acts as a short term strategy with a quick response from the audience while advertising extends over a period of time for an example, an advert airing on television for many months repeatedly as per agreement between the sponsor and the channel of advertising.

Publicity creates interest in consumers’ minds and as such word of mouth is high but in advertising an advert has to be constantly placed in media so as to ‘stick’ in peoples’ minds for long.

IV. Similarities between public relations, Publicity and advertising;

Public Relations 

• Write Press Releases (these formatted letters announce a new product, service, or event; each new press release also reinforces a company's brand message)

• Schedule Promotional Events - Every public relations person will work at scheduling community, national, or international events that promote a person, company, product, or service. These events may feature promotional swag, prizes, and entertainment. Product launches and non-fiction or fiction book launches are common types of promotional events organized by public relations, or PR, employees.

Publicity 

• Manages Special Publicity Events - Today, digital media tasks may be shared between a public relations expert and a publicity employee. The public relations person will manage face-to-face interactions, while the publicity specialist will plan out detailed initiatives to get the attention of a public. The role of a publicity specialist is to "create a buzz" that helps a person, company or brand name becomes more established

Advertising 

• Designs Ads And Signage - Advertising sells products and services to consumers by combining engaging text, fresh images, and other media, such as video clips and testimonials. Ad executives design ads and signage, as well as other marketing gambits, to entice new and returning customers. 
• Oversees Ad Campaigns - An ad executive will track results from media campaigns and make adjustments. They may also devise a budget for existing or future marketing campaigns.

V. Main branches of advertising are institutional advertising and product advertising

VI. main objectives of Public relations advertising;

–To create a positive consumer attitude to the company or the products it offers.
-Informing consumers about different elements of a company and its plans.
-To attract more talent as a company of choice to work for.
-Enhancing company’s image to target audience.
-To build a strong reputation as a company that cares not only for profit but also for the community it operates within.

VII. 

Public opinion is a common shared goal by a majority of people on a special issue for example political instability or questionable leadership style and decisions.

How public opinion is formed;
 There are three stages in the formation of public opinion-The rise of an issue-discussion and proposed solutions and arrival at a consensus. As soon as a public issue emerges there is usually a preliminary phase of discussion. The issue is defined and a hope is expressed for its solution. Later as a discussion continues those concerned express their own views on the issue and propose various and often divergent solutions through letters, petitions, memoranda etc. In the course of time we pass on the third stage when opinion begins to crystallize and people began to take sides.
The formation of public opinion depends upon a number of factors. Symbols play a most important role in the process of forming opinions. They may be slogans or they may be factors linked to popular sentiments which arouse the imagination and cause individuals to respond. 
2. Institutional advertising is marketing designed to promote a company rather than a specific good or service. It can be designed to make the public more aware of a company or to improve the reputation and image of an existing company. Depending on the company, this can be a form of brand advertising.
Many forms of advertising are about promoting products. This can involve promoting a new product so that the public is aware of its existence, or trying to persuade the public to buy more of an existing product. Institutional advertising instead promotes the company itself. One example would be a grocery chain running advertisements which stressed the general quality or low prices of its food, rather than detailing specific offers it was running.
Some forms of institutional advertising are so geared towards promoting a positive image that they effectively discourage sales of a product to some extent. For example, alcohol firms may run commercials warning against excessive drinking or driving while under the influence. Such commercials are usually designed to improve the image of the company, making it seem more trustworthy or responsible, however the biggest difference with product promotion is that your message focuses on a specific product. 
While you can use your brand reputation to enhance the value perception of a given product, each product must have its own marketable qualities. Companies use a variety of attributes to position their products as unique, different or better than the competition. You can separate your product by promoting superior attributes, quality materials, advanced technology, new features or nutritional value, as in the case of food.
Promotion generally includes long-term product branding and short-term sales promotions. Long-term product branding is different from institutional promotion in that your goal is to communicate and then reinforce the value of your product to target customers. The goal is to increase value perception, attract more customers and ultimately, optimize revenue and profit performance. Short-term product sales promotions are used to generate initial interest in a product launch, to sell out excess inventory or to drive short-term cash flow.
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