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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

QUESTION 1

I. Advantages of magazines as a medium of publicity
· They are attractive in appearance

· Have a longer life span

· Can be kept for reference

· They have an excellent reproduction quality

· They are read at leisure


II. Three criteria for success of a news release

1. It has to be newsworthy ,the story is supposed to be news and or the event that has just taken place
2. It has to be important/significant, the story has to have  direct or near-direct influence on the people’s lives
3. It has to be of public interest, the story is supposed to have local appeal or local interest.


III. What is mass media
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Mass media is defined as the means of public communication reaching a large audience. It is also defined as the media which the mass spread over a vast area simultaneously. Mass media consist of the various means of which information reaches large number of people.

Some major media used by the  publicist are:
· Television

· Radio

· Newspapers
· Internet

· Meetings

· Billboards


IV. How can radio be used as a publicity medium

  Radio can be used as a public medium because it consists of a vast number of an audience. It also gives people easy access to information and gives access to new clients and opportunity to jump on an issue instantly. Bellow are  benefits of radio publicity.

· Radio is all  about immediacy: it’s the only medium that gives almost immediate access to a news story, simply by someone calling in with a report

· When a radio journalist or program producer calls you must act straight. Given the immediacy of radio, It’s presenters and journalists live and die by the people who are available to be interviewed in that movement.

· Talkback caller or interviewee: Many radio programs take talk back callers, where they open their phone lines to listeners.

· News or program Radio offers the opportunity for business owners to be interviewed by a journalist preparing the hourly bulletin.

· Radio gives an opportunity to show your personality. Radio becomes compelling listening when its presenters and guests are lively and entertaining-the most successful interviews are those who are up beat and spark a response from the audience.
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V. The important pre-requisite for making a news clip for television

· News worthy: you make sure the information is really news and of public interest
· You identify the producer for the purpose because a television news release should not exceed 90 seconds.
· The use of the inverted pyramid style so as to start with the important news and end with the less important in descending order.

VI. What are the advantages and limitations of exhibitions as a public relation stool 
ADVANTAGES OF EXIBITIONS

· They are a general nature of communication

· They produce a platform  to promote your product or service


· They encourage face to face meetings with customers making it to interact

· They give chance to keep up with industry developments

· They help forge new relationships, strengthen existing alliance and build database

· They attract qualified visitors and majority have buying responsibilities

· They help increase the reputation and image of the company

· They make a meeting place for existing customers and potential customers

· They help identify new sales are outlets.
 
LIMITATIONS OF EXHIBITIONS

· They are time consuming: they require at least a day and probably more of your time.

· They are costly: construction of stalls, transport, delivery, hospitality and printed literature for distribution and advertising.
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· They are competitive: There will probably be quite some competition during all the  shows

VII. What is open house? How is it conducted?

An open house also known as open day and home day is an event held at an institution where its doors are open to the general public to allow people to have a look around it in order to gain information on it. It can also be defined as a social event in which hospitality is extended to all
  
 It is usually conducted on a few days in a year where the visitors/visiting public is provided with hospitality by the plant owner. They visitors are taken on guided tours. They also have workshops, they get to interact with members of the public/visiting public so that they get to hear the views or learn of the image the public has. At the end of the day they presented with gifts for example if it’s a chocolate factory the visitors are given some chocolates as sign of appreciation.



QUESTION 2.
 Indicate some major tools of media relations
 
        
· Organizing press conferences: it is used as the occasion for the release of news to all media, provided the subject is news worthy. This occasion demands for face to face dialogue and not a one-sided statement. It involves the preparations of a press kit  which must contain a press background, making a list of invitees from the media carefully, decide the venue which is accessible to the media persons and decide the timing
 
· Press briefings: this is different from press conferences in that they are informal and do not require elaborate arrangements. These are proactive and reactive which requires a point of view to be given after crisis situation proactive press briefing conducted. Media persons are invited for press briefings. In case of critical issue, besides an informal briefing by the spokes person, a written statement could also be handed over to the media to avoid any misquotation.

· Press tours: this is similar to organizing a press conference, more elaborate arrangements are required and it involves transporting the party to a long distance. It involves considering the list of media men, suitable travel arrangements, Accommodation at site, Briefing press party at side and hospitality 
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ACTIVITY

Make a list of news-worthy events for an organization on which news releases could be sent

1. Bank of Zambia

PRESS RELEASE: Introduction of the bank of Zambia policy rate.


2. Comesa

PRESS RELEASE: Common market for eastern and southern Africa (comesa) to deploy election observers to the Zambia presidential by-election

3. Airtel

PRESS RELEASE: Airtel network Zambia signs partnership with British council and unveil matero school digital hub.

4. Zambia Medicines Regulatory Authority

         
                PRESS RELEASE: Registration of marketing authorization-human medicines and allied substances
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