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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

1.         Give short answers to the following questions:                                                                           (25)

i. What does product innovation mean?
Innovation means modifications and alterations of the product . It could be totally a new product or take the ready product to make alteration on it .
ii. What are the major steps involved in the development of a new product?
a) Idea generation – get some ideas from new or existing customers , competitors or company sources .
b) Idea screening – check the value or accurate of the idea by doing screening 
c) Concept development and testing –prepare proposal , meet your customer and do testing 
d) Business analysis – analyzing the demand , expenses ,sales, investments , return ,budget
e) Product development and marketing strategy development – create/develop the productand distribute in the market by using marketing tools 
f) Product testing –product testing involving consumer , feedback of the product either positive or negative 
g) Commercialization –Market release .
iii. What does product lifecycle mean?
Product lifecycle means the product passes through the time when its introduced , through growing , maturity and last part is decline & obsolences .
iv. List the stages involved in the product lifecycle.
v.  a) Introduction –product newly introduce in market , at first respond will be slow  .It will encounter huge promotional ways .
b) Growth – means the product is well received in market . The demand of product will rise quickly .
c)maturity – Sales are catching up leads competitors becoming more agreesive . Competitor might introduce a new product quite similar to ours  .It will affect the sales .
d)decline/obsolescence stage – Sales will be turn down and might facing declining and obsolence stage . Efforts should be made to hold or prevent this stage and avoid it to be decline in the market .
v.      Explain how the marketing mix has to be changed during the different stages of the
product’s lifecycle?
The marketing mix will affect the marketing strategies in four ways : 
a)The introduction stage – when introduce a product in market , delivery and promotion must be doing well to create acceptance of the product .
b)The growth stage – this stages will affect thehuge economy and financial investments as it is growing .
c) The maturity stage – It’s a tough position and marketer must think of a way to sustain the sales level by market modification , product modification & marketing mix modification .
                                       d) the declining stage – try to avoid decline by employed good marketers , better substitute products , promotional campaign & technological advances .

2.          State whether the following statements are True or False:                                                      (5)

i. Product innovation is necessary to meet the changing preferences of consumers. True
ii.  Products, which are thoroughly screened during the development stage, alwayssucceed in the market. -False
iii.      New product ideas generate from consumers only. -False
iv.	Product is introduced in the target market in full scale during market testing.  
            True 
v.	New products fail only because of unreasonable price. False 
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