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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
1.

I. Media is a positive effort towards maintaining cordial relationships with the working journalists in the press to win over their confidence.

Media sets the agenda for discussion and helps in the interpretation of events.

Media helps in the building of public opinion as it moulds the reader’s thinking.

Media is a vehicle of information through which public relations practitioners transmit information to the desired target group

Media is also a weapon used to attract the public towards an idea or product.


II. Mass communication extends to a wide diverse population in different areas of the country. It involves high production of news materials to the target audience. For example, many copies of newspapers are printed to be distributed to a large population.

Mass communication employs highly technological and scientific means of communication. These include satellites, electronic cameras among others.

III. Multimedia approach is important because every medium is vital in its own way. One media would be suitable in conveying a message to a particular kind of audience depending on the content. If a message is meant to have a wider or national coverage, it is wise to use a radio because almost every home has one. However, due to the diversity of cultures and languages, there is need to utilize other medium like newspapers, magazines, films and documentaries among others. Oral transmission of messages is easily forgotten. Therefore, supplementing it with pictures may do better in preservation.

IV. Credibility
Content
Context
Clarity
Continuity
Channels of communication
Capacity of the audience

V. Visual media; which appeals to the eyes. It uses visual components to deliver the message. It includes; newspapers, magazines, photographs and pictures among others

Audio media; which appeals to the sense of hearing. This media communication uses audio and voice recordings to deliver information to the intended public. They include; radio and tape recordings.

Audio-visual media. These appeal to both the senses of hearing and seeing. They use both the sound and visual component to deliver information to the intended public. They include; television and cinemas.

Information can be supplied to the media through press releases. Information is provided by way of press background; an informative report written in a simple style that provides data, statistics, past and progressing reports of events of an organization.

Information is also supplied at press conferences, tours and briefings. This is a face to face communication which provides an opportunity for the media to gather information, clarify doubts and raise issues instantly.

Creating situations in which media shows interest. Constant interaction and building of confidence strengthens the relationship between Public relations personnel and the media. Therefore, through worthwhile ideas, Public relations personnel can stimulate the media in carrying out editorials on a particular subject. 


2. Credibility is a major factor in maintaining and cultivating media relations. Public relations personnel therefore ought to provide authentic and timely information to the media.

Public relations personnel should be in position to critically appreciate media requirements. They should not therefore exaggerate, suppress stories or mislead reporters.

Public relations personnel should be able to employ understanding of media personnel. Understanding is a great component in communication, for it’s a staring power of yielding answers from all questions arising. It is therefore vital that public relations personnel are well informed with the organization’s policies, programs and structure of a media organization.

Public relations personnel should have knowledge of journalistic standards and ethics. They therefore need to be unambiguous and prompt while communicating with the media.

Public relations personnel should show understanding of the role and responsibility of journalists. They should therefore maintain absolute clarity of purpose and be accommodating to media enquiries.

Public relations personnel ought to create a social relationship with the media. Creating an informal relation creates rapport and acceptance by the media. It is therefore easy for the public relations personnel to project the organization, its policies and programs.
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