FASHION DESIGN ASSESSMENT:
Q:1 What are the principles of design?
Ans:1 PRINCIPLES OF DESIGN:- 
                                                      Principles of design are the guidelines which assists the designers to understand and use of these elements in design in an effective way. These are detailed guides to help the designers design look more attractive and pleasing. These principles are:
i. Balance
ii. Emphasis
iii. Harmony
iv. Proportion
v. Rhythm 
Q:2 How is the formal balance achieved in dress designing?
Ans:2 Formal balance is also known as “symmetrical balance”. Formal balance can be achieved when the objects are exact mirror images on both sides, in order to bring a sense of dignity and formality to a dress as formal balance is necessary. The design on both lower and upper areas must be carefully organized and a perfect balance should be maintained.
Q:3 what is the relationship between the principles and elements in a design?
Ans:3 Principles of design are guidelines which assists the designers to understand in an effective way. Principles o design are the processes used to examine, create and evaluate the design. It can be done by balance, emphasis, harmony, proportion and rhythm. While, elements of design are the components that interacts when creating/designing a design. Elements of design can be described as a line, form, shape, texture and colour. Therefore, elements and principles of design are adopted and must be interpreted in current fashion setting.
Q:4 Define the following terms:-
Ans:4 (i)CLASSIC:-Some styles never completely loses their appeal, they just become more or less accepted for a certain period of time. This would be termed as “classic” style. The characteristics are usually in its simplicity of particular design.
[bookmark: _GoBack](ii)FADS:- Fads are basically a single fashion season. They come and go. The consumers don’t keep their interest for a long time. Usually small consumers group is affected by fads. They are mostly found in lower prices and so thus they are cheaper and easier to copy.
(iii)INTERRUPTED CYCLE:- most of the times retailers and manufactures decide not to keep stocking/making a certain merchandise because if they do the value of that certain garment will lose r its popularity will decrease. Meanwhile, consumers who try to buy summer garments in August will find that the production has been stopped/stilled.
(iv)RECURRING CYCLE: Usually when a fashion is fades, it may reappear. Designers sometimes look into the past for more ideas, if an older style or design reappears it is interpreted in a different way or look. The real silhouette may remain same but the fabric and other matched details will be different. 
                                                 Most importantly, there is never anything completely new or never anything exactly same in the fashion industry.
(v)TRADITIONAL FASHION ADOPTION:- In the beginning, new looks can seem quite extreme, but after a while consumers starts to see how they can adopt everything according to their particular needs. Many consumers don’t accept every new, extreme designs. However, top fashion has to be in extreme. Traditional adoption theory is founded on the basis that high fashion is expensive and so thus, it is only available to a small group of people. Sometimes, discount houses will display these items later when people are tired and when its popularity fades. In fashion, if an item is copied and edited and then sold, the newness and its quality will be lost.
(vi)REVERSE ADOPTION:- In most cases fashion flows down from high priced designers to general public clothes, but there are some certain times when fashion is activated by the consumers. During 60’s and 70’s fashion industry used combinati9on of old, new and handcrafted cloths. 
  






