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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1. Give short answers for following questions:
I. What is distribution in supply chain?
Distribution in supply chain is must be to concern with the following decisions:
Whether to sell manufactured good directly or through retailer.
Whether the product should be distributed through wholesaler.
Whether the multiple level marketing modes should be used for selling products.
Whether channel members should share advertising cost.
         What are the channel distribution?
The channel distribution is how the product may change hands a number of times before it finally reach the customer.  
         How do they work?
Numerous distributions channel alternative might be accessible, depending upon the accurate nature of the product or service you are offering. It may be best. for instance, for you to get rid of the channel completely and  sell straight via the internet , mail order or the telephone. Or you can hire an agent, who sell your product straight on behalf of you. Alternately you can employ a distributor, who will sell your product to retailers and will make sure yours costumers get the end product.   
II. Who are the channel participants in distribution process?
The channel participants are manufacturers, wholesaler, retailers, and market coverage.
III. What is the important of market coverage decision in distribution process?
The important of market coverage decision in distribution process is market exposure decision involve options concerning the comparative intensity of outlets in any given area so that requirement of existing and possible customers are sufficiently accommodated. Its most openly related to location ease for customers in three essential market coverage options which are:
Intensive distribution, selective distribution and exclusive distribution. 
IV. How would you differentiate between conventional channel and single transaction channel?
The differentiate between conventional channel and single transaction channel are:
In a single transaction channel, it’s transactions are discussed with the belief that the trade will be a one time occurrence than conventional channel which the transactions can be repeat many time in a single year.
V. How can logistics operations affect the pricing?
The logistics operations affect the pricing by the seller arranges for transport and the charges are added to the sales bill.
2. Discuss the fundamentals of pricing strategy in supply chain management.
Pricing decision directly decide which party in the business is accountable for performance of logistics activities way of liability FOB source and delivery are the pricing two most widespread methods.
A number of variation of FOB pricing are employed in practice FOB origin is the simplest means to quote price. Here the seller shows the price at point of source and agrees to tender consignment for transportation loading, but suppose no additional responsibility. 
In FOB destination pricing the title does not pass to the purchaser until the delivery is not complete.
Delivery pricing: the main difference between FOB and delivered pricing is that in the delivered pricing seller provide a price that include transportation cost of the product to the buyer.
Single Zone Pricing:  under a single-zone delivery pricing scheme, buyer pay a single price in spite of where they are situated.  
Multiple zone pricing: the custom of multiple zone pricing establishes divers prices for particular geographic areas.
Base point pricing the most complex and controversial type of delivered pricing is the employment of a base point system in which the concluding delivered price by the product’s price plus transport cost from a chosen base point, generally the manufacturing location.
3. Channel mapping and matrix approach are significant importance for channel design process. Discuss.
They are significant importance for channel design:
Channel Mapping the reason of mapping is to give insight into existing processes and set up a blueprint for change, prior to channel design can be changed or to choose whether change is suitable, a complete understanding of the present process is essential.
[bookmark: _GoBack]Matrix Approach: A second approach to be used in channel design is an easy, yet successful, matrix approach, because the majority companies serve quite few segments of customers and end user.          
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