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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

Tourism Products and Services                                 Total Marks: 30                                                                                                  
Assessments # 2
Answer the following Questions:
1. What are tangible and intangible services in tourism? Give at least two examples for each. (6 points)
A tangible product is a physical object that can be perceived by touch such as a building, vehicle, or gadget. Most goods are tangible products. For example, a vehicle is a tangible product. They differ in that they can usually, or to some degree, be directly experienced—seen, touched, smelled, or tasted, as well as tested. Often this can be done in advance of buying. You can test-drive a car, smell the perfume, work the numerical controls of a milling machine, inspect the seller’s steam-generating installation, pre-test an extruding machine. In practice, though, even the most tangible of products can’t be reliably tested or experienced in advance.
Examples are vehicle, computer, foods,  etc. Generally things like natural and historical assets, infrastructure, and superstructure are all tangible. 
Intangible products— are product that can only be perceived indirectly such as travel, freight forwarding, insurance, repair, consulting, computer software, investment banking, brokerage, education, health care, accounting—can seldom be tried out, inspected, or tested in advance. Prospective buyers are generally forced to depend on surrogates to assess what they’re likely to get. They can look at gloriously glossy pictures of elegant rooms in distant resort hotels set exotically by the shimmering sea. They can consult current users to see how well a software program performs and how well the investment banker or the oil well drilling contractor performs. Or they can ask experienced customers regarding engineering firms, trust companies, lobbyists, professors, surgeons, prep schools, hair stylists, consultants, repair shops, industrial maintenance firms, shippers, franchisers, general contractors, funeral directors, caterers, environmental management firms, construction companies, and on and on.
Examples are freight forwarding, insurance, repair, consulting, computer software etc.
2. What is tourism product? (6 points)
Tourism product: is the sum of the physical and psychological experience got by tourist during their travelling to the destination. It is the composite product, as the combination of different services like tourist attraction, transport, accommodation and of entertainment which provide tourist satisfaction. It includes physical objects, services, personalities, places, organizations and ideas. Generally, tourism product is designed as an augmented product, which is the totality of benefits that a traveler receives or experiences in obtaining the formal product. People do not buy products, they buy expectation of benefits. Therefore, tourism product is an amalgam of what a traveler does and experience during a tour. The service used and the products purchased during the trip are products. It is the total experience of the visitors. It includes everything and every person they come into contact with during their stay. The tourism product is more than simple attraction or accommodation. Tourism product is primarily an experience not a good. It is the total of travel experience not a good. From a consumer's view, tourism product is a bundle of benefits and chooses those which give them the best bundle. Tourism product includes all the necessary elements of product plus luxury and status.
So, tourism product is and experience of place (Location and people) at a particular time. The basics of tourism product formulation are selling experience, which they cannot get at home. They buy experience, which is different from everyday's job.
3. Define tourism infrastructure and superstructure. (4 points)
Tourism infrastructure: refers to the fundamental facilities and systems serving a country, city, or area, Including the services and facilities necessary for its economy to function, like airports, electricity, roads, water supply, sewerage system, and drainage. It makes available the basis for superstructure.
Tourism superstructure: is composed of accommodation units, lodgings, restaurants, hotels, recreation facilities and the total array of tourist mechanisms and services.   
4. What is cluster concept in tourism? (8 points)
 The concept of cluster is adopted to the specific characteristics of tourism activity, whose product is linked to its local base and to the joint action of an agglomerate of enterprises involved in the region’s tourism product. 
It goes without saying that any destination with a lot of tourism potential is going to unite, inside a cohesive geo-spatial framework, a significant range and assortment of matching tourism assets. The exact variety of facilities, attractions and services that are in close proximity of each other, will be determined by the place. There is the main product and the marginal or optional product.
The core product is made up of the appropriate types of accommodations, eateries, and recreational amenities along with the tourist attractions. The marginal products adds to this by providing other tourist enticements in the way of different scenic, leisure, historic, amusement, shopping, entertainment, and recreational venues. The perfect destination is represented by a combination of all these components.
5. What are resort complexes? (6 points)
Resort complexes are a defining category in the following aspects: geographic, territorial, functional, organizational and product, with a focus on the typological wholeness of the tourist product. Tourism communities are made up of well-thought out incorporated resort centers. They manage concentrate the visitors in one location, minimize the infrastructural needs, and facilitate numerous hotels and accommodation units to be erected swiftly in an organized and synchronized way. This creation can be balanced with the correct mix of sustaining and matching facilities and services. A kind of a centre, which requires the presence of ample amounts of land - land has to be obtained at modest prices, since such lands are of comparatively low density developments.
 From the marketing angle, resorts of these types usually stand for a superior product, providing well - spaced, appropriately organized, and appealingly landscaped surroundings. Governments may establish development corporations to take the starting role in setting up and managing this kind of a venture. Government may already be in possession of the land, or it may obtain it at desired sites for the development. They corporation takes possession of the land, puts together a master plan, borrows funds to establish the required infrastructure, and motivates local and foreign investors to set up the needed secondary development.
All inclusive resorts of this type are appealing and marketable. Being concentrated in a given area, they avert the possibility of disruption created by the more spread out forms of tourism. 
In its content it reveals the functional completeness of the organizational unit that is input as specifics and goal of its existence. By nature the term “resort complex” reaches greater precision of meaning and homogeneousness  of its structure in respect to exploitation of natural tourist resources, completeness and scope of tourist services, as well as the predominant
type of tourist activity. In general, resort complexes are a form of organization of complex tourist services in resort sites.
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