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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	

Please insert your completed assignment ( in word format)  here:

1- Sports tourism is a form of leisure tourism during which the visitor enjoys a sport event as spectator( travel and tourism short course 2016). 
He/ she could also be a protagonist of this event, taking active part in it. Wimbledon Tennis tournament is an example of Sports tourism: players may travel away from home to take part in it while logding in a hotel and onlookers( journalists, fans...) may also travel to the host country, lodge in hotel there and visit the court of tennis to watch tennis matches during their stay.

2- Outbound tourism and inbound tourism are different in their activities. Most Inbound tourism activities are located in designing, pricing the products/service, distributing and in the arrival and stay and departure stage of the reservation cycle. At this stage, guests are picked up at airport upon arrival and brought to hotel and later to visit the tours booked in advance. For example, a visit of United Kingdom residents to Togo are Togo s inbound tourism.
The Outbound tourism deals with the pre-arrival of guest reservation. Outbound tourism operators here handles documentation, registration, visa assistance and are distributors. For example, Togolese visiting United Kingdom are considered as Togolese outbound tourists.

3- Inbound tour operators would market their products in the tourist generating countries via Department of tourism abroad. This department would introduce the packages( tours, accomodations, transport) to customers. 
Moreover the marketing is organized in way to tap both in high-end and price sensitive customer segment by respectively by mass-market tour operators and specialist ones. The product is designed  thus in two different ways: one stressing the quality and value and the other quantity and price.
Outbound tour operator in order to best sell their products or service must travel to the destinations to get familiarized with them.
Moreover, training the staff when selling different continents destinations is vital. They may work for as distributor for the principal located in the country, where accomodating and sightseeing would take place.
For me the difference between Inbound and Outbound Tourism marketing strategies lie in selling to the majority of customers-price sensitive ones- in Inbound tourism marketing while the Outbound tourism marketing targets high-end customers-due to the fact that the cost incured by fam tours must be offset by products giving more incremental revenue like those of niche tour operators.

4- Principal suppliers:
     - Transport Industry: They bring the tourists to the various destinations and  are airlines, bus, taxi, train, tramways and cruise liners.
     -Accomodation industry: to satisfy the physiological needs, tourists need to rest or sleep. For hotels, camping, hostels
    - Catering Industry. Here the same needs come into play. They need to eat whether on plane, in hotel or restaurant.
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