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1. What is internet marketing? 

Internet Marketing, also called online marketing, is the process of promoting or advertising a brand, products or services over the Internet with the hope of expanding a business’ digital presence and reach thereby making the company flourish. 
Internet marketing is broad and includes electronic customer relationship management and it also combines the technical and creative aspects of the World Wide Web (www) such as advertising, designing, and sales. 
Internet marketing is important because it helps the business to know the way customers make their purchasing decisions. At the same time, it also helps to build relationships with the customer through low-cost effective communication like emails. 
Internet marketing enables a company to be open for business 24/7 without worrying about closing hours. Offering your products on the Internet is also convenient for customers in that they can browse on your online store at whatever time is most convenient for them. 
You can also overcome barriers of distance by using internet marketing. This means you can sell goods in any part of the country or world without setting up any outlets thereby widening your target market as you are able to reach a global audience.
Internet marketing involves little or no start-up costs and this is of great benefit for a company that is just starting out. No start-up costs might include starting a blog marketing, social media and email marketing. In addition, with Internet marketing, collection of customer data has been made easier which makes it easier for a business to serve each customer based on their shopping habits as indicated by their wish list, former products purchased or pages visited.
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2. What are different popular internet marketing strategies? 

Effective internet marketing strategies should be able to connect the company to its customers and prospects and at the same time be able to fit into the company’s overall marketing strategy. The following are the different popular strategies: 
Social media – this is the process of promoting a website through various social media networks like Facebook, Twitter, LinkedIn, Pinterest and more. It is an effective resource that allows a business to connect more with its customers especially if it has the right content to attract the audience with. 
Affiliate Programs/Marketing – this is a marketing practice where a business recruits an online retailer, e-commerce site or blog to sell products on its behalf. This kind of tactic is helpful to the business especially if the business does not have a lot of products to offer on their online store.
E-mail Marketing – this is a marketing process that involves reaching out to your customers via e-mail. This can be achieved by collecting subscribers from the existing customer base, social media followers or other new opportunities. From here, a simple newsletter can be circulated to generate more traffic to the website.
Search Engine Optimization (SEO) – this is the process of making the business website more visible in search engines so that the business can get more traffic from online users searching for the products or services that the business offers. SEO is used to understand what customers what and how they search for it online. 
Search Engine Marketing (SEM) - this is a form of marketing that promotes a business through paid adverts that appear on search engine result pages. This can include paid placement, contextual advertising, or through search engine optimization.
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Web Design and Development – as your business will be reflected on your website, it is necessary that it looks good. The website needs to be comprehensive and demonstrate your personality and character of what you do with and for your customers. 
Conversation Optimization – this helps the business to ensure that they get more value out of each and every visitor by maximizing on the rate of conversion. This may mean including more conversion opportunities on the website or improving on the already existing ones.  

3. What are different steps involved in developing a social media plan?  

A social media marketing plan is the summary of everything a business plans to do and hopes to achieve using social media networks. It comprises of the goals the business wishes to achieve in the near future and all the tools it needs to use to get there. 
Stage One: Create Social Media Goals and Objectives
The first step is to establish the objectives and goals that you hope to achieve. Are you going for awareness, sales or leads? These objectives allow the business to react and evaluate when social media campaigns are not meeting the set expectations. 
Stage Two: Consumer and Market Analysis
During this stage, you are conducting research about your consumers and what they need, because knowing your audience is important when creating a social media plan. Who are you trying to target? What do they need? What are they interested in? What gets them excited? And where are they online? 
Stage Three: Analysing the Competition
Your competition can tell you a lot about what works and what does not. Find out which social networks they are active on, and then study their content. How do they advertise their products? Do they talk about it primarily, or do they focus on other things? 
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Stage Four: Analysing Distribution Channels
Not all social media platforms are the same, you need to choose the right ones for the products or services you are selling. You also need to consider what your goals are before choosing which distribution channels to consider. You can also identify influencers who can help you reach your target audience like good bloggers. 

Stage Five: Creating a Marketing Plan
This stage is based on the five P’s of marketing:
a) Product – what is it and what does it do?
b) Price – how much are you going to be selling the product at?
c) Place – where will the product be sold from?
d) Promotion – what kind of campaigns will be carried out around the product?
e) Packaging – how will the product be packaged so that it is attractive to the buyer?

Stages Six: Implement, Evaluate, Review, and Revise
[bookmark: _GoBack]After the decision has been made about what will be done and the action taken, you will then need to evaluate the results attained, make any adjustments depending on the findings then take the necessary action. This stage helps you to understand what is working for you and what is not so that adjustments can be made. Build testing capabilities into every action you take on social networks. For example, you could track the number of clicks your links get on a particular platform. Record and analyze your successes and failures, and then adjust your social media marketing plan in response. One important thing to understand about your social media marketing plan is that it should be constantly changing. As new networks emerge, you may need to add them to your plan.
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