Unit 2

1.
i) What are the most important elements of communication?
Communication involves three main concepts of advertising, publicity and PR, which differ in form but are similar in function. They all use the communication theory which involves a sender transmitting a message to the receiver using a medium/channel, which is decoded by the receiver.

1.
ii) Define the term ‘Publicity’
Publicity promotes the image of an organisation without paying for it, using messages that are factual and well-worded.

1.
iii) How is publicity different from advertising?
Differences between publicity and advertising include the objective of the communication, the physical nature or character of the message, and the effect of the message. Publicity is not paid for, whereas advertising is.

1.
iv) What are the similarities between Public Relations, publicity and advertising?
The similarities are mainly found in the media used for communication and the elements used to create the message.  

1.
v) Name the two main branches of advertising
Product advertising and Institutional advertising.

1.
vi) Outline the main objectives of Public Relations Advertising
· Improve the image of the company
· Promoting good PR between major stakeholders creates a friendly atmosphere for businesses to flourish and make the company more profitable.

· Facilitate a change in behaviour or attitude towards the company or its products
· Some people may have a negative outlook on a company’s services or products. By giving people truthful and accurate information about the service, products or business, they may change their opinions after having things explained to them in more detail.

· Highlight the company’s achievements to enhance its image
· Demonstrating how well the company has performed can encourage customers to use its services over its competitors.

· Educate the public about how the company operates and improve upon its reputation by showing the public that it is a responsible corporate partner
· Giving customers more in-depth information about the company can help them understand more about its services and will feel more connected to the company and therefore, are more likely to remain loyal to them.

· Establish a good reputation for the company in order to attract new talent
- News of a company’s good reputation can reach out to a specific target audience and encourage them to use that company as opposed to a competitor.

· Provide a uniform approach to market products indirectly
· Indirect marketing can be helpful to current customers who are already interested in the product or services they are receiving from the company. If this is done regularly, it will keep the customers informed of new products or services that may have been introduced.

1.
vii) Define the term ‘public opinion’. How is it formed?
Public Opinion is defined as thoughts by members of the public which are controversial topics or subjects in nature.
It is formed when members of the public come together and voice their individual opinions.

2. How is institutional advertising different from product advertising?
When advertising is used for Public Relations it is referred to as Institutional Advertising. It is meant to promote the brand of a company and to build a corporate image to put the company in a good light and make the public more favourable towards the company’s business. For example, a large hotel chain may advertise one of its hotels as being vibrant and sophisticated, while promoting a sister hotel as a good place to go to be welcomed by friendly staff who are eager to help their guests.
Product advertising is a marketing tool which seeks to boost sales volumes of products. For example, a shoe shop could run advertisements which stress the value for money or high quality of the shoes’ material, rather than the special offers it is running.

A popular example of the differences between Institutional Advertising and Product Advertising is the Chrysler brand’s commercial for the Super Bowl, which stars popular rapper, Eminem, and a Volkswagen commercial, which uses comedy to gain attention, followed by the promotion of its services. The Chrysler advert focuses on the brand and aims to make an emotional connection with the viewer https://tinyurl.com/d42ltuo while the Volkswagen advert focuses on the actual product and services the car offers https://tinyurl.com/jnhjzz3
The first video uses recognisable and powerful music by an influential celebrity to help communicate with the viewer.
[bookmark: _GoBack]The second video is more specific about the important pieces of information customers will want to know about the company’s products and services, such as how spacious it is inside and what special features it has.
