[image: BOLC_Logo]                                                                  
 (
   
Assignment Cover Sheet
)



	Student Name:
	MOHD AIZAT BIN ABU HASSAN

	Student Number:
	3894

	Course:
	Diploma in Marketing

	Assignment NO:
	#02



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

1. Give short answers to the following questions: (21)

i. What does the term ‘Marketing Environment’ mean?
The marketing environment represents a mix between the internal and external forces which surround an organization and have an impact upon it, especially their ability to build and maintain successful relationships with target customers.

ii. What is the difference between a micro and macro - environment?
Macro environmental factors include social, economic, political and legal influences, together with demography and technological forces. The organization cannot control these forces, it can only prepare for changes taking place.

Micro environment refers to the forces closely influencing the company and directly affect the organization’s relationships. The factors include the company and its current employees, its suppliers, marketing intermediaries, competitors, customers and the general public. These forces can sometimes be controlled or influenced.

iii. If the winter season is severe, which industries lose and which gain?
The industry is tourism will suffer losses because of the cold weather will cause less tourists are travelling. This is because tourists can not visit all the places.

Industries that will increase sales of winter clothing. This is because all people need this clothing to stay comfortable and warm.

iv. How do environmental factors affect marketing policies and strategies?
Marketing in business is affected not only by their own internal factors, but also by environmental factors over which they have little if any control. Marketing policies and strategies must take into account these environmental factors to create an accurate picture of the marketplace. If marketing is ignore the outside factors is to set marketing up for failed and lost revenue that can, in turn, affect your business.

v. Compare and contrast a company's micro and macro environments.
Micro environment is the environment which is in immediate contact with the firm. The environment which is not specific to a particular firm but can influence the working of all the business groups is known as Macro Environment. Micro Environment is also known as internal environment of business, whereas Macro Environment is the external environment.

The factors of the micro environment affect the particular business only, but the macro environmental factors affect all the business entities. The micro environmental factors are controllable by the business. However, the macroeconomic variables are uncontrollable. The elements of the micro environment affect directly and regularly to the firm which is just opposite in the case of the macro environment.

2. Your company manufactures TVs, if the government abolishes import duty on these products, how it will affect your business? (9)

After government abolishes import duties for television it will affect local company such our business (local manufactures).
1. The price difference between imported and domestic products will lead to high competition.
2. If the cost of making imported products cheaper like China would cause their prices are cheaper than local products.
3. If a higher technology will lead to the sale of our company's products will be lower.
4. On the positive side, competition between products as technology and price will accelerate company’s R & D.

Without the government's initiative, the company may experience a loss if there is no control for imported products after the government abolished import duties.
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