[image: BOLC_Logo]                                                                  
 (
   
Assignment Cover Sheet
)



	Student Name:
	Hasbullah Bin Mohamad Salih

	Student Number:
	3295

	Course:
	Diploma in Marketing

	Assignment NO:
	1



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

1.i. Marketing is a process involving activities which take place between an organization and its customers with the target is to benefit both parties.
1.ii. The production concept of marketing is based on the notion that if a product is cheap enough then the public would buy it. This concept mainly focused on mass production in order to lower the cost, hence the lower price without much attention given on the needs of the customers.
1.iii. The sales concept of marketing meanwhile based on the idea that a good salesman can sell anything, so it focused on the seller’s needs instead of the buyer’s needs. Usually a good team of salespersons with enough advertising are the main method used in this concept.
1.iv. The “four Ps” of marketing mix according to McCarthy are:
a) Product
b) Place
c) Promotion
d) Price
1.v. The term ‘marketing orientation’ is defined by an organization that cares about their customers’ needs and believed that when they are able to provide it, customers will spend more for it. This method has been proven to works better than other types of marketing and those looking after their clients got better results in their businesses.

2. The difference between sales and marketing can be explain in the table below;
	Sales
	Marketing

	- focus on the product
	- focus on the consumer needs

	- product is produced first and then the sales strategy is developed
	- consumer needs first identified, then the product will be made according to the needs

	- main concern is the sales volume
	- main concern is the profit

	- planning is focused on short duration runs
	- planning is focused on long duration runs

	- prioritize seller’s requirements
	- prioritize buyer’s desires

	- attend to the seller’s feedback
	- attend to the buyer’s feedback



3. In today’s challenging and competitive business environment, marketing is considered to be the most important activity of the present day business. In order to survive and stand above the competition, organization needs to be more sensitive towards the desires and needs of their customers. Marketing department plays a vital role in identifying these needs. They should contribute in shaping a product that is required by their customers and meet their expectations. They should ensure that their product can reach the potential clients thru suitable promotion, placement and making the process of buying the product as easy as possible. By offering product that can satisfy the desires and requirements of the customers, marketing is the key to a successful and sustainable business. Most of today’s major corporation consists a large and influential marketing department in their organization.
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