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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
Marketing in travel and Tourism                                     Total Marks: 30                                                                                                  
Assessments # 3
Answer the following Questions:
1. 1. What does a promotional activity aim at?  ( 5 points)
Tourism promotion:  means stimulating sales through the dissemination of information. It means trying to encourage actual and potential customers to travel. It is important to note that the arrival of visitors in a city or a country generates revenues for the place, where the importance of the promotion of tourism. One can speak of tourist promotion campaign when it comes to highlight activities and businesses that are developed in order that potential travelers know the attractions of a destination and decide to plan a visit. These campaigns seek to disclose major natural, historical, cultural and other destination. 
All promotional activities have to have clear cut objectives. 
· What are the goals? 
· The message has to be clear.  
· What is being said and to whom?
· The appropriate media has to be employed. 
· Is this the way and the place the give the message and will get it to the right people?
And the end aim of promotional activity is:
· To make the tourist product widely known.
· To make it very attractive in order to encourage many people to try it. 
· To make the message attractive without being dishonest.
2. 2. What does ‘GTA’ stand for? And what is its role in tourism marketing? ( 5 points)
GTA stands for Government Tourism Administration.
The GTA role in tourism marketing is:
·  the GTA in collaboration with the private sector should bring together marketing policies and strategies.
· portraying the basic image of the country’s tourism sector. 
·  in product development.
·  Improve infrastructure in the form of roads, airports and services
· Provide training opportunities for key personnel such as hotel administration, tourist office management or market research
· Develop planning controls, for example on the number, quality and type of hotels that may be built in an area
· Pass/amend legislation regarding visas and entry for tourists
· Regulate exchange rates to encourage spending by tourists 
· Control revenue from tourists via taxes, e.g. airport tax, tourist tax, “bed tax” etc
· Control work permits for foreign workers involved in the tourist or related industries 
·   in shaping and keeping up the total tourism product to reach marketing goals. 
· Its promotional job is to portray the destination in an overall
way; away that differentiates it for the competition. The private sector will then take over to sell in a wide array of ways, using a variety of programmers to different markets. The division of the public and private sector duties is, at times, played out through the statement – “We promote the dream, they sell the package.”The tour operator’s brochures might be published in the hundreds of thousands, containing very precise marketing objectives. They can contain a destination with many full color pages, endorsing targeted packages. However, the association between GTA and the private sector makes certain that this type of a picture is in line with the overall marketing strategy. 
· helps them in the venture. 
·  portrays a country in the best light possible, adding to its attractions as a holiday venue.
·  building an image requires continuous work. 
· the GTA and the private sector working together can share the marketing costs of some marketing activities. This can be carried out by establishing a joint marketing committee or a board, or it can be done through ad hoc basis. The chances are greater that the private sector will support activities with visible and precise outcomes. For instance, the travel agency’s getting acquainted trips, travel trade shows, special promotions, and exhibitions.
· the GTAs product development and marketing departments can also work in partnership on investment promotion. They can create a promotional strategy that blankets domestic, as well as, foreign investment.
3. 3. What is advertising and how is it different from marketing?    ( 5 points) 
Advertising is the process of making your product and service known to the marketplace. It is essentially spreading the word about what your company has to offer. While marketing is the way in which you convince potential buyers that you have the right product for them, advertising is how you communicate to them the existence of that product.
Marketing: refers to the process of preparing your product for the marketplace. It involves understanding who your potential customers are and what they want to get from your product or service. Colors, logo and other design elements help to align the image of your product with the interests of your target audience. It is marketing that defines your brand and attracts the market share you want.
The Difference between Advertising and Marketing are:
There are many technical and complicated definitions of both advertising and marketing and the differences between them. But it can be stated rather simply:
· Advertising tells a story about something to attract attention. Advertising is a step in the marketing process.
· In business, “marketing” is the planning of, and steps taken, to bring merchants and consumers together.
· The best way to distinguish between advertising and marketing is the pie chart. Mentally visualize breaking the pie chart down into several slices that include advertising, product pricing, distribution, customer service, sales strategy, etc.”
4. 4. When preparing a promotional material which points should be kept in mind? ( 5 points)
All promotional activities have to have clear cut objectives. 
· What are the goals? Goals are important in developing promotional strategies. To be effective, goals must be specific, quantifiable, measurable, and realistically attainable and have a time frame. They should be written clearly and concisely and be as specific as possible. Example: a. to create and measure the awareness of a particular tourist attraction in a specific market. b. To communicate a specific tourism appeal in your promotion to a specific market and then determine how many people can recall it. c. To communicate a basic campaign theme to a specific market and then determine how many people can restate the premise without aided recall
· The message has to be clear. The message must be 
the clear and easiest way for travelers to know more about your destination or any travel service you provide.
· What is being said and to whom? The promotional material must have show from whom to whom.
· The appropriate media has to be employed.  The use of  appropriate media for Visitors (consumer promotions) depending their access like  Online, TV, radio, flyers, leaflets, DVDs, CD-ROMs, USB,  etc and Traditional Travel Trade Intermediaries (trade promotions) Promotional Target Groups Media and Press Local Community
· Is this the way and the place the give the message and will get it to the right people?  Selecting  the way and the place to  give the message and will get it to the right people
5. What is collateral material which type of items are included in it? ( 6 points)
In marketing and sales, marketing collateral is sometimes considered the collection of media used to support the sales of a product or service. Historically, the term "collateral" specifically referred to brochures or sell sheets developed as sales support tools. Materials like lighters, pens, writing cases, credit card wallets, e-books, websites, scripts, white papers, information sheets and postcards are considered collateral materials. This type of materials carries the GTAs logo and is employed in public relations and endorsement needs, typically as giveaways. Once again, it must have a design and quality that is compatible with the image.
6. Which type of information is contained in the travel agent’s manual? ( 4 points)
The travel agent’s manual: is frequently known as a manual, it can just as easily be called a guide or a directory.
 A travel manual or travel guide: is a book of information about a place, designed for the use of visitors or tourists.  It is a suitably produced material including a complete description of the destination. It must contain all inbound tour operators, hotels, travel agencies, tourist attractions, restaurants, sporting and recreational facilities, entertainment facilities, and the total range of tourism services offered. This makes available to agents an important tool. It is a priceless source of reference and the destination’s visiting card. It contains the needed information to make bookings and carry out business with a destination. While a costly item to put together, a significant portion if not all may be recovered through advertising. Information regarding rates and tariffs is better printed on a different sheet to accommodate reprinting and updating.
This type of a manual is geared toward retailers and small independent tour operators and not really for the larger establishments. This is because the large companies will bargain their contracts directly and probable sell through their own catalogues. It will be of great value to agents booking independent and small travel groups.
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