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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
1. What is tourism product?
2. Why does demand for service in tourism fluctuate?
3. Who are ’organizers’ in tourism industry?
4. What is meant by ‘consumer protection’?


Tourism product is the combination of tangible and intangible components which make up everything what is experience tourist on holiday. The tangible components are natural and cultural attractions, infrastructure, superstructure and historical resources. The intangible components are personal experience of tourists from holiday like feeling of welcome, enjoyment, resting, benevolence, and excitement.
Demand for tourism service constantly fluctuates, because depends on tourist’s needs and preferences. However, above all service fluctuates depends on image of place and the price. The image of place is changing from market to market. Sometime places are losing fame and image as result of constant flow of needs and preferences, so also gradually   they are losing tourists, on the other hand other paces are gaining tourists because they build up new image and became very attractive. The price should be attractive and competitive to value of image, also be available for people with different income. In other words tourists tend to spend different amount of money on holiday in order to get different category of service. The price can attract or discourage people to buy tourism service, so it will effect numbers of tourists and eventually all tourist market.
Organizers in tourism industry are enterprises or special interest group involved in tourism, which organizes packages and see or offer them for sale directly or through a retailer.
The organizers in tourism industry are:
a. Tour operators are companies which produce packages in order to sell these directly or indirectly through retailers.
b. Travel Management Service is a business travel agent which is arranging travel for the business reason.
c. MICE organizers are companies which plan and arrange events such as: meetings, incentives, conference and exhibitions. In extend MICE organizers bring all diverse facilities and service together to meet specific needs of customers.
d. Clubs, Societies, and associations are special interest groups involve in tourism. They are working for their members by making and selling packages. Moreover the profits from selling packages they are using to support the organization’s activities. 
By law consumer have the right and protection against the failure of tourism organizers of their holiday packages or any holiday retailers.
If tourism organizer is failure to fulfill everything what is offer to provide
from packages conditions, the costumer must receive the holiday they bought or full refund of their money. Beside tourism organizer is obliged by law to deliver correct, clear, and complete information about conditions from their packages. Also advertising about holiday packages can not be misleading according to the British legislations. 
The law regulations also require tourism organizers to deliver evidence that any need refund of advanced payments and repatriation of holiday makers are assured. 
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