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1.   

i. The distribution in supply chain is the process of making the product obtainable to the end user. The channel of distributions are intermediaries that pass on the products or services to finally reach the customer. There are levels of distributers, either directly from manufacturer to buyer: ie online, either through distributor, or even via retailer.
ii. The channel participants are: manufacturers (the producer of the final goods and services), wholesalers (they buy bulks from manufacturers and sell to retailers and businesses), retailers (sell to final customer for personal use). 
iii. Market coverage is essential in a distribution process because manufacturers wants to be as close as possible or they want to delivery and have the product accessible to all customers and it all depends on the distribution strategies (intensive, selective or exclusive distribution).
iv. Single transaction channel is believed to describe a onetime purchase (for long term investment) with very poor chance of reoccurrence, as for the conventional channels, purchase and sell products on the basis of need based on the best price at the right time.
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v. The terms and conditions of pricing decide which party has accountability for the logistics activities, and the pricing practices have a straight impact on the timing and steadiness of logistical operations.
       2. 
Pricing decision dictate which party is accountable and liable for the goods and service and defines the owner of the goods and services.
· FOB pricing (free on board), shipper must include in the price the delivery and loading up to the port and won’t claim any responsibility afterwards. The buyer here will select the mode of transportation and pays the transporter up to delivery at final destination and is responsible for any loss or damage on board (but usually there’s insurance which is made by the buyer). There’s also FOB origin and FOB destination which will define where the seller’s responsibility ends, if FOB destination (seller will include the transport cost in the invoice to customer).
· Delivered pricing: the seller include all the costs up to buyer’s door in his cost price.
· Single zone pricing: there’s a pricing scheme based on one zone regardless where the buyer is located. This gives more control for the supplier over the logistics 
· Multiple Zone Pricing: means different prices based on different geographical areas.
· Base point pricing: the delivery price is decided based on the product’s price + transport cost from the manufacturing location (or any base point) even if the product is not originated from the base point.
       3.
Channel mapping and matrix approach are 2 important tools the help a channel design development. Channel mapping gives insights into existing processes or if process is new, it gives insights about the market situation and competitors, mainly it gives a general overview of the set up and defines the market segments it reaches out to. Matrix approach goes into details of every segment that was mapped, it provides insights into each structure to accomplish objectives.
Channel design process is made to decrease the diversity and complexity of the marketing channel. It defines the quantity supplied, the price, the locations and the channel participants and make sure logistics is efficient. 
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