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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1. Give short answers for the following questions:                                                                      
I. What are the inbound tour operations?
Inbound Tours involve non-residents traveling in another country. Companies that provide local assistance for tours arriving in their country or town are called Inbound or Receptive Tour Operators. They are commonly used on international trips, particularly where language issues are part of the mix.

II. Define outbound tour operations
Outbound tour operators send travelers from the country they operate in to another country.

III. Name the principle suppliers involved in the tourism industry.
· Hotels
· Airlines
· Cultural attractions
· Mall owners

IV. Outline the staff requirements for inbound tour operations.
· Airport representatives
· Reservation assistants
· Accounts personnel
· Supervisor
· Pickups
· Ticketing executives

2. Discuss, in detail, the tasks involved in inbound tour operations
Inbound tour operators make the local arrangements for airport pickup and delivery, arrange for activities, hire local guides, attend to all the details of the stay, and help in emergencies. The inbound tour operator plans the itinerary, selects tourism products and coordinates all accommodations, travel needs and transportation. Inbound tour operators have the knowledge of understanding local countries such as culture or socioeconomic developments, and the specific needs for tourists in a foreign environment.

3. Which marketing strategies are used in inbound and outbound tour operations and how do they differ?                                                                                                                                        
Outbound marketing strategies
I think outbound marketing strategies include seminar series, email blasts to purchased lists, trade shows, outsourced telemarketing and advertisement. You can also use pictures of the destination as a marketing strategy. You can also publish or feature destinations in super stars movies as it was done before in movies like “An Evening in Paris and Night in London”.


Inbound marketing  strategies
To be successful in the inbound tour operations you have to make efforts and gain direct access to the overseas markets and this can happen once you start your marketing programme with the principles of customer care and quality.  Another thing it is important to make your product popular in tourist generating countries so that you are able to draw in tourists. It is also good to provide cheaper or lower rates so that you get more business but not forgetting the aim of making profit.

Difference between inbound and outbound marketing
· Inbound marketing is all about the welcoming warmth and make your customers feel at home.
· On outbound it’s all about the destination you taking your tourists to, and the impression you make in their minds.
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