[image: BOLC_Logo]                                                                  
   Assignment Cover Sheet





	Student Name:
	Tracy Kam

	Student Number:
	3227

	Course:
	Diploma in Marketing

	Assignment NO:
	9



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

1.         Give short answers to the following questions:                                                                           (21)

i. What is the difference between family branding and individual branding?
Family brandiing is a marketing practice involving the use of single name for the sale of two or more related products .Its often used by companies with a positive brand equity while individual branding is individual product branding , flankers brands or multibranding , can knows as a branding strategy in which products are given brand names that are newly created and generally not connected to names ofexisting brands offered by the company.
ii. List the benefits and drawbacks of branding.
The advantages of branding can be dereived from branding by sellers , buyers , society and large  .As for buyers  , it performed an uniform quality , easier for shopping , even have competitors but can lead to better quality . Manufacturers can get benefits , identifying the prooducts , brand loyalty can established through winning promotions.
iii. Name three brand names which express the function of the product.
CHANEL , LANCOME ,FERRERO ROCHER
All products above gives the strong branding as its become increasingly famous and demand from diff kind of income people .
iv. Write five family brand names and analyse the products sold under each of these brands.
MACDONALDS – Food and beverages 
Hennesy VSOP –liquor 
ZARA –Clothing 
COCA-COLA –food & beverages 
APPLE –Technology
v. What is the difference between packaging and labelling?
Packaging is the technology of enclosing or protecting the producs for distribution , storage sale , sale & use .Its also refer to the process of designing , evaluating and producing packages while labelling is any written , electronic , or graphic communication on the package or on a separate but associated label.
vi. List four brand names where the manufacturer's name is associated.
1 .CANON
2. PANASONIC
3.YAMAHA PIANO 
4. 100 PLUS
vii.      Discuss the functions of packaging.
A) Protection of the product – protect the goods from environment , avoid from physicaldangers.
B) Be attractive –marketing tool to make good look of the products .
C) Performance –performance must carried out the function which its designes .
D) Convenience –must easy to stock , display , no shelf space wasted , have to well maintain for long duration and easy to dispose off .
E) Cost effectiveness –insurance costs, cost of transpotating and distributing , quality control.


Activity                                                                                                                                                              (9) Select a branded consumer product of your choice. Analyse, in detail, the factors that have
contributed to its success. Write a report about your findings.

I would suggest BMW .Its an  automobile industry .The reason I like BMW as I believe this product is very successful in many years throughout the world although is made from Germany,, European country . It well receiving as its performance car, long sustained , good car design packaging as its looks very attractive . As for the cost wise , BMW has many diff stages / ranges as its suit the capability of the buyer with their ability .The branding is well-known and become brand name / trademark around the world as every consumer is aware of it . We can see the BMW showroom all all over the countries with a good marketing tool such as TV advertisement , ambassador , websites, roadshows .
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