[image: BOLC_Logo]                                                                  
   Assignment Cover Sheet





	Student Name:
	LILLIAN K. SUSUBELI

	Student Number:
	1426

	Course:
	PUBLIC RELATIONS

	Assignment NO:
	8(EIGHT)



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
QUESTION 1
I. Why is the use of media important for public relations activities?

· The media generates positive customer perception
 
· The media attract the public towards an idea or product


· The media sets agenda for discussion
· 
· The media helps interpret event

· The media mounds the thinking of readers

· The media contributes in the building of public opinion


II. What are the factors the distinguish mass communication from media

· What is the content of the message
· 
· Who are the receivers
· 
· Where are they located
 
· What is their educational and sodo-economic background
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· Which medium can communicate your message effectively
· What is your budget


III. What are the benefits of multimedia approach

· It’s interactive-the interactivity is a mutual action the learner, the learning system, and the learning material and has strong positive effect.

· Improve learning: takes less time, enjoyed more and increases learning
.
· Gains and holds attention: people are more interested in multimedia messages which combine the elements of text, audio, graphics and video.  Because it offers great understanding and retention information.

· Improves over traditional audio-video presentation: Audiences are more attentive to multimedia messages than traditional presentation done with slides or overhead transparencies

· Enhancement of text only messages: multimedia enhances text only presentations by adding interesting solids and compelling visual

· Multimedia is good for computer-phobic: those who are intimidated by computer keyboards and complex instruction

· It acts as a point of entertainment as well as education


IV. The 7cs of skilled communication
· Clarity

· Credibility

· Context

· Content

· Continuity
· 
· Channels of communication

· Capability of the audience

V. The different types of public relations media
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· Letters to the editor

· Written speech

· Brochures

· Print media

· Newsletters

· Press releases

· Attendance of public events

· Social media marketing
 
· Photographs



VI. State the different ways of supplying information to the media

· By using press statements

· By news release
 
· By media

· Press statement

· Video release


QUESTION 2

Different ways of how they can have cordial relations with the media

· By being honest and helpful to each other
· By being each others back bone e.g. for public relations to reach the target group it needs the media
· By creating a favorable and sustaining working attitude towards each other.
· By instilling a sense of integrity, honesty and accountability
· 
· By being pro-active and also build mutual trust in the media for sustained friendship
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· By developing a creative mind and self confidence to promote each other
· They need to understand and appreciate the power of each other
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