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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

1. Give short answers to the following questions: (24)
i. What is a market?
The term “market” has a number of meanings. It may refer to the place where a group of buyers and sellers are located. In Economics it refers to a collection of buyers and sellers who buy or sell a particular product or product range.

ii. How do you differentiate between consumer markets and organisational markets?
There are many difference between business markets and consumer markets.Some of the differences are:
1. Difference between business markets and consumer markets due To The Nature Of Purchases.
2. Difference between business markets and consumer markets on the basis of demand.
3. Differences of business markets and consumer markets based On A Global Perspective


iii. What is the difference between industrial markets and reseller markets?
1. Industrial Markets - These organizations buy the product and in some way reprocess it before reselling it to the next buyer.
2. Reseller Markets - The organization buys the product and then resells it relatively unchanged. (no reprocessing)

iv. Briefly describe the characteristics of organisational markets.
v. What does market segmentation mean? Explain the importance of segmenting the market.
1. Market segmentation is the process of dividing a broad consumer or business market, normally consisting of existing and potential customers, into sub-groups of consumers (known as segments) based on some type of shared characteristics.
2. Importance of Market Segmentation. Companies will not survive if the marketing strategy is dependent upon targeting an entire mass market. The importance of market segmentation is that it allows a business to precisely reach a consumer with specific needs and wants.

vi. What is Behaviouristic Segmentation? Outline some behaviour based characteristics.
When considering Behaviour Segmentation, the market is divided into segments on the basis of their knowledge, attitude, use, or response to a product. Many marketing professionals are of the opinion that behaviour based characteristics are the best starting point for identifying market segments.

Behavioural segmentation divides the market into groups based on their knowledge, attitudes, uses and responses to the product. The following are commonly applied behavioural segments
1. Occasions
2. Benefits Sought
3. Usage Rate
4. User Status
5. Loyalty Status
6. Buyer Readiness Stage

2. State to which type of market the following transactions belong. (6)
i. Sugar bought by a sweet shop.
The Industrial Market

ii. Printing machine sold to a printing press.
The Industrial Market

iii. Car tyres purchased by Diamond Car Dealers Ltd.
The Industrial Market:

iv. Car tyres purchased by Mr. David
Consumer Markets

v. Cigarettes bought by a person for smoking.
Consumer Markets

vi. Shampoo bought by a super market.
Reseller Market
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