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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
1)
i) Hotel product is all of those things that one hotel can sell, what they are offering depends of their star or type of clients. The components which are included: lodging, food, drinks, shops…
[bookmark: _GoBack]ii) -peak or off season
-issuing groups rates
-company rates for companies
-special rates for 
-location in the city
-relationship with others hotels
-tourist location
-competence of the hotels financial management
-depreciated estimated of the hotel property
-credit policies
-cost of vacant rooms per night
-fixed overheads
iii) A franchisee is a company doesn't have the same image than one big company therefore decides to take the name of one to big company. The franchisee will have more amount of business, thanks to the big company, the franchiser. The franchisee will have a professional training and advice by the franchiser, and this will improve the efficiency. The franchiser not need to spend money in a property and his image will increase. 
iv) For the franchisee: Is part of one big company, they don't have any risk, they are under the name so they will increase the sales, adopt news procedures and the knowledge to how manage a hotel.
For the franchiser:  They get a hotel under his name without paying a lot of money. They can expand themselves easier. They will increase the business and the image of the company. 
2) Product mix
City hotels are smaller because they don't usually have a lot services like swimming-pool, normally it's just a building but resorts have more than one building. 
In a city hotel, the ambient used to be more business, although there is tourist ambient, but it isn't the same like a resort. Also, this depends of the image that the hotel wants to give.
Normally, the resorts payments, you have to do it before of the stay, not like city hotels, where you can decide whether in the check-in or in the check-out.
And the distribution channels, use to be different.
We can compare the service easily inasmuch as the kind of guest are completely different.
In a resort you can find, services like animation or tourist guide, I am not saying that you cannot have it in a city hotel.
Also, the food and beverage service are not the same. In resort are much more developed, but in a city hotel it's more like snacks (breakfast and dinner)
To finish, for example, the fast check out, for business tourist, normally is available in city hotels but not in hotels resorts.
3) 
Every business have to use these kind of promotion in off peaks, because make the different between finish with a 10% or 50-60%. I think a lot of people try to find the best promotion in off peaks because they can get a good price or a good mix of services
They can have a 50% discount if you book for 4 days or more. If you come with children, they don't pay. If there is a ski park, they can provide the things needed to ski.
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