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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

1.         Give short answers to the following questions:                                                                           (24)

i. What is a market?
Market is referring to numbers of buyers and sellers are located together to share of the products .
ii. How do you differentiate between consumer markets and organisational markets?
Consumer markets are referring to an individual use  , purchase the products for own consumption , non-related business while organizational markets are referring to indusrial market that related to business & and its economy factor .
iii. What is the difference between industrial markets and reseller markets?
Industrial markets referring to individual or organization that purchase a goods directly or indirectly ( supplier) from a manufacturer while reseller markets are referring to the individual or organization that purchased back a material that are resold to other buyers .
iv. Briefly describe the characteristics of organisational markets.
a)fewer buyers –individual buyers are more than organizational buyer
b)larger buyers –organisation buyer demand higher than individual buyer]
c)geographical location –strategic locations
d)derived demand –high demand from consumers 
e)inelastic demand –the price inelastic demand ilower than its consumer goods .
f)fluctuating demand –the demand for industrial is higher than the consumer goods 
g)professional purchasing –a guideline to guide consumer to purchase carefully.
 
v.      What does market segmentation mean? Explain the importance of segmenting the
market.
Market segmentation means a process of oversee the market into few categories /sub segments , and depending on consumer behavior .it can helps to focus which categories to be a priority first . 
Importance –marketer can focus on one given important segments with the marketing tools ,can improve the product awareness ,create attention to buyers ,advertising and promotion can be concentrate on the important segments 
v. What is Behaviouristic Segmentation? Outline some behavior based characteristics.
Behaviouristic Segmentation is referring to the knowledge , attitude , use and response of the products . It could be related to the occasions / seasons when purchasing the products ,user status and potiental status can increase the awareness of the products . Usage rate also focus on the sizes or population of the products .Loyalty of the brand are very importat such as some loyalty consumer will only buy the only brand in their whole life or some might mix brands or change immediate brands .Attitute also playing an important role as can identified the consumers personality , feedbacks , positive or negative of the products .

2.         State to which type of market the following transactions belong.                                           (6)

i.      Sugar bought by a sweet shop.-industrial market
ii.      Printing machine sold to a printing press.-industrial market
iii.	Car tyres purchased by Diamond Car Dealers    Ltd.-industrial market 
-iv.	Car tyres purchased by Mr. David –consumer market
v.      Cigarettes bought by a person for smoking. –consumer market
vi.      Shampoo bought by a super market. –industrial market
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