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1. Give short answers to the following questions: 
I. Outline the benefits of public awareness programmes.

1. Keep the public closely informed about the growth of tourism

2. Provide an insight about the development of tourism and its contribution to the country's social and economic well-being 
3. Encourages the general public to support the development of both international and domestic tourism. 
4. Raise awareness and understanding on the importance of tourism to the local economy among members of the public, media, stakeholders and opinion leaders, 
5. Educate local communities and tourists about sharing and cooperating among stakeholders which will generate a cohesive programme of awareness and a better appreciation of the industry as a whole.
6. A public awareness programme also explains to tourists important aspects of the local culture and how best to behave to get the most benefit from their visit. 
7. Getting across a point of view, to involve people, to inform them, to educate them, to benefit from their ideas and to win their support. 

8. For any local community a public awareness programme answers four fundamental questions:

· What is there positive to say about inbound tourism? By explaining and signaling

· About which issues should the local community be consulted? By explains, consulting and involving

· What help should be offered and to whom? By identifying, explains and  

   provides help            

· Who are the inbound tourists and what are they like? By explains and 

    interpreting

II. How do inbound tours benefit the country?

Inbound tours benefit the country by:

· Stimulates local economic development

· Generates income

· Creates new jobs and career opportunities

· Creates new investment possibilities

· Opens up chances for small enterprises

· Earns foreign exchange

· Creates an audience for local cultural performances

· Stirs an interest in the local cuisine

· Creates a market for local handicrafts and arts

· Brings contacts with different cultures

· Promotes an interest in foreign languages

· Helps to improve the local environment

· Triggers new infrastructural development

· Enables the provision of new community services

· Generates government revenue

· Enhances the country’s and the destination’s image

· Strengthens the sense of cultural identity

· Assists local agriculture and manufacturing

· Stimulates investment

· Brings in students for educational programmes

· Helps to make it a nicer place to live.

· Nearly all of the above answers may involve
III. Outline the ways for promoting inbound tours.
· Develop staging facilities (comfort centres) after identifying the staging places on the main roads leading to major cities. Eg -. Kandy, Nuwara Eliya, Anuradhapura, Polonnaruwa, Ratnapura, Katharagama in association with Provincial Councils, Local Authorities, Co-ops, SANASA, leading business communities in the area etc.

· Preparation of an inventory on lesser known attractions in across the country 

· Compilation of information on religious and cultural events happening locally and nationally.

· Publication of an accommodation guide (including pilgrims rests, circuit / estate bungalows, youth hostels, Rest Houses, guest houses etc.) for the benefit of domestic tourists. (Budget travellers).

· Preparation of a tourist guide map for domestic tourists.

· Training of youth as site guides at major tourist sites to assist the tourists.

· Publication of tourist handbooks (by sponsorship) 

· Launch of a tourist friendly cities programme, in major tourist areas.

· Placing of tourist signages and direction boards that lead to tourist attractions with the assistance of sponsors. 

· Launch of the clean & green campaign at major tourist sites & cities.

· Conducting of surveys on the impact of inbound tourism through the school travel clubs and undergraduates who are studying tourism.

· Conducting of awareness raising programmes on the code of ethics for travelers.

· Encourage the travel agents to introduce low budget tour packages for the inbound tours. 

· Media promotional campaign

· Advisory committee on domestic tourism.

· Code of ethics for the domestic tourists.
2. Discuss in details the programmes that can be organized to create public awareness about tourism.
GTA’s should spearhead public awareness at the national level. It should maintain excellent relations with the press keeping it well informed on sectoral performance, tourism statistics, expansion in supply and other major trends and developments. There may be some other activities best undertaken by the GTA at the national level. For example, some radio and television programmes, the production of audiovisual and other material, and national competitions. Some activities may also be undertaken at the regional and local levels. It is here that the close involvement of the community can be built up. A local community tourism action group can organise many activities. 
Depending on the community, different organizations may take the lead in organizing a group. This may also depend on the local GTA, or if the municipality has a tourism office or department, or whether an initiative to set up a visitor’s bureau has been taken. Generally speaking, the role of the local community action groups is as follows:
Maintain close links with the GTA receiving from it a newsletter, a constant flow of other current information on tourism, printed and audiovisual material, and notes, suggestions and guidelines on the development of the public awareness of tourism.

Maintain close links with the sector’s trade and professional associations, and any consultative organisations on tourism such as a council or committee on tourism education and training, or a joint marketing board or similar body.

Organize a host programme providing basic foundation courses for tourism-related workers.

Make the public aware of both the benefits and responsibilities brought by tourism.

Make the public aware of the background and culture of the tourists.

Stimulate public interest in the characteristics and requirements of tourism.

Inform the public about new proposals and developments, reviewing their desirability and impact.

Gain the commitment of both tourism workers and the population at large to the successful development of tourism. 
Provide education and training for all workers in direct contact with tourists.

Develop on the part of visitors, some awareness of local cultural norms, practices and expectations.

Maintain close relationships with the media enlisting their help and support in

pursuing the above objectives.

Organize a wide range of activities in pursuit of the above objectives including

workshops, seminars, exhibitions, festivals, competitions and other special events.

Advertise tourism public awareness messages through selected media.

If the local community action group is able to fulfill this role satisfactorily, the GTA may decide to offer financial support. For example the GTA may offer a fixed financial grant, or it may offer to match the funds provided through the local private sector and local government. It is obviously in the interests of the GTA and tourism in general to build up effective and extensive local involvement.
· Host Programme The participants for a host programme should be drawn from all occupations which have direct contact with tourism: for example, hotel and restaurant employees, shop assistants,taxi drivers, customs and immigration officials, travel and airline personnel and bank personnel. This programme can consist of a training module - of perhaps 30 hours contact time - which can be taught through either a full time or part time course. The curriculum can be developed and tried with some test groups before being finalized. However, the programme will probably cover the following subjects.
· General knowledge about tourism. Of what does it consist? What makes it a success?

· What Main aspects of the national cultural heritage. What is there to interest tourists?

What can they see and visit?

· Other aspects of the tourist product. What else is there to see and do?

· Culture and background of visitors. Where do they come from? What are they like?

· Motivational and behavioural aspects of tourism. What do people want ? what are their needs?

· Standards, environment and quality. Upkeep and conservation.

· Crime and the tourist. Warning and protecting tourists.

· Social and communications skills; how to deal with tourists.

· Making holidays memorable.
· Workshops and Seminars (The major objectives of public awareness conferences, workshops and seminars are to educate people, to involve them, to listen to them, and to join with them in the discussion of policies and future plans. One seeks a common understanding, a consensus of opinion, and a commitment to certain courses of action. These activities call for well-illustrated presentations about the existing situation, the needs and opportunities, and the proposed sectoral expansion and development. Ideas about policies and strategies should be carefully explained. People should be split up into discussion groups. Panels should be used for the final feedback and discussion sessions. Workshops or conferences should allow the maximum possible participation, and use an ample cross section of speakers and panelists.
· Campaigns (Some advertising may be best linked to a number of other activities to form a campaign. A campaign can include conferences, television and radio programmes, competitions and contests, and exhibitions and festivals. It should be an intensive programme organized around a theme and running for a given period of time, for example, it can take the form of a tourism week. A tourism week can be planned as an integrated programme highlighting all aspects of tourism. It can be opened perhaps by the head of the government and feature other prominent personalities during the course of the week. Activities should be designed to attract wide press coverage.
· Radio and TV programmes (The use of television and radio will depend on the particular country and culture. There are many types of programmes that can use tourism as a theme. Radio lends itself particularly to discussions on tourism and call-in programmes, with listeners able to comment and ask questions. The local stations in tourist destinations can find many opportunities to support tourism. Programmes can be broadcasted live from the hotels and resorts. Interviews with tourists and tourism workers can be featured, together with various types of quiz programme. Visitors of the week programme can be produced in which a tourist couple will talk about their holiday and choose favourite pieces of music. Programmes on the background and culture of various nationalities can also be produced. Television also offers a variety of opportunities. A series of tourist dance competitions or talent competitions may make good viewing. Discussion programmes, tourist profiles, foreign language courses may all give wide exposure to various aspects of tourism. This all helps to build and develop public awareness).
· Making the Tourists Aware (People need help in the discovery and enjoyment of a new culture. The world’s religions tend to know little about each other, One should explain to visitors the basic beliefs and practices of the principal local religions. Most tourists, particularly when visits to religious sites are made, are interested to learn more. Printed material can help. Booklets and leaflets can summarize a religion’s most important aspects. Books of a more substantial nature should be on sale. Posters can be used to alert tourists on how to dress and behave. In general tourists should be advised on how to dress. Tourist guides should do this. The use of posters can also be effective. Some destinations are very open and permissive, others are sensitive to dress judged as improper. Hotels and resorts can organize a lecture programme on aspects of the country and its culture, although this is seldom done, Tourists generally welcome the opportunity, in relaxed and pleasant circumstances, to listen and learn about the country they are visiting. The GTA should encourage hoteliers to take more initiatives of this kind. All one can do is make tourists aware of local norms. It is impossible to restrain them completely. People on holiday are out to enjoy themselves. Some may drink too much. Some may be a little too noisy. Let groups enjoy themselves; it is seldom that behaviour will get out of hand.
· Advertising (The use of billboards can be effective in promoting public awareness. They represent a very direct form of advertising having both immediacy and impact. And they are seen by a large and random cross-section of society. The different space and locations have to be planned to form a network of coverage across a given city or area, for example, billboards might carry the following sorts of messages:
· Courtesy Pays (Smile a little - bring a little pleasure)

· Keep the Place Beautiful (Making it beautiful - keeping it beautiful)

· Tourism Helps Us All (Tourism bring benefits - new hospitals, new schools, new roads -help us to help the tourists)

· It's Nice to Come Back (When people leave happy they want to come back)
Many different themes can be developed and used. Large billboards lend themselves to

strong images and powerful messages. Some local newspaper and magazine advertising can

also be used. This need not be at the expense of the GTA. Tourism's private sector interests

can be encouraged to sponsor some public awareness advertising. Radio and television stations can be encouraged to do the same.
· Press Releases and Press Conferences (Email and the fax machine now offers an excellent way of distributing press releases. They should be written on all items of interest and sent out immediately. It is better to give the media too much material than not enough. Although still designated as press releases they should be distributed to radio and television as well. Personnel who write press releases should be trained accordingly, and write in the correct journalistic style. It is essential that releases are impeccable - well written and with no spelling mistakes or errors of syntax. Press releases have to be newsworthy. It is pointless to send out weak stories which have no interest. It is also important to follow stories up. Press releases need to provide updates on what happened or what is going to
happen. All of the media should be given information. It is short sighted to start to work with only one or two favourite publications while neglecting the others. However, this does not prevent the selective distribution of some releases. Not everything interests everybody. A well-organized public relations office should know where to send and where not to send particular items. Press conferences need to be worthy of the occasion. The news to be announced should be of some import, with the head of the GTA acting as spokesperson.
· Tourist Newspapers (Tourist newspapers around the world are usually published in English on a weekly basis. English has now become the universally preferred second language. While 400 million people have English as a mother tongue, it is estimated that another 400 million speak it as a second language. Several hundred million more have some knowledge of the language, and are able to communicate at the basic level. The newspaper is likely to feature the highlights of local news, items about tourism, about places, people and attractions of interest, also about events, entertainment, where to eat and what to see, and about the characteristics of the country. It may carry a map of the town and the area. It may also run a lively letters to the editor section, and any number of other features. Editors should maintain close contact with the GTA. In turn the GTA should support and assist these newspapers in whatever way possible.
· National competitions (Eg. Barman of the year, waiter of the year, chef of the year, etc, Hotel of the year, restaurant, travel agency of the year, etc, A national essay competition for tourist guides, Tourism essay competitions for schoolchildren, Most beautiful garden and most beautiful house, Best short story on tourism, A cookery festival, exhibition and competition, The most courteous police officer, immigration officer, customs, Taxi driver of the year, Best newspaper article published on tourism, Best public awareness poster).
· Press (the public relation staff should communicate regularly and maintain a coordinated and a good relationship with the press. Basically the GTA should communicate trends in the growth of tourism, the numbers of tourists, the average length of stay, the foreign exchange earnings, the jobs created, and the impact on GDP and government revenues).
· Schools (special introductory text on tourism should be prepared for use in the secondary schools. It should cover tourism’s overall characteristics; the product, the demand, tourism development planning and the environmental, economic and socio cultural impacts. It should describe the opportunities offered by tourism).
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