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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
Question 1: 
Customer service in an organization plays a big role, because it the central of organization and the customer. Customer services have be important due that it allows the interaction between s customer and the employee of the organization. Customer services have been considered as the number one aspect of the organization to help dominate the market because custom service has gradually provided full satisfaction 
service to the customer.

Question 2:
Basically knowing what customer's need has being number one challenging in most of the organization. But is has provide more impact on the relationship between the customer and the organization. For business to success, an organisation has to research about the customer's need and expectation and for that the business will succeed, because at the end customers are happy with the services they are receiving.

Question 3:
Customer service training for an organization has tended to be important. Basically an organization has to put more effort in training the employees as it is bring encourage and empowerment to both the customer and the employees as well. Customer service training has also been a prime motivational tool due that it stable raises the philosophy
of an organizations’ culture.

Question 4:
Pros has being one of the sort of customer attraction in the process of were a chance of build long term relationship between customer and an organization. Of course is not only about the relationship but, by also research on customers data has also contributes in the process of were an organization know the needs of customers.

Cons has being quite opposite to pros but in the process of were an organization has to spend services in a wrong way, were an organization attracting customers who are not ideal to their service example like Microsoft company trying to attract apple Inc. Customer. On the other hand loyalty can be to the incentive rather than supplier, which could mean loss of business one the programme ceases due to the poor service of product to the customer.
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