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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1.1 What is distribution in a supply chain? What are the channels of distribution? And how do they work?
[bookmark: _GoBack]Distribution - complex logistic activities consisting in the promotion of products from manufacturers to end customers, the organization of distribution of products in the segment in the territory, organization of sales and after sales service.
The basic problems of exchanged are resolved through the general market distribution procedures. This system is usually termed as the channel of distribution. A channel of distribution can be explained as a network of institutions and organizations that, in combination, carry out all the functions, which are necessary to tie producers with end customers to achieve the marketing task.
1.2 Who are the channel participants in a distribution process?
A channel of distribution can be explained as a network of institutions and organizations that, in combination, carry out all the functions, which are necessary to tie producers with end customers to achieve the marketing task. Primary channel participants are those companies that presume risk during the value-added distribution development: manufacturers, wholesalers, retailers.
1.3 What is the importance of market coverage decisions in a distribution process?
This is to choose the market coverage from three essential market coverage options:
· The assignment of a product in as many outlets or regions as possible is named intensive distribution.
· The positioning of a brand or product in a more restricted number of outlets within a particular geographic region is called Selective Distribution.
· Exclusive distribution is the reverse of Intensive distribution and it is the placement of a brand in just one outlet in every geographic region.
The channel structure and market coverage are directly related. Intensive distribution usually necessitates not direct channels involving numerous intermediaries, whereas high selectivity and exclusiveness might be supported through straighter channel structures
1.4 How would you differentiate between conventional channels and single transaction channels? 
Every form of channel involvement mirrors a different level of dedication by its participants. A lot of business transactions are discussed with the belief that the trade will be a one-time occurrence. Examples of single-transaction channels include, stock ownership, real estate sales and bond ownership transfer, and the acquisition of durable equipment like and heavy machinery and processing plants. Activity in a conventional channel is carried out on a transaction-to-transaction basis. The typical deal is adversarial in that the intervention is price-dominated, creating an us –against - them posture. In other words, the concerned firms do not succeed to work out a formal long-term relationship; every party is free to walk out the relationship whenever it needs.
1.5 How can logistics operations affect the pricing?
Сosts associated with the production and delivery of goods to the consumer: the costs of storage, transportation, cost of raw materials, services, etc. If you reduce your logistics costs, then you reduce your product pricing. 
Supply chain decisions to affect pricing:
· Location and capacities of facilities
· Products to be made or stored at various locations
· Modes of transportation
· Information systems

2. Discuss the fundamentals of pricing strategy in supply chain management.
Usually b2b use Incoterms 2010 in International trade. Incoterms rules have become an important part of the daily language of trade. The terms included in the contracts for the sale of goods around the world, determine the rules and provide a guide to action for the importers, exporters, lawyers, transporters, insurers and students of international trade. Terms Incoterms \ Incoterms are an internationally recognized standard used worldwide in international and domestic contracts of sale of goods.
B2c use concepts familiar to the common people. Price of the product in the point of sale or delivery; with additional service or guarantee; price for one piece or several pieces with discount.

3. “Channel mapping and matrix approach are of significant importance for a channel design
process.” Discuss this here.
A Channel Map fundamentally is a flow illustration of the channels employed by a particular firm. Supply chain mapping helps existing companies:
· Improve strategic supply chain relations
· Identify inefficiencies
· Visualize process for communication
· Analyze development of core competencies
The matrix approach entails extending the concept of separation and provides insight into the most appropriate participants and structures to accomplish objectives. Because the majority companies serve quite a few segments of customers and end users, diverse structures and blends of channel participants might be essential to serve every of those segments as economically and successfully as possible.
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