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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:




1.         Outline the objectives of advertising?                                                                                                          (8)
              Obejectives of advertising are to increase sales , create news & enhance the company’s image .Between it is also to provide information to target customers to persuade target audiences by creating awareness to them .Btwn , by advertising it also helps to announce a new product or service , expand the market to buyers product modifications , to educate customers  .Communication and sales objectives are main role , through communication consumer able to interact and give feedbacks of the products and it will increase the sales objectives .





     2.           'Advertising is a psychological process which is designed to induce behaviour in an individual
	
	leading to a purchase.’ Share some examples.
	
	(14)


                Through advertising can create the attention from the public of the products .When its start spreading consumer will notice and try to get information beneficial of the product through write up , newspaper , media , Tv or billboard .Beside advertising is non interactive interaction with consumer . Consumer will make purchase based on the info their absorbs from advertising channels . Wheather it is good or not its depending on the consumer ‘s choice.  Buying power is very subjective as some might like or some might not .Individual behavior is based on their background , age ,taste , mood and geographical area . Buyer power is high can increase the number of sales . For an example : Colgate is a tooth brush that daily needs by all humans . Consumer will purchase often as it daily use . Colgate advertisement might can see on tv , newspaper promotion but consumer will purchase as daily needs . Comsuption power is high .
For another example : SK 2 SKIN CARE is a branded skin care from Japan . Not all consumers can afford to purchase as it is very costly. Advertisement , billboards , media we can see everywhere but cannot guaranteed high sales as only certain group of categories ppl only afford to use .
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3.
	
What is the difference between Advertising and Publicity?
	
Give examples





           Advertising is an audio or visual form of marketing commnunication that employs an openly sponsored nonpersonal message to promote or sell a product , service or idea .For an example : Facebook plays an important role to help users to get news , info or locate their friends . Product advertising also can be promote on facebook .

           Publicity is gaining public visibility or awareness for a product , service or your company via the media . It is the publicist that carries out publicity while PR is the strategic management function that helps an organization commnucate , establishing and mainataining with the public . For an example : during an election , the politicians need publicity to get attention from the media , public through interviews , newspaper , Tv .It can simplicity publicise themselves makes everyone is aware of them .
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