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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1. Give short answers to the following questions: (21)

i. What is the difference between family branding and individual branding?

A family brand may be referred to a group of different products belonging to a single brand that are marketed under their parent brand. The different products with different images are put under the major brand or the parent brand. The family brand is also referred to as an umbrella brand.

Individual branding, also called individual product branding, flanker brands or multibranding, can be defined as "a branding strategy in which products are given brand names that are newly created and generally not connected to names of existing brands offered by the company."

ii. List the benefits and drawbacks of branding.
a) Gives identity to the product
b) Makes it distinguishable from the other products.
c) Creates customer loyalty.
d) Creates and maintains organization goodwill.

iii. Name three brand names which express the function of the product.
a) Facebook - social
b) Airasia – flight company
c) Discovery Channel - Educational channel

iv. Write five family brand names and analyses the products sold under each of these brands.

a) Starbucks Corporation - Starbucks Corporation (operating as Starbucks coffee) is an American multinational coffee company, which markets all of their products under their corporate brand name. Some products produced by Starbucks include:
1) Starbucks Coffee
2) Starbucks Tea
b) Virgin Group - Virgin Group Ltd. is a British multinational branded investment corporation. Virgin is one of the world's most recognized brands, which has used various types of brand extensions, including umbrella branding. Virgin has 33 branches that operate under the Virgin name; however, the practice of umbrella branding is observed in their industry-specific including:
1) Virgin Group Ltd. Corporate brand logo.
2) Virgin Green Fund
3) Virgin Atlantic


c) Procter & Gamble - Procter & Gamble (also known as P&G) is an American multinational corporation, providing a range of consumer products. Although P & G create individual product brands, umbrella branding is implemented within the individual brands. Some individual brands owned by P & G include:
1) Procter & Gamble corporate logo.
2) Pantene
3) Oral-B
4) Gillette

d) Unilever - Unilever is a British-Dutch multinational company providing various consumer goods. Similar to Procter & Gamble, Unilever implements umbrella branding within the individual brands it creates including:
1) Axe/Lynx
2) Dove
3) Lux


e) Apple Inc. - Apple Inc. is an American multinational technology corporation that develops and sells a range of consumer electronic goods and services. Apple Inc. market all their products under their corporate brand name including:
1) Apple Inc. Corporate brand logo.
2) Macintosh
3) iPhone

v. What is the difference between packaging and labelling?

The Differences Between Packaging & Labeling. If you are buying holiday candy or foodstuffs, it is likely to be both packaged and labeled. Packaging protects a product from external contamination, while often also constituting a form of advertising to build brand awareness and identity.

vi. List four brand names where the manufacturer's name is associated.
a) Crocs
b) Spanx
c) Michelin
d) Roku

vii. Discuss the functions of packaging.
The inward protective function is intended to ensure full retention of the utility value of the packaged goods. The packaging is thus intended to protect the goods from loss, damage and theft. The outward protection provided by the packaging must prevent any environmental degradation by the goods.

Activity (9)
Select a branded consumer product of your choice. Analyze, in detail, the factors that have contributed to its success. Write a report about your findings.

IKEA

IKEA is not only one of the world's most successful retailers, growing nearly 6% in its most recent fiscal year - it's also a powerful brand, ranking among Forbes Top 50 World's Most Valuable Brands.

1) Price tag.  Sykes outlined IKEA's brand attributes including low price, sustainability, form, function, and quality

2) Use anthropologically-based consumer insights.  IKEA's goal is to be "the leader of life at home," so it is critical IKEA people understand what life at home is really like.

3) Apply solution innovation to marketing.  Sykes described how her marketing team applies the same approach to marketing that IKEA's designers take to product.

4) Put the priority on the design, not the designer.  Partnerships with designers is a popular strategy for retailers and consumer product companies these days.  
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