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                                           FASHION FORECASTING

ASSESSMENT 3 
1.Income  group influence fashion; By surveys income life styles, studying shopping and sales in store informal interviews, varying the income level will determine different quantities this could be increase or decrease an a given individuals purchasing power.
11. The awareness of fashion forecasting is important for designers and buyer; In a way that designers  need to consider some factors that can influence their target market, being able to anticipate what will happen in the next future, designers also need to be aware of laws and safety standards to make sure their products are safe to produce for use. designers need to know what their target market needs and want, designers should also do some market research on what consumers value and desire is in a products. Designers also need to maintain awareness, surround with creativity, observe, designers may also need to hire market researchers, surveys income, lifestyles, study shopping and sales in store informal interviews, they  should be aware of unexpected of events so that products will not end up in sales causing losses.
Buyers; needs to be aware of on coming event like fashion shows, catwalk shows, magazines, buyer plays an important role in fashion success or failure, buyers should be aware of forecasting consumer demand by determination of stock keeping unit, the stock keeping unit is related to design evaluation , colour demand forecast, and size variation determination, buyer should have full control of this because when intuition is not accurate, buyer lose sales in a season  which can be fatal to their companies. Buyer should be aware of 
111. Fashion trend; Is an indication of acceptance of new design, general direction in which style tend to move, or  styling ideas that most of the collections have in common, and sells in sufficient quantity  in some test markets and consumers across the broader market creates a demand. 
IV. The different factors that affect fashion trend are; Age range, religion, work, fashion education, wealth or change income, mass media, social norm, environment, and leisure activities. 
3, Classics; is a fashion, style or outfits that last through the ages and still stood the test of time also appear flattering on almost anyone .classic cloths have their rise, peak, and downfall but they are never rejected and the cycle gets repeated over a period of time. 
 Fads; is a temporary fashion cycle that are often very popular for a short time quick rise in sales and quick decline in sales. They are fashion style that catch up really fast but are not able to maintain their interest. 
  Interrupted cycles;
  Recurring cycles; Is when a style is there for sometime follows the normal fashion cycle and then becomes obsolete but only to be revived or reappear again, the silhouette pro 
  Fashion adaptation; is a category of people who are socially eminent. They might be celebrities, sports player, politicians this category becomes the trendsetters for others who start following them.
  Traditional fashion adoption; is a type of fashion that is adopted in  an easy way to express ones culture, ethic group, or religion, designers confidence in try new look.
  Reverse adoption; is a creation of unique  style which could be combination of old,  new style, and handcrafted cloths, 
   Dissemination; Is a style generally adapted from designer fashion through the traditional process, wildly spread of fashion information the acceptance and adoption process methods of fashion. 
ACTIVIT 5 EXAMPLES OF EACH; 
1, From current magazine  i find out trend forecasts for colours now are softer  cooler and warm colours,  natural colours, more brighter colours, mix colours are been used now.
B, Fabrics now; velvet, silk, chiffon, cord lace, mix cotton materials are been used. 
Silhouette; kimono dressing, well design skirt, high hill shoes, slim or skinning jeans, short lose women blazers, black fitted blazers.     
A, High fashion; Is the newest fashion, trend setting, unique and exclusive  that are normally bought by few people eg designer crochet, embroidered jacket,  designer crochet, Japanese souvenir, haute couture.                                                                      
B, Mass fashion; are clothing which are mass produced and easily accessed ready to wear garments using trends set by the famous names in fashion  eg women cloths, kids cloths, sport wears, men cloths, under wears or beach wears. 

C, Classic; are A little black dress, basic cardigans, dark- wash boot cut jeans, perfect black blazer ,black pumps.
D, Fad; high waist pants, baggy legs pants or jeans, scrunchie for hair, hype colour shirts, haram pants, acid wash jeans. 
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