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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
Assessment 11

Question 1


The Designer works into a generating ideas, it is a perceptions of the relationships between garments, styles and the state of fashion not just to evaluate their designs but also to selectively generate only appropriate designs.

Apart of it the designer can actively control their context- the sources of inspiration in their immediate environment – to provide appropriate elements of these designs.

The designer have a generating ideas in context which are; Memory and Idea Generation, Strategies for Guiding Idea Generation and Fashion Research and range planning.


I. a.)       Memory and Idea Generation – Designers have ability to visualize some  
II.            idea or image to provide a building blocks for the creation of a new design. 
III.            Memories of the designer also can thus creative thinking in a powerful 
IV.            influenced by experience, actually a designer need to have a playful mind 
V.            to create some design that you can modify, combine and create.
VI. 




 b.)      Strategies for Guiding Idea Generation – In one designer strategies is your on 
           Perception on how you can apply the idea and the concepts.   

           That’s why there’s a lot of designer in the fashion industry well known for their 
           Master piece, strategy on how people attract with their own fashion design.
          

 c.)      Fashion research and Range planning – The designer should aware for the   
           next fashion look or style. By doing fashion research designers tune the 
           unspoken perceptual skills they have developed for recognizing what is in and 
           is not fashionable, what cultural connotations a garment will have and to 
           provide as well the garments type with a different concept, to create a new 
           Design.

           Evaluating your garments into other garments to understand of the fashion for  
           a new season approach. Companies evaluate their designs against this   
           clearer picture, and if necessary add designs at a late stage to emerging              
           trends they have missed.

As a designer as well you have to look into the market what is the fashion look for this season, you have to checked into a new publishes magazine, checked if the materials is the same or there is some similarity.   
                 


Question 2


A Fashion story board is a visual form of expression, board take start from a source of inspiration.

This is also comprises the visual pictures in the form of cut-outs, photographs or natural items that are collected and pasted in the form of a story on the board, along with the name of the collection on a brief write up indicating the mood of the collection/line given in a story board.

A line should focus as well in the type of customer to whom it is target. Line designed without orienting towards a specific type of customer’s market will end in failure. Every line is developed in a series of processes starting with the following lines below;

a.) Story boards

· Is a visual form of expression





b.) Colour Board

· Is a visual presentation of colours in the form of swatches


c.) Fabric/Swatch Board

· Contain fabric swatches


d.) Illustration Boars


· A story board is created, the illustration board, which talks of fashion drawing of human forms

e.) Flats

· Miniature drawings of garments

f.) Client board

· Details of age group, season, target market and exact or approximate costing of the line.


g.) Tag Designing

· Designed with theme, colours, swatches, wash and care, price and price code.


h.) Logos/Labels


· Tags can designed and attached the logo on it or the sizes or can be a separate label.
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The difference between story board and colour board;

Story board is a visual form of expression, it is a source of inspiration and pattern like a book story when you will start, what materials we will used and production process.

Comprises the visual pictures in the form of cut –outs, photographs or natural items that are collected and pasted in the form of story on the board, different kind of calligraphy, like curvaceous, smooth, and feminine elegant, bell shape, continuous etc.


While colour board is a story board that has been formulated in a visual presentation of colours in the form of swatches, write up pantone chips etc is done.

Pantone stated with a standard colours, which are numbered indicated along with the colour for accuracy shade and tone.
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