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                                         Marketing the event
1.
I.
Targeting your event to the right audience is very important potential target audiences for different events are like this 
Sporting event- Sporting events are very inclusive of everyone aslong as they have an interest in the sports being showcased
Corporate event- This event would be aimed mainly at professional business types this can vary from employers to employee’s and those interested in starting a business
Leisure event- This event again can be aimed at all ages but the main target would be families
II.
It is important to identify other events in advance that may compete directly with your event as this could have a major impact on 
*ticket sales 
*Equipment hire
*staffing issues
*booking acts 
*venue availability 
III.
Marketing mix is made up of the 7p’seach one is important to help with the success of your event the 7p’s are
Product-whats your event, what is it trying to do,
Price- what is a reasonable price for you event while making sure you make a profit Place-Where are you holding your event that gives you full use of the facilities while keeping you in budget and also lend itself to the overall look of your event 
Promotion-How are you going to promote your event to reach your target audience and therefore make your event a success
People-how are you going to deal with all the people involved in your event from the customers to your staff and make sure everyone in direct contact wit6h your customers are trained to the highest standard
Process-Is the way you are going to effectivly deliver your product/event to a customer and the procedure your staff must follow to give your customer the best
Physical evidence- This is a physical item that shows the customer exactly what you are offering to them 


IV.
Methods that can be used to promote your event can include
*Social media (Facebook, Twitter etc)
*Posters and Flyering  
*word of mouth
*Tv or Radio (adverts or interviews)

V.
The importance of initial market research is to find out if there is market for your event or what events are people looking for to attend its to find a gap in the market that you could fill, it also gives you a good idea weather your event will be well received and then well attended.


2. 
*The importance of Time in the promotion of your event is critical you need enough time to get your event heard of by the people you are targeting not enough time could lead to poor ticket sales and attendance.
*Budget is also very important in promotion as a small budget could impact on how you manage to get people hear about your event the more you have the more you can use as many of the main promotion outlets and therefore increase your attending audience 
Staffing is Key in promotion these people are the faces of your product and people will associate them 
 with your product if they have a good experience with your staff they are likely to believe they will have a good time at your event.
*Equipment can also make or break your promotion if your equipment whatever that may be is not up to standard at the promotion stage this will give your customers the idea that your event may not be up to standard either.


3. Marketing plan for a student freshers ball
a) My target audience would be new students at the local college and university’s
b)My competition would be any bars or student unions, I would need to research what events they have on at the same time im planning my event, what offers they have on and what my event can offer that’s different to attract customers 
c)Marketing mix
*product-a party to help the students settle in and make new friends 
*Price- cheap as possible without making a loss as students are poor
*place-close to the university 
*promotion- flyering around the uni, social media 
*people- security, bar staff , promotions team, customers and entertainment 
*process- detailed information to staff at the venue and ones working for me 
*Physical evidence- flyers, posters
d) promotion methods for this event would be 
social media 
posters flyers
word of mouth










Activity
a)The event was a mixture of informal and formal the wedding attire was very formal and also the ceremony and the meal but during the daytime it was informal, music was played by a man with a guitar and people stood around chatting and drinking and eating nibbles.
b) There were around 50 people attending the church and evening meal and they were close family and friends and then during the afternoon (informal bit) a few extra guests arrived just to have a quick drink and toast the bride and groom I was made aware this was actually a very French thing to do as the wedding was held in Luxembourg. This also contributed to why the guest list was so small as the Brides family are from South Africa and the Grooms from France and travel was expensive and sometimes not possible.
c) The wedding was held in an old cheatau it was extreamely beautiful and really made the day special the venue added such a special feeling to the day 
d) I think the market is changing here in Luxembourg for weddings mainly due to the laws of the country you are not legally wed here unless you get married at your local council office a church wedding is permitted after, most of the Luxembourgish people get married at the council office and then go for a meal at a restaurant a big party is not usually something they do here but do to the increase of non-luxembourgish people who now live here I think there is beginning to be an increase in ‘parties’ and therefore an increase of wedding suppliers.
e) The changes are due to social factors and the increase in 
income-people have more money 
foreigners -bringing new ways and customs
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