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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1. Give short answer to the following questions: 

 i. What is marketing?
· Offering products or services that meet the needs and requirements of customers.
· Provide ongoing satisfaction to customers to always make repeat purchases.
· Popularize and improve sales performance of the product or service being offered.

ii. What is the production concept of marketing?
· This concept assumes that the user has a tendency to choose the outputs available and low cost. What is emphasized is an increase in the efficiency of production and distribution. This concept is appropriate when:
a) The demand for a product exceeds supply.
b) High production costs and increase productivity is necessary to reduce costs.

iii. Explain the sales concept of marketing.
· The main thrust under this concept is that consumers will not buy or have a product unless the organization is trying to carry out a promotional production and aggressive sales efforts. For organizations that adopt this concept, they need a lot of money to do the promotion programs.
· Considering the sales performance is based on the encouragement of users, then promoting activities will be carried out in various versions either direct or through an extensive media advertising.

iv. What are the “four Ps” of marketing mix according to McCarthy?
· Product - Planning decisions involving the goods and services that are required and meet the consumer expectations.
· Place - Decisions involving product placement so that it can be easy on the user.
· Price - Decisions involving pricing of products and identified whether these products can be sold and that sales are profitable.
· Promotion - Involves a certain technique or communication used to inform and persuade consumers of the product manufactured or sold by a company.

v. Explain the term ‘marketing orientation.’
· Expanding employment and business activity as well as industry related to marketing.
· Marketing activities accelerate the exchange of products or services with money or any benefits.
· Involves promoting a product through advertising, a private sales, publicity and sales promotion.

2. Describe the difference between sales and marketing.

	Sales
	Marketing

	Sales are selling a product or service activities for remuneration in terms of the currency. It is also about how the process of interaction, the exchange of products or services, between the seller and the customer to enable the two sides to reach an agreement or contract which will be an exchange of products offered.
	Marketing is the activity that has to do with the process of identifying, selecting and making a product, pricing, where distribution to customers (place) and design an action plan on how to implicate through promotion. All activities 4P's called marketing mix is to notify the public about the products or services produced and offered to meet the demands, needs and customer satisfaction.

	usually done by making sales through advertising and will repeat the same message over and over again so that customers know about products and services offered until they buy the product.
	usually done in order to create "awareness" about the product or service. not to generate sales or the like.

	achieve the objectives of short-term profit
	ensuring that the needs of users reached



3. ‘Marketing is considered to be the most important activity of the present day business’. Discuss this.
· Marketing is an important factor in product sales. The company will manufacture the products required by the user to satisfy the needs of customers and gain profit. Successful product is based on the effective marketing. Marketing always study the needs, wants and the ability of users according to current trend. A quick exchange process will enhance returns and profitability of the business. Marketing activities accelerate the exchange of products or services with money or any benefits and providing healthy competition in a variety of alternatives that can be selected by the user.
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