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	1.

I. Advantages of a printed word as a PR material

-Printed words stay on the page. Every time readers look at the page where the advertisement appears, they see the same thing. In addition, as long as the publication remains in circulation, the printed word also remains in circulation.
-Print publications that consistently deliver high-quality, reliable content develop credibility with their readers.
-If you are targeting a particular geographical area, you can do so with ease through print media. For example, a local newspaper would be a best medium to advertise about a new shopping complex.
-You can choose the size of the advertisement space. This will help you to plan the budget of the expenses to be incurred while advertising.
-Certain forms of print media have a very loyal fans following in terms of readers. This would guarantee you added readership.

Limitations of a printed word as a PR material

- There is a limitation in terms of the kind of people who may actually read your message. The particular newspaper may not actually be accessible every time to your target group, which means, your message may be missed! The Internet on the other hand, can be accessed from anywhere.
-You may have to plan months in advance to advertise in print media. It does not offer you flexibility when you are faced with a tight deadline.
Advertisements may get lost in all the clutter of editorial and ads by competitors.
-The shelf life of any particular print medium is limited. Newspapers for example, are amongst the public eye only for a day.
-This medium may not always give you a wide reach
-The cost incurred can sometimes be expensive considering the medium you choose.

II. Steps involved in planning of corporate publication

-Copy preparations
-full editorial instructions
-determine publication size and number of copies
-select choice of paper to be used
-selection of type for composing
-estimation of size of composed matter
-preparing illustration/visuals/photographs
-layout of the publication
-binding style and cover for booklets
-distribution of printed material

III. An annual report is a document produced annually by companies designed to portray a true and fair view of the company’s annual performance, with audited financial statements prepared in accordance with company law and other regulatory requirements, and also containing other non-financial information.

IV. A house journal is a medium of communication that projects the image of a company or an organization or outside, with the purpose of improving employee morale and Promoting goodwill.  An organization wants to tell their own story in their own manner and express own opinions forcefully to the target publics, for example where a house journal fits the bill, When a company publishes its own journal to carry its own versions of their own readers, for building goodwill amongst customers or reinforcing the employee loyalty, the house journal serves as a means of achieving such aims & objectives. In other words, the house journal is a newspaper or a magazine published by an organization, monthly without any cover price, and its distributed to selected target publics.

V. Legal formalities to bring out a journal: Journals usually contain administrative procedures and office rules and regulations. 
-They are official publications containing genuine and authentic information for guidance and observance by employees.
-As part of induction, new employees are given a manual or at least a handbook to have an idea of what the company is all about. 

Activity

A folder is a publication that is generally oblong in size, the width and the length sometimes differ from folder to folder, brochure on the other hand are advertising pieces mainly used to introduce a company or organization and inform about products and/or services to a target audience. Brochures are distributed by radio, handed out personally or placed in brochure racks. Still on the same line there are annual reports which generally deal with disseminating information about how a company has performed in the preceding year, the larger the number of the shareholders the larger the print order shall be.

Other publications include house journals; they are a non-profit making periodical publication published by an organization to maintain contact with its employees or with the public. House journal varies in size, style and type so greatly that it is usual to classify them by their readership. They are either published for internal consumption or for external consumption or for both. Chairman’s speech are pieces of information compiled together as the speech to be delivered by the top manager of a company like a director or Chief executive Officer.
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