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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	I.
A fad is a short lived fashion that can capture the imagination of certain groups of people, for example, ‘hippy’ clothing. Fads are usually set by the media, by celebrities or even by peer pressure amongst young people. They have been prominent in all types of fashion from shoes, (e.g. Ugg boots), clothing (e.g. flares and shell suits), and accessories (e.g. thick belts or flowery headbands). Fad’s become popular very quickly but they don’t tend to be around for long periods of time, as they just as quickly become unpopular, for example platform shoes. This can sometimes be due to being costly, or more often than not, another fad has taken its place. 
II.
[bookmark: _GoBack]A fashion forecaster is someone who predicts which colours, fabrics and styles will appear on the runways and shops for the next season. Fashion forecasters are present in all aspects of the fashion industry, for example, haute couture, ready-to-wear, mass market and street wear. They use many different resources to determine which fashions will be popular next through the media, fashion shows, magazines and newspapers, for example, market research, sales records and market research. They also help attracting customers for designers to sell their clothing. It is a very important role within the fashion industry as without their research designers will struggle to piece together a successful collection for the upcoming seasons.
III. 
Fashion forecasting differs from trend forecasting as fashion forecasting purely focusses on the fashion industry, whereas trend forecasting includes all other industries such as, cars, medicine, food and drinks, literature and home furnishings. Trend forecasters help retailers sell their brands and products, by relying on the internet to research for what will sell, just like fashion forecasters help designers sell their garments. It is common that fashion forecasters will look to other areas for ideas as to which themes will become popular, such as interior design. Many collections will include similar colours and fabrics, e.g. spring/summer collections may involve light and bright garments, whereas autumn/winter lines will be darker. Trend forecasters are a very important role within companies as they detect sales growth, providing information for the designer or product manager as to which direction to push the next line in order to compete with other major contributors.
IV.
A fashion trend is a certain style that is common in multiple popular collections. Trends are predicted by fashion forecasters, who look out for past fabrics or silhouettes that may return and become fashionable again. Because there is no longer just one distinct fashion happening at one time anymore, trends have a much shorter shelf-life than in the past. A trend used to last around a year, however now only last around 5 months. They usually depend on a fashion cycle that is closely watched by fashion forecasters to notice changes in buying habits, moods and consumer behaviours. These days they are also noticed by the media and exposed through magazines, newspapers and on the television. Trends differ from fads because they are more likely to reoccur, for example, the feminine silhouette of the 1920’s has been popular in recent years, as opposed to a fad, such as, platform shoes of the 70’s which is unlikely to become massively popular again.
V.
Customers take many things into consideration when purchasing a garment and most purchasers practically consider the garment over anything else. The price of the item is probably the most important feature for a customer. Everything about the garment or accessory is evaluated against the price on whether it is worth purchasing or not. The garment or accessory will then be tried on before purchasing as sizing cannot always be guaranteed from designer to designer. Depending on the occasion the item is being bought for, appropriateness is usually taken into account, for example if going to a formal or a more casual event. This isn’t the case for impulse buyers as they will purchase garments or accessories regardless of whether they fit with their wardrobe. Some consumers also buy purely on a brand basis, e.g. Ralph Lauren or Tommy Hilfiger, this is often due to heavy advertising or peer pressure amongst younger customers.
2. 
Fashion is used to describe the changing form of clothing including certain trends or fads that can been introduced by media, or celebrities. They are always changing to suit what is trendy at that time, for example military styles. Fashion works on a cycle basis were designers take inspiration from past trends and modify them to create new trends, such as the straight silhouettes during the war being brought back in the sixties with twiggy. They are watched and predicted by fashion forecasters who then report back to designers so that they can research and design their collection around the returning fashion. Knowing the duration of a fashion is very critical when designing a collection. To work out the duration of a fashion, the designer has to look at the fashions importance to the retail inventory using 5 classifications; basic or classic, fad, fashion forecasting, trends and style. Unlike fashion, style is constant and does not change. It is the basic outline of any garment that can be modified to create different fashions, whatever is added or changed will then become the fashion, for example, a turtle neck jumper, the fashion would be the turtle neck and the style would be the jumper. Style is also used to describe someone’s unique choice of clothing or accessories, such as if someone chooses to only wear classy and elegant clothing they would style themselves accordingly, regardless of the current fashions. Basic and classic garments are also included as style because they are popular for a long period of time. More often than not everyone has a t-shirt in their wardrobe that can be worn at different occasions, no matter what the trend at the time a t-shirt would always be seen as appropriate. Styles are timeless and do not need to be watched or predicted, so designers try to put their own spin on an original pattern to fit what is fashionable at the time.
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