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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
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1.         Give short answers for the following questions:                                                                          (20)

i.      When developing a marketing planning strategy, which issues should be taken into ii.      consideration?
         To develop a marketing strategy  , a strategic decision , and tactical decision need to take into consideration . Strategic decision is generally difficult but tactical decisionis easy to reverse .
iii.      What is marketing audit? How is this performed?
          Marketing audit is a review whereby the company stand in its objectives , strategies , organization , performance, and activities and asses the firms ‘s strengths and weaknesses in the future .
iv.      What are co-operative objectives? How these are identified?
           Corporate objectives can be divided into 3 sections :- 
1) financial – the percentage share of the market , turnover , profir and return on capital 
2) Philosophical – this maybe a statement to express the core values of the firm 
3) Qualitative – The service level , innovation and new product launched .
v.      What could be the main aims of a promotional strategy?
            Promotional strategy focusing on its brand awareness as for the main aims . This is the process of correcting the brand and its perception that the consumer has . Brand attitude also came from the brand awareness itself . Meanwhile brand ‘s purchase intention is creating a positive image on part of the consumer  .Puchase facilitation is involves ensuring the product is available and the consumer is aware of the product purchased .
vi.      Which approaches are used for evaluating marketing performance?
           Sales analysis – this is the sales revenues generated from the products ,
           Marketing cost analysis – Its looking at the costs incurred to generate an income .

2.         Discuss the steps involved in setting marketing budgets. Explain different methods used for developing marketing budgets.                                                                                                       (10)
             To set a marketing budgets m there are few criterias need to have to develop the marketing budgets . 
a) Direct costs – a directly traceable to a given activity .
b) Traceable common costs – such as advertising costs ,
c) Non traceable common costs –Cost of PR , or advertising 
The overall method of the marketing budget can give big influence to the company firm’s accountin so it must be well planning before starting any strategies . 
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