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Question 1
I. The two types of software required for E-Commerce are: Content Management system, which will host all the back-end features for your business and e-commerce server, which will host all the front-end features of the business.

II. A Webhost is in the business of providing server space, Web services and file maintenance for Web sites controlled by individuals or companies.
To choose an appropriate web hosting company for my business I would take into consideration the following aspects:
· How many pages are included with a site package;
· What the site size limit is;
· What the bandwidth is;
· How many users are supported;
· If there is a guaranteed uptime percentage;
· What content management systems and e-commerce server packages they support, or if certain features (such as shopping cart services) are built in;
· What level of customization is supported (for example, can users make changes to webpages or does the hosting company make all site changes)
· All fees and taxes;
· And test some websites that are currently hosted in that company in order to test the speed and functionality.

III. The term ‘Call to action’ is used to give a clear indication to customers of what we want for them to do in the page, basically what the company is expecting from the customer by visiting the page.

IV. Payment checkout process involve the following steps:
· Ask customer whether they want to log in or check out as a guest;
· Confirm contents of shopping cart, including quantity, size, color, etc.
· Set options like gift wrapping and shipping speed;
· Enter customer and shipping information;
· Enter payment information;
· Review order details;
· Place order by clicking a button labeled “Place Order,” “Complete Checkout,” or something similar.

V. CAPTCHA is an acronym for “Completely Automated Public Turing test to tell Computers and Humans Apart.” It is designed to prevent bots from spamming websites and is frequently used during account setup and financial transactions on the Internet. It asks a human to re-type an obscured message like this to confirm that it is a human and not a computer.

VI. Split testing is a method of conducting controlled, randomized experiments with the goal of improving a website metric, such as clicks, form completions, or purchases. Incoming traffic to the website is distributed between the original (control) and the different variations without any of the visitors knowing that they are part of an experiment. In split testing, three versions of the page are created, customers are sent randomly to each page and the results are tacked (in terms of clicks, length of time spent on page, etc.). The Winning page is tested again with different elements.

Multivariate testing is a technique for testing a hypothesis in which multiple variables are modified. The goal of multivariate testing is to determine which combination of variations performs the best out of all of the possible combinations.
Websites and mobile apps are made of combinations of changeable elements. A multivariate test will change multiple elements, like changing a picture and headline at the same time. Three variations of the image and two variations of the headline are combined to create six versions of the content, which are tested concurrently to find the winning variation

Question 2

The basic elements of E-commerce consist of a strategy, design, technology, content and marketing. Strategy will define the initial purpose of the business online. The strategy is the basic of the other elements. According to the strategy, I will define the design and technology. After having the platform ready, I will fill it with content. Content will consist on product information, images, videos, shopping cart and other useful information to help customers buy products or services. 
It is impossible to have a successful e-commerce channel without marketing. So, at the beginning the marketing will be done via social media, such as, Twitter, Instagram, Facebook, and WhatsApp groups, I will also use word of mouth and email. After that, following the growth of the company and number of customers, I will advertise in newspapers, TV, local airlines inflight magazines and through car brandings.
 	After online marketing, I will start testing and optimizing my online store in order to increase sales.
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