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1. Give short answers for the following questions.

Define the following terms and concepts as discussed in the module; sales          promotion, advertising, publicity, formal fashion shows.

i. Sales promotion; This marketing technique promotes sales, enquiries and repeat customer service amongst other benefits, it is a core part of a merchandising plan which runs through the retail calendar, promoting seasonal wear for the different seasons, holidays etc.



ii. Advertising; This is utilizing scheduled paid announcements which have properly planned, written and designed ads created to attract and gain the attention of the customers to a particular fashion product or event.



iii. Publicity; This is the movement of information with the aim of creating public awareness about a fashion brand, person, event or topic. Publicity promotes and drives the sales performance of a fashion product by presenting a trend, retailer, manufacturer or even a style to the general public.



iv. Formal fashion; This can also be called a runway show, it is when a fashion collection is presented to the public, it requires meticulous planning, from booking models, to backdrops, performances, lighting etc. The event is generally lavish and theatrical in nature.
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(ii) What is the purpose of fashion promotion? 

The purpose of fashion promotion is to drive sales on the fashion merchandise, so as to establish a profitable business, gain future customers and keep present clientele.

(iii) Explain the difference between advertising and publicity; 

Advertising is paid for and scheduled announcements through various arms of the media, while publicity is the voluntary dissemination of information that cannot be quantified by costs.

(iv) When supplying apparels to the retailers, sometimes financial problems are created how? 

Financial problems are created because most retailers buy from manufacturers on credit basis, retailers have a window of 30-60 days to pay for merchandise, leaving the manufacturer financially vulnerable. The manufacturer seeks loans from finance companies and banks. Secured or unsecured loans are given, or sometimes manufacturers sell their accounts receivables to factoring companies who charge a commission as they function as collection agencies.

(v) ‘Textile sales people encourage manufacturers to make a commitment early in the season to buy a specific amount of yardage’ why? 

This is encouraged by the textile sales people so as to ensure availability of fabric, and once commitment is made by manufacturers delivery will be on time which is crucial in the manufacturing process as various fashion fabrics and yarn dyes differ in total production time.
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(vi) How the fabric should be inspected when it is received. 

First off, fabric is counted to ensure the correct amount of yardage has been delivered, special equipment’s are used in large factories to count bulk deliveries. Fabric is pulled by rollers over large viewing tables to check for flaws, flaws found will be marked with colored thread or flags.



1. Describe various types of media and their role in fashion promotion. Radio and television, newspapers, magazines, billboards, direct mail and the internet. These types of media aid in fashion promotions. A combination of media is used to reach a target audience.

· Television Advertising; Using the television as a media source showcases the creations to consumers and how relatable the clothing can be in their everyday life. This medium of fashion promotion is quite expensive; commercials are produced by the agencies under the guidance of the retailer. The most effective time to air a commercial which is also the most expensive time is during prime time, which is between 7-11pm. This is when a greater percentage of adult viewers’ watch TV. If the advert is effective, it will help the brand move more merchandise and gain new clients.

· Radio; This type of media is beneficial to advertisers, especially during rush hours, this is effective because during the drive which usually includes a bit of traffic, commuters listen to the radio, stations are selected for their target market appeal, for instance a radio show on female empowerment would be a good show to advertise work wear.

· Newspapers; This type of media is the most popular type of media for fashion promotion, it displays the goods visually and it is also verbal, 
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newspapers are printed daily which ensures up to date fashion will always be advertised, cost of production for an ad is low. Most retailers buy permanent spaces in the newspapers, they pay premiums to have their adverts displayed in the same place. Newspapers are quite affordable to the masses; this ensures a large audience will read the ads.

· Magazine advertising; this type of media is used by large retailers. It also comes with the benefits of national circulation. Some magazines also have regional editions which carry information of local retail store advertising.

· Direct mail advertising; this type of media used during fashion promotions is on a personal level, as it caters to customers who are not usually first timers. The mail usually includes, statements, catalogues and sometimes monthly billings.

· Internet; The internet is a proven effective type of media which aids fashion promotions as the amount of users’ retailers can advertise to are in millions, from google ads to personal websites and social networks like Facebook, etc. the options are limitless.
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PROJECTS

1. Find at least two examples of co-op advertising from a fashion magazine.

a. Amazon fashion    Designer; Milly

b. Macys                     Designer; Vince Camuto

[image: ]  [image: ]

2. Analyse the advertising campaign by a fashion designer in newspapers and fashion magazines. Do they have a high image or popular appeal? Do you feel that the advertisement were effective? Do they use photographs or the artist illustration? (write a report and produce the images of the campaign).
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The Dolce and Gabbana summer 2016 advertising campaign #Italia is love, is bright, colorful, exuberant, the warmth one feels when you stumble across the ad is somewhat nostalgic, family, fun, food, faith, history, fashion Is synonymous with the dulce of Italian life. Dolce and Gabbana sustain their high fashion image in this collection, printed silks, embroidery, beautiful appliques and embellishment, hand crafted one of a kind gowns. Domenico Dolce who shot the campaign and Stefano Gabbano who was the creative director were able to infuse their vision and love of Italia into this 
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wonderful expression, which will leave fashion lovers the world over, longing for a piece of Italy.



3. Visit a local designer, evaluate the display techniques, both in windows and interiors. Is lighting used effectively? Is the merchandise arranged effectively? (produce a report on your observations).



I visited Olynanayi a Lagos based designer. Her merchandise were hung too close to each other which inhibited proper viewing of the garments, some 



merchandise were also folded and stacked on shelves. There were no mannequins used for display in store. Her display window is on the 1st floor and not wide enough, this doesn’t help in advertising or displaying her creations effectively as potential customers cannot be tempted into stepping into her store.
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