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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
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                                             Assessment 16
                                         Running The Business 

1, Sales promotion; is an integral part of the year merchandising plan in addition to promoting the six fashion seasons, holiday. Resort, spring, summer, transitional, stores schedule traditional activities throughout the retail calendar, sales promotion one level or type of marketing aimed either at the consumer or at the distribution channel in form of sales incentives, it used to introduce new collection or new design, clear out inventories attract traffic and lift sales.    

 Advertising; is a form of marketing communication used to promote or sell cloths, advertising is a non personal form of promotion that is delivered through selected media outlets, the largest part of the promotion budget in a retail store is normal allocated to advertising approximately 1 to 3 percent of sales and a large share of the advertising budget goes toward newspaper, advertising involves the planning, writing, designing and scheduling of paid announcement designed to attract customers attention to a fashion product or event. Advert can be done through newspaper, tv, radio, mail, magazine.    

 Publicity; is a voluntary spreading of information about people, fashion, of events, communication media, publicity helps promote the sale of fashion merchandise by making a style, manufacturer, retail, trend or other aspect of fashion better known to the public, retailers hope to bring their names to the public eye by calling attention to newsworthy development in their stores, the may create events such as fashion shows or celebrity personal appearance to obtain publicity, publicity is gaining visibility or awareness for fashion, a public message to let people know of new design of cloth or new fashion style.

Formal fashion shows; is a fashion show put on by fashion designer to showcase his or her upcoming line, like wedding dress, formal party or dinner dress, cocktail, church, fashion formal show showcases typical upscale clothing that is worn at a formal social events or formal parties, runaway show takes a great deal of advance planning, booking of models, fitting arrangement, there must be advance publicity and advertising to ensure that the show will have a large audience. 

Ii, what is the purpose of fashion promotion,; is to make people interested in particular apparel products so they will want to buy, promoters wants people to feel as if they have to have the latest items, fashion promoters includes advertising in a paid promotional message by an identified sponsor it appears in media such as newspapers,  magazine, television, and radio.  Publicity is free promotion it includes nonpaid messages to the public.  visual merchandising by presenting design in an attractive and understandable manner,  special events, video merchandising,

Iii, Difference between advertising and publicity; Advertising is a  paid promotional message by an identified sponsor it appears in media such newspaper, magazines, tv, radio, local and regional retail stores use mostly local newspaper and radio ads, national or nationwide retails and textile and apparel manufacturers often use television and national magazine and online ads.
Publicity; is free promotion it includes nonpaid message to the public about a company merchandises, activities, or services, it could be about a fashion magazines layout of photographs taken at a manufacturers collection, a newspaper story about a store and its style collection. Sometimes individual promote their design or collection during speeches to live audience, they could hold press conferences to promote their products or service.

Iv, supplying apparel to the retailers sometimes financial problem are created because most retailers buy on credit that is they need not to pay for merchandise for thirty to sixty days, this create a financial problems for the manufactures who must buy fabric and trims and pay for labour and overhead 

V, textile sales encourage manufacturers to make a commitment early in the season to buy a specific amount of yardage because ordering in advance ensures the availability and on time delivery of a popular fabric, and if the fabric need to be dye it takes longer so ordering on time will help save time and in some cases safe money as well.

Vi, fabric should be inspected when it is received in other to make sure the carefully counted total order has been received, the fabric is pulled over by a rollers over large viewing tables so that it can be checked for flaws. Flaws are marked with colours threads or flags at the side of the fabric so they can be avoided in cutting, the fabric is also checked to see if there are too many defects such as holes or shading, if there is then the fabric is return for a replacement or refund.

2, various types of media and their role in fashion promotion; are through Magazine retailers advertise in fashion magazines because the can benefit from national circulation
 
Direct mail; is highly effective form of advertising because it is personally addressed to each potential customer, the recipient are proven charge customers many store mail specific catalogues to target audiences,

Television; commercials are becoming increasingly popular for fashion advertising tv has the advantage of being able to show hoe clothing might fit into a real life situation, commercials are usually produced by agencies, but less expensive ones can be produced by local tv stations, in either case they are made under the direction of the retailer.

Radio; radio can make the listener aware of a store location or brand name, peak radio listening hours which cost more than others are during drive time the rush hours when commuters listen most to their car radios, station are selected for their target market appeal. 

Online; like face book, what sup, twitter, snap cart, ads also help in fashion sell as its helps people see and view the cloth the want to buy or view the style the want and the colour the like, it helps in sells promotion.

PROJECTS; 
1, example of co op advertising from fashion magazine are; Direct mail co-op allow businesses to share the cost of letter design, printing, and bulk mail pricing cooperative can allow two or more companies to share their advertising list by pooling them all together for the campaign, this can provide a much larger reach than doing so individually.

Print advertising co-op; advertising co-op can also be used for advertising in magazines and newspapers in this scenario the co-op buys a large block of ad space or entire page in the newspaper or magazine, the ad partners then design the ad block so that each of the companies in the block share an equal portion of space the ad runs for a determined amount of time and the cost are split equally among the co-op.

2, The fashion advertisement in the news paper was a voluntary publicity of the cloths, and the retail shop, to help promote sale, 
Magazine advert was very good avert it has a high fashion image, it was a popular  appeal, the advertisement was very effective , they use photography and the garment in fashion magazine were eye caching and looks very beautiful than that of the newspaper. 

3, visited a retail shop the store was well decorate, all cloths arrange according to style, design, size and colour, the store look well tidy and clean, very attractive, from outside the window was attention getting window , because the display of  garments at the widow looks very at attractive and entice a shopper into the store to look around, the lighting used was effective, one can see how the garment finishing is tidy, one can see the colour clearly, the style also is clear to see.
The merchandise were arranged very well and that makes it look more attractive, they were arranged according to design, style, size and colours that makes it easily to see, identify the style, and size for costumers to buy.     
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